eeu ogpt, 


| SS6 | 
INSIDE DOPE | 


by GEORGE F. TAUBENECK — 


oni =e | 


Story of the Week 
Quote of the Week 
‘orea and the Dealer 
«verybody Surprised 
-he Inflationary Rat-Race 


‘Vhat’s Next? 


S ory of the Week 


Vational Press Clubmen in Wash- 
inzton insist that this is a true 
story: 

senator Taft’s opponent for re- 
el]. ction this fall is Ohio State Audi- 
to. “Jumping Joe” Ferguson—a 
popular vote-getter, but a _ fellow 
who hasn’t achieved renown for his 
giasp of world affairs. ’Tis told that 
he came down to Washington and 
heid a press conference not long 
ago. 

“What’s your attitude,’ probed a 


needling reporter, “toward  For- 
mosa ?” 
‘Tll take it by 3,000 votes,” 


snapped Ferguson, confidently. 


Quote of the Week 


“A pessimist is a guy who sizes 
himself up and gets sore about it.’’— 
Optimist Magazine. 


Korea and the Dealer 


Any dealer who sells a television 
set at a cut price today has holes 
in his head. Six months from. now 
they may be worth double today’s 
list prices. Reason: television (which 
is another version of radar) will be 
the first to go when the Planners 
clamp down the controls. : 

Likewise, any dealer who doesn’t 
get set on home freezers—far in 
advance of his past local market 
—ought to have his head examined. 
Reason: Panicky householders soon 
may be paying extravagant premiums 
for them. Remember World War II 
days when converted old ice cream 
cabinets brought $800 to $1,000 
apiece ? 

We aren’t predicting that World 
War III will begin next week. The 
Russians are too smart for that, 
we think. But it is possible that the 
volatile American public will force 
controls much sooner than need be 
and much more drastic than neces- 
sary. 

The public, aided and abetted by 
newspaper sensationalism, is treating 
the Korean incident as if it were a 
full-scale war. Actually, far more 
casualties are suffered every day on 
American highways than occur in the 
Korean fighting. 

Furthermore, so long as we possess 
the bases. from which we can bomb 
Russian cities—and an overwhelm- 
ing superiority in atom bombs— 
Stalin & Co. surely cannot be so 
foolish as to attack us. 

Nevertheless, the American public 
is “all het up” over the Korean 
situation, as Congressional mail 
proves. They’re all for settling this 
matter once and for all. And they 
approve practically 100% Truman’s 
sudden decision to try to defend an 
almost (militarily speaking) inde- 
fensible small piece of real estate. 

As a matter of fact, the writer 
felt the same way, at first. It was 
a release of tension—an almost in- 
tolerable tension that has _ been 
building up for a long time. We've 
been living under a Sword of 
I’amocles. Russia has had us on the 
tun, apparently, and we didn’t like 
it. At last we were doing something 
bout it! Good! Let’s get it over 

ith right now! Why fight one little 

‘ar after another—each with the 
ngest supply lines imaginable—and 
lowly go bankrupt? Why fight pre- 
‘minary bouts until we’re too tired 

r the main go? That’s how most 

ople have been thinking. 


tverybody Surprised 


wast week, in company 
up of editors, we sat through 
umber of off-the-record press con- 
ences in Washington. Among the 
"a who talked about Korea, World 
\..r III possibilities, and civilian 
‘trols were: 
‘obert Taft, Senator from Ohio 
‘ leader of the Republican party. 


Scott Lucas, Senator from Illinois, 
Concluded on Page 7%, Column 1) 


with a 
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Even Higher Koes 
Cooler Output Is 
Planned for 1951 


DETROIT — Barring government 
moves that would restrict production 
of consumer durable goods items, 
producers of mechanically refrig- 
erated room air conditioners are 
making plans to step up their pro- 
duction for 1951 to figures that 
might double the number sold this 
year, and 1950 is setting new records 
for the industry. 

This year a _ shortage of some 
models of some makes (particularly 
in the %-hp. size) had begun to 
show up by the middle of June. 
While it might seem a simple matter 
to merely produce more immediately 
to relieve the shortage, there are 
factors in the nature of the business 
which make this impossible. 

Reason for this is that the room 
cooler business is still a very seasonal 
affair, and the whole programming 
for the market—including  yproduc- 
tion—takes that factor into account. 


(Concluded on Page 17, Column 3) 


7.4 Ft. Frigidaire 
Has “Super-Freezer’ 


DAYTON—Featuring a full-width 
“Super-Freezer” chest and the white, 
gold, and “Ice-Blue” styling of more 
expensive models, a new 7.4-cu. ft. 
Master refrigerator with a suggested 
cash price of $249.75 has been added 
to Frigidaire’s household refrigera- 
tor lines, reports P. M. Bratten, gen- 
eral sales manager. 

Numerous features have been in- 
corporated into this “new entry in 
the low-priced refrigerator field,” 
Frigidaire said. 

The freezer chest will hold over 
30 lbs. of frozen foods. It is equipped 
with an ice-blue door of polished 
aluminum accentuated by a trans- 
lucent plastic covering. 

There are two single and one 
double-width ‘Quickube” ice trays 
with a capacity of 56 cubes or eight 
pounds of ice. Ice trays are equipped 
with aluminum covers permitting 
them to be stacked or so that frozen 
food can be placed on top of the 
ice trays if desired. 

Below the Super-Freezer chest is 
a full-width, plastic “Chill Drawer” 
for meats, ice cubes, and other items, 
which contains a simple means of 
controlling air circulation, while at 
the same time providing extra ‘‘head- 


(Concluded on Page 17, Column 3) 


Situation In Milwaukee: 


Consumer Goods Retailers Stock Up; 
Commercial Refrigeration Dealers Calm 


By C. Dale Mericle 


MILWAUKEE — What effect the 
war in Korea will have on the refrig- 
eration and air conditioning industry 
over the long pull is still a matter 
of conjecture, but the impact has 
already been sharply felt by dealers 
and distributors of major appliances 
in this city. 

Distributors have been swamped 
with orders from retailers, who say 
they’re moving the appliances out as 
fast as they come in. Dealers are 
not filling up warehouses in hopes of 
cashing in at the long price in the 
future, distributors report. 

Orders were so heavy for one dis- 
tributor that he simply declared a 
moratorium for a week and a half! 
And in the meantime he took a com- 
plete inventory of his stock and pre- 
pared to place all his dealers on 
allocation. 

But nothing like this has happened 
in the commercial refrigeration and 
air conditioning field. Contractors 
and commercial distributors have ob- 
served no sudden upsurge in interest 
or orders. 

This, too, has been reflected in the 
business of parts wholesalers. Cop- 
per tubing, however, is already much 
harder to get, one wholesaler reports, 
while another said that deliveries 
from the factory, especially condens- 
ing units, were slowing up somewhat. 
And the average serviceman or con- 


Conditioners Boom 
In Nation’s Capital 


WASHINGTON, D. C.—During the 
first five months of this year dealers 
in the territory sold by the Potomac 
Electric Power Co. sold 4,583 room 
air conditioners, and 1,008 mechani- 
cally refrigerated dehumidifiers. 
Sales during June and July have not 
been reported, but are said to have 
cleaned out dealer stocks. 

What this means in comparative 
sales terms will be realized by not- 
ing that in all of 1949 4,500 room 
coolers were sold in the Washington 
market. 

Much of the credit for the boom 
in sales this year was a spring pro- 
motional campaign sponsored by 
The Electric Institute of Washington, 
of which William G. Hills is man- 
aging director. The program used 
practically all avenues of promotion 
and featured heavy use of radio spot 
announcements. 


Title 1 Financing Procedure Changed, 
But Packaged Units Remain Ineligible 


WASHINGTON, D. C.—With the 
extension of the National Housing 
Act approved by Congress, the 
question of the eligibility of air con- 
ditioning equipment for financing as 
a property improvement under Title 
1 of the Act has again come to the 
fore. 

In a letter dated July 1, signed by 
Arthur J. Frentz, Assistant Com- 
missioner, Federal Housing Adminis- 
tration, in Washington, D. C., and 
sent to all qualified Title I lending 
institutions, the present interpreta- 
tion seems to bar all “package” 
units, whether or not they involve 
water or air duct connections. 

The following is the text of the 
letter: 

Title I 

“Inquiries have been received by 
this office recently concerning the 
eligibility for Title I financing of 


(Concluded on Page 17, Column 2) 


DETROIT—With the extension of 
Title I of the National Housing Act 
to 1955, some new regulations have 
been put into effect governing the 
financing of repair, modernization, 
and improvements to _ properties. 
Heating Equipment, air conditioning 
systems (permanently affixed to the 
building), and sinks, disposers, water 
heaters, and certain other items 
handled by dealers are eligible for 
this financing. 

Such financing of improvements, 
administered by the Federal Housing 
Administration, is generally con- 
sidered desirable where it is possi- 
ble to get it because there is not too 
much paperwork involved, and most 
banks will automatically accept any 
FHA paper that qualifies. 

However, in the new regulations 
issued to carry out the provisions of 
the Housing Act of 1950, one addi- 


(Concluded on Page 17, Column 1) 


tractor is buying a little more tub- 
ing than he usually does, but other- 
wise it’s still pretty much “business 
as usual” for the moment at least. 

It was the E. H. Schaefer Corp., 
long-time General Electric distribu- 
tor here, which declared the mora- 
torium on shipments. When the 
morning’s mail was opened up and 
the orders totaled on Monday, July 
17, they amounted to more than half 
a million dollars worth of merchan- 
dise, which would have cleaned out 
the warehouse almost completely, it 
is reported. 

Instead of filling the orders Schae- 
fer called a temporary halt to take 
stock of his inventory and work up 
a system of allocations for his 
dealers. 

“The clamor for merchandise has 
been sensational,” said the sales man- 
ager of another appliance distributor 
—W. D. Baker of Greusel Distribut- 
ing Corp., handling Crosley and lead- 
(Concluded on Back Page, Column 1) 


Buying Rush Could 
Overload Inventories 


NEW YORK CITY—“The sudden 
rush to buy television sets and ap- 
pliances—both major and _ electric 
housewares—can only lead to a 
severe unbalance in the industry and 
an artificial increase in prices.” 

This statement of the viewpoint 
of wholesale distributors of these 
products was issued by Benjamin 
Gross, vice president of the National 
Association of Electrical Distributors, 
which represents more than 900 
wholesale distributors in the coun- 
try. 

Gross, who is also chairman of 
N.A.E.D.’s Appliance Division, said: 

“The accelerated speed of buying 
and the heavy increase in size of 
orders placed by retailers is out of 
all proportion to present consumer 
purchasing. Dealers unduly loading 
their warehouses with ordered inven- 


(Concluded on Page 17, Column 5) 


Millsom To Head New 
Flow-Cold Div. at Acme 


JACKSON, Mich.—Carl W. Mill- 
som of Cleveland has been appointed 
manager of the newly-created Flow- 
Cold Division of 
Acme Industries, 
Inc., according to 
K. A. Weather- 
wax, president. 
Millsom will  di- 
rect the appoint- 
ment of establish- 
ing heating and 
air conditioning 
Se distributors who 
will make Flow- 
Cold packaged 
liquid chillers 
available to dealers throughout the 
country. The equipment will also be 
available to air conditioning contrac- 
tors through Acme’s_ established 
field representatives. 

At the same time, it was an- 
nounced that Acme is preparing a 
promotional campaign for the use of 
distributors in introducing the Flow- 
Cold line to dealers. This will in- 
clude the use of direct mail and a 
program for conducting a series of 
dealer training meetings. 

The Flow-Cold units, described pre- 
viously in the NEWS, are adaptable 


(Concluded on Page 17, Column 4) 


C. W. Millsom 


Credit Controls, 
Allocations by 
Mfrs. Probable 


Quick Action Asked on 
Credit Curbs; Prices 
Holding Fairly Steady 


DETROIT— The crisis brought 
about by the Korean situation is 
affecting the refrigeration and air 
conditioning and appliance fields in 
new ways almost daily. How some 
of the main factors which will affect 
the industry stack up as this issue 
goes to press are briefed out as 
follows: 


1 CONSUMER CREDIT 
* CONTROLS 


Congress now has before it a re- 
quest from the Federal Reserve 
Board of Governors for power to 
impose immediate emergency con- 
sumer credit controls, with emphasis 
on instalment buying of durable 
goods, 

The controls requested would be 
similar to those used under Regula- 
tion W, with the curbs being flexible 
and varying according to shortages 
of consumer goods, the board indi- 
cated. 

The board is said to be considering 
the following restrictions on _ instal- 
ment terms: refrigerators and other 
electrical appliances—20% down and 
12 months to pay; furniture—10% 
down and 15 to 18 months to pay; 
automobiles—33144,% down and 18 
months to pay. 

It is known that the Federal Re- 
serve Board is hoping for-—and ex- 
pecting——-very quick action on_ its 
request. 


2 PRICES 


Manufacturers of refrigeration and 
air conditioning products and major 
appliances were holding the line 
pretty firmly on prices, and there 
were practically no reports of dealer 
gouging (as contrasted to the auto- 
mobile field). -Gibson Refrigerator 
Co. increased refrigerator and home 


More detailed information on some 
of the points made in this story will 
be found on pages 4 and 17. 


freezer prices a little over 6%, Thor 
Corp. increased one conventional 
washer model $10, Emerson Radio & 
Phonograph Co. increased television 
set prices 3 to 16%, and some manu- 
facturers of refrigeration components 
have quietly boosted prices, but gen- 
erally not more than 5%. 

However, it could truthfully be said 
that these price increases had been 
for the most part contemplated be- 
fore the Korean crisis, and had been 
necessitated by rising labor and ma- 
terial costs. 

Considerable pressure is_ being 
brought to have the government use 
its powers to stop any runaway in 
prices, and a price control rollback 
would probably set levels to corre- 
spond with prices prevailing before 
the Korean crisis broke. 

Industry trade circles are expecting 
a more or less general increase of 5% 
on condensing unit prices within the 
next two weeks. Further increases 
on coils and such accessories as 
valves and fittings are not expected 
immediately, as increases on many 
makes of such items went into effect 
shortly before the Korean crisis, be- 
cause of increases in copper prices. 


3 ALLOCATION OF 
* FINISHED PRODUCTS 


Plans for allocation of merchandise 
to distributors were announced by’' 
more manufacturers, outstanding 
among them Maytag Co. (washers); 
Landers, Frary & Clark (Universal 
appliances); Thor (washers); and 
McGraw Electrig,Co. (Toastmaster). 
The Landers plan was quite com- 
prehensive, and ihdicates a trend of 
thinking. Basic elemeffs of it are: 

Total six-month anticipated out- 
put has been divided among district 
managers on a weighed (by past 
performance) basis. Each district 
manager has been asked to divide 
his quota among distributors on a 
percentage basis, also governed by 
past performance, and distributor 
quotas for each appliance by models 


(Concluded on Page’ 4, Column 1) 
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Chattanooga Home Appliance Dealers Move 
Record Volume of Freezers, Refrigerators 


CHATTANOOGA, Tenn.—A record 
number of refrigerators and home 
ireezers was sold during May by 
local appliance dealers here, reports 
issued by the Electric Power Board 
of Chattanooga, indicated recently. 

During the month, which immedi- 
ately followed the city’s annual all- 
electric show, 1,447 refrigerators and 
78 home freezers passed from dealers’ 
floors to customers’ homes. 

This refrigerator volume was 55% 
greater than in May, 1949, and 27% 
ahead of April. Freezers sold 69% 
faster than last year and 30% better 
than in April. 

All other major appliances except 
vacuum cleaners sold substantially 


did better than in April. 

As compared with last year, gar- 
bage disposer sales were up 150%, 
dishwashers 100%, ironers 96%, 
water heaters 88%, clothes driers 
87%, ranges 24%, and clothes wash- 
ers 11%. Vacuum cleaners’ were 
down 56%. 

Ironers were a strong 213% better 
than in April and water heater sales 
gained 43%. Clothes washer and 
garbage disposer sales were on a par 
with those of the preceding month. 

But range and dishwasher sales 
were off 5% from April, vacuum 
cleaner sales down 3%, and clothes 
drier sales off 42%. 

Unit sales, average unit price, and 


Gray Fits Decorative Scheme 


* 


Frigidaire Adds '/2-Ton 
Window Air Conditioner — 


No. 683 . 
*e, Solenoid Valve better than in 1949, though only two total sales value on these appliances DAYTON—A new %-ton capaci’ 
° an , for May were as follows: “plug-in” room air conditioner that vs 
For One Convenient Source “. : id ie fits almost any window and with a ‘aan 
Beal with Autheslsed ™ No. of Average Total suggested cash price of $299.75 me 
v2 co t 
eal wit uthorize Appliance Units Unit Price Sales Value (0B. Dayton) is announced by W. “ 
DETROIT Whole sal ers! No. 450 FB3 RROITIQerators 2... ccc cscccsscnes 1,447 $ 265.67 $384,424.49 FF. Switzer, commercial sales man- en 
—_ Pvseane Genoa ee: SN dd ead ee dee wk Re 78 364.23 28,409 .94 ager of Frigidaire Div. of General vers 
AR ey rrr re bee ere re re ae 704 225.45 158,716.80 Motors. . 6 
r T > Oo WHERE WORENTS on cc ciciccceccceces 435 127.95 55,658 .25 Similar in design and operation ‘o Con: 
EE. cevreiue sso) see eeccnnesewne 47 214.95 10,102.65 a larger-capacity model announced Yor! 
MIRRICATGR COMPA Vacuum cleaners ...........++++++ 466 76.59 35,690.94 earlier, the new unit was styled by F 
ad DETROIT HEATING AND REFRIGERATION Clothes washers Cebeasedessebeeees 646 184.38 119;109 .48 Raymond Loewy with a rolled front serv 
5900 TRUMBULL AVE. CONTROLS e ENGINE SAFETY CONTROLS e RIE GIEIO. sia iesicdncevateneess 15 216.55 3,248.25 and is finished in harmonizing gray — 
DETROIT 8, MICHIGAN FLOAT VALVES AND OIL BURNER EQUIP- eee TC Te ere Tee eee 16 324.95 5,199.20 enamel to blend with most decora- a 
Division of Amunican Rapuator & IX MENT e DETROIT EXPANSION VALVES AND COPOEMD GIRPONETE: o66ccciicccesees 5 115.95 579.75 tive schemes. sie 
Stavdard Sanitary conronation Oya a ae coe an ane Air conditioning units ............ 29 1,553 . 28 45,045 .02 Described as compactly built, the em 
CAMADIAN Lge bet gr——p ee commercial ........ 8 964.38 7,715.00 cabinet projects 13 in. into the room. life 
i cae aa ce cream cabinets Ayre rrr e 24 263 .78 6,328.77 It is 22% in. wide, 30% in. deep, C 
Freezing cabinets eer ree ere ree 5 459.80 2,299.00 and 16% in. high, and will fit into bee 
home and industry AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS err rer rrr 1 1,000.00 1,000.00 any conventional double-hung win- agen 
DETROIT LUBRICATOR * KEWANEE BOILER» ROSS HEATER» TONAWANDA IRON BOVOTEZS COOIOFE 2. cccicciseseccs 53 244.15 12,940.00 dow from 23 to 56 in. wide. po 
Ice makers, water coolers ........ 1 900.00 900.00 A ‘%-hp. sealed rotary Meter- until 
Miser compressor hooked up with an 
a : I te ; a aluminum finned copper tubing con- , 
Ps : q Bureau Plans Drive To denser and large three-row finned 
cooling unit of the same general con- I 
o. ff r] e struction supplies the refrigeration. 
Hit Scare Ads, Hoarding A plastic grille in the cabinet with | 
i individually adjustable louvers di- 
NEW YORK CITY—The nation’s Yects Air up or down, and steel vanes 
pledged the marshalling of their re- air right or left as desired. The unit SALE! 
TRADE -MARK sources and facilities to combat C@n circulate 220 cu. ft. of air per 
“scare” advertising and hoarding, ac- ™inute and introduce fresh outside 
CUSTOM-ENGINEERED cording, to Victor H. Nyborg, prsi- AU" at arate of 40 cu ttper minute | 7 
dent of the Association of Better A disposable filter can be removed 
w | R I N G s Y Ss T E M Ss Business Bureaus. for inspection or replacement through — Report 
S$: Nyborg stated: “Again, as we face New Solid, pressed steel mounting J ajapan 
M Pp RO VE YO Gg, eR P R 0 D yct t the enemies of freedom and Plate is said to permit fast installa- J rizon: 
| 700 democracy, we are prepared to once tion. Controls are on cabinet top. Arkans 
SA MK 0 in EY, more enlist the voluntary cooperation Po mete 
of business in avoiding the use of Connec 
VE advertising which will have a tend- Room Cooler Sales Boom Delawa 
ency to weaken our cooperative ef- WwW ° Distric 
forts and, thus, bring aid and com- hen D ealer Tr les To er 
fort to the enemy.” Idaho 
The Better Business Bureaus also Use Them To Sell TV Illinois 
— — will urge the use of advertising to — 
You benefit, sales-wise, service-wise, profit-wise — when you use warn the public against “panicked” SALT LAKE CITY—Oscar Royce, Kansas 
UNILECTRIC wiring systems in your electrical products. Over Ms St 200s On Gerties a ee ee ee ee nee oe eer 
: : is would create artificial shortages and  pliance Co. here, has discovered that buisias 
a hundred appliance manufacturers are proving these benefits contribute to inflation. the air conditioning and _ television ve 
every day. business can go together beautifully. F Massact 
Sales acceptance, for instance, takes a jump when your cus- G / s The Royce firm merchandises tele- J Michiga 
‘hs ‘ : ; , H. Rock Smith Sets vision sets on a free trial basis—that J Minnese 
tomers are shown, in your products, the obviously fine quality is the customer is urged—without J Missour 
that distinguishes UNILECTRIC wiring systems. Easy field Up Glass Board Fir obligation—to try a television set} Montan: 
servicing is another advantage that UNITED UNILECTRIC P - ” oe oF a Oe 8 ES ee nemae 
vs ial ' . ‘ Dessee. how 
Wiring Systems can offer you - a mecessary profit-maker in LIBERTYVILLE, Ill. — G. H. However, during the hot summer} Now 7 
today’s competition. Production line time-saving is another bene- “Rock” Smith, formerly vice presi- months, Royce found people didn't} New M 
fit you receive. Because UNILECTRIC Wiring Systems are dent and general manager of the peterins ° ay oes ee oe ose: 
ied ; -_ sia Deepfreeze Div. of Motor Products living room—even to see a free-trial}) \.),1; 
specifically engineered — easily installed as a complete com- Corp., and before that an official of _ television set. Ohio , 
ponent in your products. Typical UNILECTRIC Wiring System for a lead- Hotpoint, Inc., has announced that he The number of free trials sloped off § (xlshom 
When you consider that all these advantages are available ing refrigerator. Includes wire of exact speci- nl —— the Glass Board Co. — pol — solved the# yp. hevn 
= : : . or ae fications, NU-BLOK, JR. junction block, socket, wi eadquarters here, to manuf- Problem. He took on a line of port- Rhode 1 
: to you at appreciable cost-savings, isn’t it time to CHECK INTO switch, terminals, disconnects, power cord, all ture Fiberglas reinforced plastics as able air conditioners, and offered 4 South c 
UNILECTRIC WIRING SYSTEMS TODAY? in a single unit for quick assembly. a custom molder for the appliance free trial of the air conditioner South I 
| and related industries. along with the television set. . —" 
Es, Fiberglas, incorporated in a plas- This sold the public. They wereB Urin 
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Hart Heads Advertising, 
Sales Promotion for G-E 
Air Conditioning Dept. 


BLOOMFIELD, N. J.—G. W. Hart 
has been appointed manager of ad- 
vertising, sales promotion, and sales 
training of Gen- 
eral Electric Co.’s 
air conditioning 
department, H. B. 
Donley, manager 
of marketing, an- 
= nounced recently. 
s He succeeds E. 
S. McKay, who 
has joined the staff 
of Robert Ss. 
Peare, vice presi- 
dent in charge of 
the company’s 


G. W. Hart 


jublic relations. 

Prior to his appointment, Hart was 
nanager of market research. From 
1948 to March, 1949, he was assistant 
-o the marketing manager. 

A native of Pennsylvania, Hart 
was graduated from Bucknell uni- 


‘Keep Cool’ Theme Promotes Refrigerators 
Along with Women’s Summer Fashions 


BUFFALO—Can a_ department 
store sell refrigerators by promoting 
them in conjunction with women’s 
fashions ? 

E. W. Edwards & Son made a 
successful experiment in this direc- 
tion with an unusual promotion 
which coordinated Kelvinator refrig- 
erators with women’s summer dresses 
and sportswear. 

Central theme of the event which 
was launched with full-page news- 
paper advertising was: “Keep Cool 
As A Kelvinator In Edwards 
Summertime Fashions!” 

The idea behind the promotion 
was to stimulate interest in refrig- 
eration with summer fashion shows 
in which a dress a day was given 
away and a Kelvinator refrigerator 
was given away at the end of the 
four-day promotion. 

The promotion was_ conducted 
Monday through Thursday. Fashion 
shows were presented in two of the 


store’s windows three times daily, at 
11:30 a.m., 1:30 p.m., and 3 p.m. 
The Kelvinators were displayed in 
the same windows while models 
promenaded in summer fashions. 


Tickets were offered everyone 
visiting the store entitling them to 
a chance to win one of the daily 
dress prizes or the grand prize of 
the refrigerator. There was no obli- 
gation to buy anything. 

Tickets were deposited in the 
store’s Appliance Center and it was 
this angle of the event that drew 
traffic to the appliance section, the 
main point behind the promotion. 

The fashion shows were _inter- 
preted by Warren Kelly, local radio 
personality who gave a “man’s 
idea of fashions.’’ He operated on 
the outside of the store windows 
with a portable mike while models 
displayed fashions on the inside. 

It was reported that the promo- 
tion resulted in good sales activity. 


Commercial Range Sales 
Reach Peak at Hotpoint 


CHICAGO—Sales and production 
of Hotpoint commercial cooking ap- 
pliances were larger in June than 
in any previous. period, reports 
Orrin E. Wolf, vice president of the 
commercial equipment department. 

He said that as many appliances 
were produced during the month as 
were turned out in the entire year in 
1940, and June sales were up 54% 
above the highest month previous. 

To mark this all-time high produc- 
tion record, James J. Nance, presi- 
dent, held a luncheon for the em- 
ployes at which Ray E. Smith, plant 
superintendent, presented Wolf with 
a miniature reproduction of the new 
Hotpoint “Superange.” 


Stockyard Auction Ring Cooled 


DALLAS, Tex.—William H. Akard 
has opened his new Dallas stock- 
yards at 6410 Lake June Rd. Sales 
are being held in an air conditioned 
auction ring. 


Trade-In Festival 


Carnival Spirit Dominates 
Summer Promotion 


JAMESTOWN, N. Y.— Lobock’s 
appliance store, 15 MHarrison St., 
stimulated appliance business during 
the normally slow month of July 
with a “Trade-In Festival’ promo- 
tion in which liberal trade-in allow- 
ances were offered on a wide variety 
of appliances. 

The promotion was launched with 
a newspaper advertisement done in 
a carnival theme, with a sketch of 
spectators watching a parade, and 
simulated dollar bills spotted 
throughout the attention-getting ad- 
vertisement. 

Said advertisement copy: ‘Now is 
the time to trade in your old refrig- 
erator, range, or washing machine 
for the new one you have been want- 
ing. 

“We will allow you $10 to $100 
for your old ice box or refrigerator; 
we will allow you $10 to $50 for 
your old range; we will allow you 
$10 to $50 for your old washing 
machine.” 


versity. From 1929 to 1936 he was 4_ 


engineer with the 
in New 


a commercial 
Consolidated Edison Co. 
York. 

For the following six years, he 
served as a sales and advertising 
consultant for Ebasco Services, Inc., 
New York. 

After serving three years in the 
U. S. Navy, he returned to civilian 
life with the rank of Lieutenant 
Commander, and was engaged as a 
management engineer with the man- 
agement consultant firm of Booz, 
Allen and Hamilton, New York, 
until 1948. 


Freezer Sales In 
First 3 Months 
By NEMA 


SALES OF ELECTRIC FARM & HOME 
FREEZERS—COMPLETE BY 
DISTRIBUTORS & DEALERS 


BY STATES 
Reports were received from 19 companies. 
STATES 
Alabama 
Arizona 
Arkansas 
California ... 
Colorado 
eer errs eee Tr erry eee 540 
OT RR ee eee re 156 
DIStPICG OF COLMMIDIR ...ccccccccseses 471 
ere eee eee 1,172 
ME, Zhe qed neandee cack wheedee eb ead 1,467 
NE 64.654 65:64 CRAOKKC REWER ERAN ERES 585 
Rr ere re re ees 4,632 
sic ee awd COSA CRN EROEEOERREES 3,199 
OST TT eT eT CTT i 3,235 
EE <tcne NCE Chee Reweesee he aRaha wee 1,516 
Perr eer Tere eer ee eee 1,061 
EE, ccc rk cub eens cel eaceaaanaene 2,344 
| EPC Teer ree ee ere 258 
-  . PCERUTTCE CUTS ELT EET eer 882 
DEED, ic ccrcsocgtaseicureccus 609 
Qn Tre rr rere 2,300 
Eee re ee eee rrr re 2,698 
MEE v0 ce Reese Hr enen suse sone 1,100 
DN  c5h Graces eORANeeerNe ede s RRS 2,727 
RRA rrr rer eer cert 641 
POND s0.b cscs abet pes ventereviweds 2,118 
i SRR eer er errr Fe 90 
ee ee ere rere ere 216 
ie Mee eer rrrete eee err er ere 1,182 
SO ME, koa os cad ee ee wS eR eR ETRE 340 
OWE, ME) cis 60dcwneeaneesieecncinne 4 3.344 
ee BS ee eee ee 1,729 
OCU, BONE cnncndcebadconescesces 1,069 
PCr err er rer ee errr 3,844 
CEE eee Cer reer 1,135 
Oo. Serre errr renee 845 
PU, | evry sanhueeGarcceteuhen 4,376 
a OO ee epee 129 
WOMEN CUM, is cdss coe deo ad00 4008 837 
Te eer rere ee 1,424 
WOME Seciscs v4 civ ses seresersavan 1,572 
| ee re ore err tern 5,761 
PE ea Deer er 369 
PCr et er err ere ere rr 210 
ATM 5329 tc od pete edule cucetae cis 996 
A iia Seu benehechbane’ 731 
oe EE erry ere 717 
INGE C475 Ghavcauedusencnixnudedns 2,232 
PO VOMMENE Notts Gah 5dacGRaRKTAREOS SEER 214 
TOTAL UNITED STATES 74,219 
Varticipating Companies: Avco Mfg. 
C -p.; August G. Barkow Mfg. Co.; 
C \lerator Co., The; Deepfreeze Div. 
M-tor Products Corp.; Frigidaire Div 
Geral Motors Corp.; General Electric 
Cc Gibson Refrigerator Co.; Hotpoint, 
! International Harvester Co.; Kel- 
itor Div., Nash-Kelvinator Corp.; A. J. 
lemann & Hoverson Co. (In 3-1-50) 
m. as of 3-1-50); Masterfreez Home 
- Ker Mfg. Co.; Maytag Co., The; 
‘ ge Div., Borg-Warner Corp.; Portable 
E vator Mfg. Co.; Schaefer, Inc.; Emil 
“\ .nhorst & Sons, Inc.; Victor Products 
© p.; Westinghouse Electric Corp.; 
P wer-Titchener Corp. (Out 3-1-50). 
Fv sl Appointed by Ohio Firm 


‘OLUMBUS, Ohio — Edward L. 
‘ter, executive vice president of 
© Appliances, Inc., has an- 
inced appointment of Jack W. 
4l as sales manager of the dis- 
outorship’s Columbus branch 
ce. 
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What is the meaning 
of this Frigidaire Emblem — 


to a homemaker ? 


When a woman chooses a Frigidaire 
appliance for her home, she’s influ- 
enced, of course, by what she can see 
—smart styling, features that save her 
time and work, all-around value. 


But even more important to her are 
the things she can’t see —the enduring 


qualities promised by the Frigidaire 
Emblem. 

To millions of homemakers, this 
Frigidaire crown is assurance of supe- 
rior construction—lasting beauty — 
year after year of low-cost, dependable 
performance. 


to a businessman ? 


To profit-minded businessmen every- 
where, a most important feature of 
Frigidaire refrigeration and air condi- 
tioning equipment is the Frigidaire 


Emblem. 


Why? Because this crown stands for 
long years of faithful service —low 


operating and maintenance costs — 


ability to stand up under hard usage. 

This emblem also symbolizes an- 
other vital feature — the competent, 
reliable service that is available on 


Frigidaire products 


wherever it might be needed. 


whenever and 


\ 
? 


toa Frigidaire Dealer ? 


To Frigidaire Dealers, the Frigidaire 
Emblem is a symbol of continued 
success. 


That’s because the Frigidaire trade- 
mark stands for unbeatable quality — 
the most important asset a Frigidaire 
Dealer has. It makes selling easier, 


keeps service costs low. And it creates 
the kind of customers who come back 
for more—and send their friends in 
to buy. 

No wonder Frigidaire Dealers say, 
“The Frigidaire Franchise is the most 
valuable in the industry !” 
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How Hostilities In Korea Are Affecting U. S. on Economic Front 


The Over-All Picture - - 


(Concluded from Page 1, Column 5) 


thus obtained are filed at the factory 
order control center. All incoming 
orders will be checked against quotas 
thus assigned. 


4 MATERIALS 
* ALLOCATIONS 


Secretary of Commerce Sawyer 
appeared before the Senate to sug- 
gest that a program of voluntary 
allocations of scarce materials be 
tried first, but that Congress should 
grant authority for mandatory con- 
trols in case the voluntary plan 
doesn't work. 

Using the steel industry as an 
example, Sawyer said the govern- 
ment should call in steel industry 
officials, determine tthe extent of 
their orders, and try to work out 


voluntary agreements. If 95% of 
the industry agreed to cooperate and 
5% didn’t, then the government 


should have the power to force the 
5% to do so. 

Sawyer said that demands on the 
steel industry should be nowhere as 
great as they were during the war, 
and also pointed out that the steel 
industry’s capacity has gone up more 
than 5% since the end of the war. 


5 DRAFTING OF 
" MANPOWER 


There is not at present any ma- 
chinery set up to defer key em- 
ployes in industry from the draft, but 
the War Department is said to be 
rushing through an “interim defer- 
ment policy’ which would prevent 
key workers from being called into 
uniform. Such workers would have 


to be “indispensable to a_ business 
necessary to the safety of the 
nation.” 


Selective Service officials are said 
to think that they will eventually 
have to draw up a list of “essential 
jobs” which rate deferment similar to 
those applied in World War II. 
Refrigeration and heating and some 
appliance service mechanics were 


deferred on this basis during the 
War years. 


6 INVENTORY CONTROL 


Some retail groups have suggested 
to the National Security Resources 
Board that the imposition of inven- 
tory controls by the government on 
certain lines of business would be a 
more effective way to combat panic 
buying, hoarding, and _ inflationary 
pricing policies than rationing and 
price controls. 

Idea would be to develop an inven- 
tory control regulation something 
like L-219 used during wartime, with 


Additional stories on page 17. 


an added proviso that it apply to 
the manufacturing as well as_ the 
retail and wholesale level. Some base 
period from recent years would be 
taken, and manufacturers, whole- 
salers, and retailers would be bound 
to the levels recorded in the base 
period, and subject to severe penal- 
ties if they exceeded them. 


Gibson Raises Prices on 
Refrigerators, Freezers 


GREENVILLE, Mich.—-An increase 
of 6.4% in the suggested retail prices 
on two models of home freezers and 
average increases of about 6.2% on 
refrigerators and 5.2% on ranges 
have been announced by Gibson Re- 
frigerator Co. here. 

J. L. Johnson, general sales man- 
ager, said the price increases were 
caused by “constantly increasing ma- 
terial costs.” 

“The average increase in the sug- 
gested retail prices on refrigerators 
varied from $10 on the lower cost 
models to $20 on deluxe models, with 
an average increase of about 6.2%,” 
he said. 

“The average increase on ranges 
varied from $5 on the low cost 
models to $20 on the deluxe, with an 
average of 5.2%. Two models of 
home freezers carried an increase of 
6.4%.” 


Macy’s Cites 4 Rules To 
Combat ‘Scare Buying’ 


NEW YORK CITY—Four ways to 
combat scare buying at the retail 
level were listed by Macy’s, New 
York, in a_ recent administrative 
memorandum to all employes. They 
are: 

“1. Customers should not be urged 
to buy an article on the basis of ex- 
pected shortage or price rise. 

“2. If you are asked about the 
possibility of shortage or price rise 
on an article, tell customers Macy’s 
hopes that stocks will be adequate 
and that prices will not rise. 

“3. Customers should not be given 
the impression through your remarks 
or actions that there is a_ serious 
stock shortage. If a temporary short- 
age on an item should develop, tell 
customers that we are temporarily 
out-of-stock on the item, but that 
we expect to have a new supply 
shortly. 

“4. Be polite and patient with cus- 
tomers at all times. We don’t want 
to fall into the ‘Don’t you know 
there’s a war on?’ attitude developed 
during World War II.” 


Need Seen for Firms 


To Check Manpower 


WASHINGTON, D. C.—In a nut- 
shell, here’s the advice of Selective 
Service officials to businessmen as 
the Armed Forces reach out for 
more and more men: 

“Decide now what employes you 
want to keep and what ones you can 
afford to lose. Keep in close touch 
with your local draft board.” 

Military mobilization is moving 
ahead at an ever-accelerating pace. 
How many men will be called up by 
the Army, Navy, and Air Force no 
one knows. But it looks now as if 
practically all businessmen will be 
affected sooner or later, with the job 
of finding replacements for workers 
called into uniform becoming in- 
creasingly difficult. 


Of immediate concern to employers 
—® also governed by past performance. 


Designers and Manu- 
focturers of Thermo- 
stetic Expansion 
Volves; Evaporator 
Pressure Regulotors; 
Sclenoid Valves; Float 
Valves; Float Switches. 


SEE YOUR ALCO WHOLESALER 


—one of the two discharge 
tubes that come with every 


ALCO “TK” THERMO Valve. 


Wont to change capacity? No 


need to change the valve... 


Just change the discharge tube — 
IN 10 SECONDS! Right on the 
job, without special tools, you can 


vary “TK” capacity like this: 


NOMINAL CAPACITY IN TONS 


VARIATIONS "Freon-12” Methyl Chloride} 


1. Without tube 1.15 2.30 
2. With “O” tube -50 1.00 
3. With “OO” tube 25 52 


Just ONE valve instead of three to carry in 


stock — and to the job. A big cleanable 
strainer is built right in. 
Think of your savings in inventory, 


time and trouble.. We designed the “TK” 


with you in mind! Try it today. 


A QUARTE®-CENTURY OF PIONEERING ANO PROGRESS 


ALCO VALVE CO. 


853 KINGSLAND AVE. « ST. LOUIS 5, MO. 
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¥! 
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should be those employes who belong 
to an organized Reserve or National 
Guard unit, since they are the first 
to go when the military forces are 
being built up in a hurry. Attention 
should also fall on those Reserves 
not attached to an organized unit, 
and, of course, on those eligible for 
the draft. 

Employers whose business is ‘“ne- 
cessary to the nation’s health and 
safety” may be able to hang on to 
their key men if they can prove such 
employes are indispensable. That’s 
why it’s important for them to keep 
in close contact with their local draft 
boards. 

As one Selective Service official 
explained: “What may look like a 
necessary worker to one draft board 
may look like a good soldier to an- 
other.” In every case, he said, the 
decision will be made by the local 
board and will be reached according 
to local conditions. 

Employers who think they might 
lose key men should submit defer- 
ment applications to the Selective 
Service Systems. 

Special consideration will be given 
to those companies in defense-pro- 
duction industries. Soon to be made 
public is an “interim deferment 
policy” designed to prevent key 
workers from being called up by the 
Reserves or National Guard for prob- 
ably 90 days. This will be replaced 


. later by a permanent policy. 


Landers Establishes 
Voluntary Allocation 


NEW BRITAIN, Conn.-—Because 
of an “overwhelming flood of dis- 
tributors’ orders for Universal elec- 
tric housewares,’ Landers, Frary & 
Clark has_ established what was 
called one of the first voluntary al- 
location plans in the home appliance 
field. 

Under the plan, the company has 
divided total six-month anticipated 
output among district managers on 
a weighted (by past performance) 
basis. It has asked each district 
manager to divide his quota among 
distributors on a percentage basis, 


Distributor quotas for each appli- 
ance by models so obtained are filed 
at the factory order-control head- 
quarters. All incoming orders will be 
checked against quotas thus assigned. 

All orders received prior to July 1 
have been entered and _ will be 
shipped at once or as soon as mer- 
chandise is available. 

The factory will determine when 
to enter for shipment, orders speci- 
fying immediate (or third-quarter) 
shipment. The right is reserved to 
divide a shipment into two parts, one 
for third-quarter and one for fourth- 
quarter shipment. 

Present inventories and projected 
third-quarter production indicate that 
the percentages of  within-quota 
orders can be shipped before Sept. 
30. Unshipped balances will be im- 
mediately entered for fourth-quarter 
shipment. 

Filing will be by date and ship- 
ments made accordingly. Those re- 
ceived first will be shipped first. 


Toastmaster Div. Plans 
To Announce Quotas Soon 


CHICAGO — ‘Abnormal buying” 
by dealers has forced Toastmaster 
Products Div. of McGraw Electric 
Co. to re-establish quotas, retroactive 
to July 1. 

The action was made known by 
W. E. O’Brien, general sales manager 
of the division, in a letter to dis- 
tributors. The letter also stated that 
Toastmaster’s special-offer campaign 
announced July 6 has been discon- 
tinued. The letter said, in part: 

“The quantity of stock orders re- 
ceived from our distributors during 
the past week makes it advisable for 
us to re-establish quotas, retroactive 
to July 1. It will be unnecessary, 
therefore, for distributors to place 
additional orders with us at _ this 
time. When we have received all of 
the special offer orders and are in 
a position to establish quotas, we 
will advise each distributor accord- 
ingly. 

“We regret very much that the 
abnormal buying by retailers makes 
this step necessary, but we believe 
it will enable us to distribute ou 
entire production equitably among 
all of our distributors, just as we 
have done for the past several years. 
We expect to be able to advise dis- 
tributors of their quota sometime 
during the week of Aug. 7.” 


Maytag Begins Allocating 


NEWTON, Ia.--With demand run- 
ning far ahead of production, Maytag 
Co. here is again allocating output 
of its washing machines. Accumula- 
tion of orders during the recent two- 
week vacation shutdown and a sharp 
upswing in buying by consumers 
were given as reasons for the action, 
taken last week. 


Reserve Board Urges 
O.K. of Credit Curbs 


WASHINGTON, D. C.--The Fed- 
eral Reserve Board of Governors 
told Congress at hearings July 24 
that prompt approval of the Presi- 
dent’s recommendations for con- 
sumer credit controls was “impera- 
tive’ to avert “serious problems of 
gray markets and spiraling prices.” 

“Even before the attack in North 
Korea,” said the statement, “prices 
were rising and we were in a poten- 
tially inflationary situation. Because 
of developments in the past few 
weeks, it is imperative that steps 
be taken to reduce or defer civilian 
demands and to lessen inflationary 
pressures.” 

Prices of 28 basic commodities ad- 
vanced 10% in one month after the 
fighting began, while the all-com- 
modity index of wholesale prices 
rose 4%, the board reported. 

“Consumer prices are now higher 
than at any other time, except for 
a short period in the latter part of 
1948,” the summary read. 


THE FIELDS FINEST.. 
Prompt D f 


Another very popular item from the complete line of Test Proven 
La Crosse Equipment. Available with or without cocktail units. Special 
arrangements of other features to fit individual job needs. 
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ke La Crosse specializes in large custom built drainboards. * 
America’s brightest night spots are proud to feature La 

% Crosse drainboard equipment. 
* 


, an ae ae ae a a ae ab aie a ae ae ab aie aes 
Cube Makers — Direct Draw Dispensers — Tap Boxes — Drainboards 


LA CROSSE COOLER CO. 


2809-17 Losey Blvd. So., La Crosse, Wisconsin 


SUPREME 
Stainless Steel 
DRAINBOARDS 


OUTSTANDING VALUE.. 
AT LOW COST!! 


Cable Address: Eximport 


Export Representatives: Melvin Pine & Co. 


80 Broad St., New York 4, New York 
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Volume Rises 257 After NicrsA Leaflet Tells Food Merchants Why They Should 


Combination Store Moves 
To Air Conditioned Bldg. 


Buy Refrigeration Equipment from Regular Distributor 


Dates, Site Selected for 
Joint Locker Convention 


CHICAGO — The National Frozen 
Food Locker convention, to be held 


4g, 
fous 


on PHILADELPHIA — “Do You Buy the job... it’s a misfit! Last page of the leaflet repeats 
LINCOLN, Neb.— A 5-ton pack- Your Clothes from a Plumber?” “Buy refrigeration equipment from the question: “Buy your clothes ®t the Palmer House here Sept. 10 
vane aged Typhoon air conditioning unit Under that provocative title, the distributors of commercial refrigera- from a Plumber? Of course not! [0 13 will be conducted jointly by 
ng has played an important part in National Commercial Refrigerator tion equipment,” the leaflet urges, He’s not in the clothing business. the National Frozen Food Locker 
mer the successful operation of Lincoln’s Sales Association has prepared a “because they offer you: But . . . the commercial refrigera- ASSociation (operators) and _ the 
tric first combination hardware, sporting leaflet for members to send to retail “Sales . . . The right type of re- tion distributor is the man to sell Frozen Food Locker Institute (manu- * 
tive goods, and liquor drive-in store, re- food stores with the aim of per-  frigeration equipment made by manu- you all types of refrigeration equip- acturers, suppliers, and contractors). eS 
ports Bill Murrell, proprietor. suading these buyers to purchase  facturers with a reputation for qual- ment especially designed and con- As previously reported in the : 
by Opened early this summer at 15th their refrigeration equipment from ity and designed for effective sales structed to give you Maximum NEWS, the two associations reached 
ger and “P” Sts., the combination store “regular distributors who are solely appeal, will sell foods in greater Sales, Quality Performance, Con- an agreement last winter to com- 
dis- has enjoyed an increase of about 25% in the business of supplying stores volume with more profit for you. stant Service, and Satisfied Cus- bine their efforts. Last year each 
that in sales volume over that experienced with their refrigeration and fixture Why take a chance with equipment tomers.” held its own convention although all 
~— during a comparable period last year requirements.” lacking these qualities? The leaflets are available from other previous shows had been joint 
con- in a store without air conditioning. After the opening question on the “Service . . . Proper installation, the offices of the NCRSA secretary, 4ffairs. 
The present one-story brick build- front page of the leaflet, copy goes adjustment, and maintenance of serv- Which are located at 505 Arch St., Details of the program for this 
re- ing covers 25 x 140 ft. and is divided on: “Foolish question? Well, we ice (as provided by distributors of Philadelphia. year’s convention have not been an- 
ring by departmental partitions which think so too! Yet food store owners commercial refrigeration equipment) Cost of leaflets is as follows: nounced, but the joint committee in 
for rise to within 18 in. of the ceiling. and operators in many instances are save food stores thousands of dollars 1,000, $17; 50, $9; 250, $5; 100, $2.50; charge indicates that it will be “a 
‘tive Ductwork from the air conditioning still proffered cabinets and reach-in annually. less than 100, 3 cents each. very good one.” 
ary, unit distributes about one third of cases and other refrigeration equip- “Security . . . Good equipment in- Name and address of the distribu- The committee consists of W. H. 
lace the cooled air to the liquor depart- ment from various segments of the sures good food kept continuously tor can be imprinted on the back MHasebroock, president, and S. W. 
this ment and the remainder to the hard- food industry itself . . with the’ in perfect, salable condition—cus- page also. Warrington, executive secretary, of 
1 of ware and sporting goods depart- same unfortunate results. tomers rely on it, buy it, and the food Cost of imprint is a minimum of the NFFLA, and Al Todoroff, execu- 
ein ments. Customers repeatedly have “They do not get ‘tailor-made’ store reaps the benefit by increased $6.50 in lots of 500 or less, or $9.50 tive secretary, and J. A. Smith, past 
we remarked about the pleasant temper- equipment especially designed to do _ sales.” per 1,000. president, of FFLI. 
ord. ature for shopping as well as the ® — a ro annem: 
advantages of the drive-in service, 7 * 
the Murrell stated. , ° 
akes The new store has an all-glass ° ° 
ove window extending the length of the ° e 
ou 140-ft. building on 15th St. and e = 
rane across the 25-ft. front on “P” St. . " 
we The drive-in area between the build- ‘ 
are. ing and 15th St. has space for 20 ™ 
dis- automobiles, while a parking area . " 
Lime in the rear handles some 40 addi- ’ ° 
tional cars. i * 
» a e 
Mf. ‘ 
ing Power Co. “Give Away ° “ 
* In Henri’s restaurant, summer days were - 
a Promotes Freezer Sales * soup and salad days—cold jellied con- * During hot weather, he prepared cooling 
fone , sommes and cool concoctions of crisp * — dishes early in the morning and put 
i ROCHESTER, N. Y.Home freez- : fresh vegetables were the hit of the sea- * them in his reach-in refrigerator until 
wo ers were promoted during July by son. Daily ... * noon and evening. But... 
larp the Rochester Gas & Electric Corp. e,je @e@ oeoeeotoeeeee#ege#ee#ee#eoeonsteeee#ege#eee#e#e#efse ee eeee#eee¢ @ «eee @ @ ,@ | ad ee 
ners through a week-long Food Freezer ° ° 
tion, Demonstration. e e 
A plastic utility bag was given ~ ‘s 
free to everyone visiting the event. 
The demonstration was conducted 7 4 
every day from 11 a.m. to 3 p.m. by ’ ° 
home service women in the employ ° . 
of the power company. To _ pull —_= ° 
traffic to the demonstrations, the a F: . 
power company used a large news- 2 
Fed- paper advertisement which read: 7 ae 
nors “You may not own a food freezer ° fs ’ 
r 24 but don’t let that stop you from stop- “Fe bd 
resi- ping in to see us. The gift we have - ° 
oe - yoann ca oor ar wee One morning, to his horror, Henri * Realizing that the rest of his food sup-  *. Arrived in a matter of minutes and soon 
“oe fresher longer to keeping your silver- found the temperature of his reach-in ° plies would follow soon, he put ina °* discovered that Henri’s compressor 
on wae taeniaidene. rising rapidly, his jellied soup de jour ° hurry-up call to his ever-reliable re- ¢ needed a lot of costly repairs. Alert to 
orth “Pick up a dozen tricks at our sagging sadly. Why? The condensing « frigeration serviceman, who. . . ¢ the need for utmost speed, he recom- 
rices freezer demonstration, too. There unit had quit! So... 7 ° mended replacing it with... 
iten- are ways to eat better, more economi- eevee eee ee @ @ a a oe oe C22 ERR ERE OES © CO Bees % OO 
ause cally, and with greater convenience . m V) V) 
few than you dreamed of. Find out all ‘ 3 
teps about them by chatting with our 
ilian Home Service Girls this week. . ° 
nary Come in for a cool refreshing visit ’ ° 
on our air conditioned main floor.” ° + 
; ad- e ° 
he s 5 
Bove NRDGA Booklet Gives x : 
ices * s 
be Credit, Collection Ideas : ° 
gher “ 
for NEW YORK CITY —The credit ? ° 
t of management division of the National ° ° 
Retail Dry Goods Association has A dependable Supermetic, available « By afternoon (of the same day), the reach- By saving Henri’s day, and his evening 
—— recently published a booklet called from a nearby Servel wholesaler. Henri in was operating again and to Henri's” « business, the serviceman boosted his 
“Profitable Time and Money Saving agreed this was a good deal. And... « delight his salads were perking up. his + reputation for reliability, and gained a 
oes St CAs ae See Be ¢ _ jellied soup solid. Now . . . ¢ nice profit on the sale. . . 
partments,” based on an association 
P study of more than 7,000 members. o os ee eae ee 
The book covers collection methods, 
interviewing and customer service, V, / CE 
mechanical devices, systems, postage 
and supplies, and credit bureau serv- E, M E Tl C AY E 
ice. It is illustrated and indexed. NA TION- 
Association members can purchase 
| the publication for $2, non-members 
] for $4. 
From coast to coast across the country, every town, every city, 
_ regardless of size, has its share of restaurants . . . Henri’s could be Attention - 
| in any one of them, his problem the problem of any restaurant pro- FIXTURE 
rietor. Refrigeration servicemen can handle any of their needs 
| P . Y MANUFACTURERS! 


Order copies now for all your men 
{ to 9 coples 50¢ ea. 
10 to 49 coples .. 
50 or more coples 
Mail your order now along with your 
check to: Am Cospirioninc & Rernic- 
eration News, 450 West Fort Sr., 
Derrorr 26, Mica. 


promptly, for there’s a Servel Wholesaler within easy reach of every 


community in the country. 


So, when you find a replacement is needed, call your Servel whole- 
saler. There’s no better service, no better way to build business, boost 
profits. And to sell Supermetic, simply tell prospects about these big 
features: HIGH TORQUE, REFRIGERANT COOLED MOTORS— 
NO BELTS, NO SEALS, NO PULLEYS—FORCED-FEED LUBRI- 


CATION—COMPACT, 


LIGHTWEIGHT—FIVE-YEAR WAR- 


RANTY ON ALL FRACTIONAL SIZES! 


S$ U PER MET I 


Models for every electric refrigeration and air conditioning use... 1% to 5 H. P, 


You can cut field 
service costs and gain 
wider acceptance for 
your product with Ser- 
vel Supermetics. Write 
today for complete in- 
formation to Servel, 
Inc., Electric Refrigera- 
tion Division, Dept. 
A-74, Evansville 20, 
Indiana. 
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‘Mystery Shopper’ Rates Salesmen’s ‘Pitch’ 
In New Orleans’ City-Wide Freezer Drive 


NEW ORLEANS—A_ “mystery 
shopper” rated the “pitch” of sales- 
men during a _ six-week, city-wide 
cooperative home freezer sales cam- 
paign conducted here under sponsor- 
ship of the New Orleans Public 
Service, Inc. 

The drive—designated as the 1950 
Home Freezer Fair was “bigger and 
better” than a _ similar promotion 
held last year during which more 
than 300 freezers were sold, ac- 
cording to E. N. Avegno, manager 
of the utility’s dealer division. 

“It’s the sale that counts in any 
campaign and everything is being 
done to pave the way for the sale 
of home freezers,’’ he told promotion 
participants at a “kick-off” break- 
fast meeting in the St. Charles hotel. 

To spur salesmen to aggressive 
selling efforts, two contests were 
held. One was the “Improve Your 
Pitch” contest involving the ‘“‘mys- 
tery shopper” and the other was a 
sales contest. 

For the dealers there was a win- 
dow display contest. 

To prepare the public for the 
salesmen, the campaign included a 
“giant” Freezer Fair midway, freezer 
and food freezing demonstrations, 
wide distribution of the Nema freezer 
booklet “How To Enjoy Better 
Meals With Less Work at Lower 
Cost,” and extensive advertising. 

In addition, three meetings for 
Freezer Fair participants were 


scheduled: the one noted above which 
was held June 12; a second break- 


fast meeting at the St. Charles on 
June 28 at which progress was dis- 
cussed and the first awards made to 
salesmen; and a final round-up, 
buffet-supper meeting in the Public 
Service Auditorium on July 26 at 
which campaign results were an- 
nounced and prizes awarded. 

To qualify for the “Improve Your 
Pitch” contest, salesmen had to pre- 
sent a complete sales story on the 
home freezer to a “mystery shopper” 
who contacted him during the cam- 
paign. Every dealer was shopped 
at least once during the promotion. 


Questions Shopper Asked 


If, at the end of the interview, the 
shopper could answer “Yes’’ to each 
of five questions, the salesman be- 
came a_ qualified Freezer Fair 
“pitchman,” with an opportunity to 
win one of 10 cash awards. The ques- 
tions were: 

“1. Did he ask to show me a home 
freezer? 

“2. Did he ask my name and intro- 
duce himself ? 

“3. Did he give me a convincing 
story on economy, convenience, and 
features of his particular make? 

“4, Did he know his product? 

“5. Did he ask for my order?” 

Prizes in this contest were 
awarded at the final meeting by a 
drawing among qualified “‘pitchmen.” 
The awards were: first, $40; second, 
$35; third, $20; fourth, $15; fifth, 
$10; and five prizes of $5 each to 


the next five ‘pitchmen.” 

A sales talk covering these princi- 
pal steps necessary to make a good 
home freezer presentation was re- 
produced at the opening breakfast 
meeting. Copies of the presentation 
were given to the salesmen to assist 
them in improving their sales story 
and be ready for the shopper. 

The sample presentation, developed 
by the utility’s dealer division, indus- 
trial engineering and utilization de- 
partment, is divided into the five 
parts indicated by the shopper’s ques- 
tions listed above: approach and in- 
troduction, economy story, conveni- 
ence story, product story, and get- 
ting the order. 

In the first part, the salesman 
tells the customer his name and 
asks if she has looked at a new 
home freezer on the floor. When she 
indicates she isn’t interested in it 
because she and her family live in 
town and “I can get everything we 
need very easily,” the salesman re- 
plies (after getting her name): 

“That’s how people used to feel 
until they realized that a freezer is 
needed in every home—whether it’s 
in the city, the suburbs, or in the 
country. They found out a freezer 
was necessary because it saved time, 
work, food, and money.” 

When she admits that “it’s a nice 
thing to have” but objects that “I 
think it’s a luxury,” he points out: 
“Anything that can be as great a 
convenience, pay for itself by saving 
money for you, and costs as little 


VY 


7 LOWER COST when your cross pla 


ASK FOR THESE FREE BOOKS 


INGOT + SHEET & PLATE + SHAPES, ROLLED & EXTRUDED - WIRE - ROD - BAR 


tes are all-aluminum 


Simply joined by a quick furnace braze—then ready to do 
a more efficient job because of its better joint and higher 
corrosion resistance! That’s the story of the cross plate 
made of al/ Alcoa Aluminum. 


Not only easier to produce, and better in performance, 
but actually lower in cost! Alcoa Aluminum Tubing, for 
instance, costs only half as much as copper. 

For the metal you need, look for your local Alcoa distrib- 
utor under ‘‘Aluminum”’ in your classified directory. For 
help in design and fabrication, call your local Alcoa Sales 
Office or write ALUMINUM COMPANY OF AMERICA, 1774G 
Gulf Building, Pittsburgh 19, Pennsylvania. 


* TUBING + PIPE + SAND, DIE & PERMANENT MOLD CASTINGS + FORGINGS ~ IMPACT EXTRUSIONS 


ELECTRICAL CONDUCTORS + SCREW MACHINE PRODUCTS + FABRICATED PRODUCTS ~ FASTENERS + FOIL + ALUMINUM PIGMENTS + MAGNESIUM PRODUCTS ® 
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as this home freezer does, is not 
in the luxury class—it becomes a 
necessity.” 

After asking how many are in her 
family and being told five—her hus- 
band, three youngsters, and herself— 
the salesman gives her the “econ- 
omy” pitch: 

“I don’t know how much your food 
bill is a month, but you know that 
the more in quantity you buy, the 
more you can save. 

“Now if you could buy meats and 
perishable foods in_ season, like 
fruits and vegetables in quantity, 
like you buy canned and packaged 
foods, you could save about 20%. 
And that would mean something, 
provided you could keep them for 
when you needed them. 

“Well, you can in a home freezer 
—not for just a week, but for 
months, and many months. That 
means you can buy when it’s cheaper 
to use later when it’s higher. 

“Dressed turkey, as an example, is 
selling now for 49 cents a pound. 
Around Thanksgiving it usually sells 
from 65 cents to 70 cents a pound. 
On just one 14-lb. bird you can save 
over $2 if you get it now and put it 
in a freezer. 


More Ways To Save 


“And that’s just one item. Think 
what you could save on meat if you 
bought it at 20 cents cheaper on 
every $1 you spend for meat... .” 

Continuing, the salesman notes 
that freezer owners also save on left 
overs and in buying ice cream. * 

“Tce cream is a minor item,” he 
says, “but by the quart you pay 
60 cents to 70 cents, don’t you? 
That’s well over $2 a gallon. You 
can buy it by the gallon for about 
$1.50 and keep it in the freezer, with- 
out always making trips to the drug- 


—® store for it.” 


He then asks the customer how 
many trips a week she makes to the 
grocery. Her reply of “two or three 
for my big shopping”’ leads the sales- 
man into the convenience story. 

“Tf you had a freezer,’”’ he stresses, 
“you could cut it down to once a 
week and maybe less often than that. 
You’d like to save that time, wouldn’t 
you? 

“A freezer this size holds 240 
pounds of food and that’s a pretty 
good storehouse of food to have on 
hand. That means less automobile 
trips to the store, less dragging of 
baskets, and less lost time. And the 
food is right here when you want it 
or need it. 

“If you have company at the last 
roinute you don’t have to worry 
about what to serve—you have a lot 
of selections from which to choose. 

“You can prepare things in ad- 
vance and keep them. You can bake 
or prepare for baking and put it 
owey.. ..” 

Turning to the product itself, the 
salesman assures the customer that 
“this home freezer is just the right 
size and kind for your family. 

“When you open up this very easy- 
to-handle door, there is a whole mar- 
ket of food right before you.” 

He then tells her the main features 
of the freezer. 

At this point the customer agrees 
that the freezer is a labor, time, and 
money saving appliance but ex- 
presses doubt that the family can 
afford it. This opens the door for the 
salesman to ask for the order. 

“Take a look at the price tag— 
see how cheap it is,’ he suggests. 
“And if you don’t want to pay it 
all at once we can arrange small 
monthly payments that you can help 


take care of with the money you 
save on food alone.... If you'll 
just tell me what time tomorrow is 
convenient we'll deliver a brand new 
freezer just like this one to your 
home.” 

In the sales contest, each partici- 
pating dealer put $2 into a special 
fund for each home freezer sold 
through his store. Money in the fund 
was to be divided into cash awards 
varying from $1 to $10. At the last 
two meetings, contestants with 
freezer sales to their credit were to 
be entitled to one award from the 
fund for each home freezer they had 
sold since the previous meeting. 

Dealers reported freezer sales on 
business reply cards provided by the 
utility. 

In addition to the above-noted 
awards, special prizes were given 
out at the end of the campaign as 
follows: First award, a $50 suit; 
second, a pair of $15 shoes; third, 
a $10 hat. 

Five freezer sales qualified a 
salesman to participate in the spe- 
cial drawing, and for every addi- 
tional three freezer sales, he re- 
ceived one more additional chance. 
A salesman was not eligible to re- 
ceive more than one of the three 
awards. 


$25 for Best Window 


Winner of the window display con- 
test for dealers received $25 from 
Public Service. Also, the displayman 
designing the first-prize window 
won $15. The dealers who placed 
second and third were awarded 
$15 and $10, respectively. 

The Freezer Fair midway was set 
up on the display floor at Public 
Service. Models of each make of 
freezer sold in New Orleans was 
exhibited in the mammoth display. 
Dealers and distributors were in- 
vited to man their exhibits in order 
to secure leads and take orders. 

Daily demonstrations on _ food 
freezing were conducted near the 
midway “to show the public how 
quick and easy it is to preserve foods 
by freezing.” They were’ con- 
ducted by Public Service home serv- 
ice advisors at 11 a.m. and 1 p.m. 

In addition, two home freezer 
demonstrations involving audience 
participation and frozen food prizes, 
were staged in the Public Service 
auditorium on June 27 and 29 at 
1:30 p.m. Invitations were sent to 
dealer freezer prospects by the 
utility on request. 

In another move to stimulate sales, 
the freezer booklet prepared by 
Nema’s Farm and Home Freezer Sec- 
tion was handed to _ prospective 
freezer buyers on the Public Service 
display floor and in the field. Also, 
1,500 of the booklets were mailed to 
a selected list of freezer prospects. 

Still another promotional activity 
of the utility was a series of four 
large advertisements run prior to 
and during the campaign in local 
daily newspapers. 

Features of the campaign were 
presented to participants at the first 
breakfast meeting and in a 12-page 
prospectus prepared by the utility. 
Guest speaker at the meeting was 
Thoben F. Elrod, manager of home 
and farm freezers for Crosley Div., 
Avco Mfg. Corp. 

Approximately 300 wholesalers, 
dealers, and their sales personnel at- 
tended the second breakfast meeting. 
G. E. Mullin, Jr., home freezer sales 
manager, refrigeration division, Ap- 
pliance and Merchandise Department, 
General Electric Co., was the guest 
speaker. 
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@ 
INSIDE DOPE 


by GEORGE F. eighteen 


ie lane ave ae Sine ott ee 


mTOR gan coon pesmi 


(Concluded from Page 1, Column 1) 


and leader of the 
Majority in Congress. 

Averell Harriman, Ambassador-at- 
Large and “the Harry Hopkins of 
the Truman administration.” 

John Snyder, Secretary of the 
Treasury. 

Thomas McCabe, Chairman of the 
Federal Reserve Board. ’ 


Willard Thorp, Assistant Secretary 
of State. 


And many others. 


None of them can be quoted di- 
rectly, but here’s the gist of their 
thinking: 

(1) Stalin was surprised when 
Truman made his sudden move, after 
our State Department publicly had 
written off Korea and Formosa. 
He’d probably like to backtrack, if 
he can do so without losing face. 


(2) Everyone was surprised by the 
reaction of the American public, 
which apparently is itching to make 
this a full-scale war, atom-bomb the 
Kremlin to hellangone, and put an 
end to all our intolerable uncertain- 
ties. 


(3) If we get pushed out of 
Korea, our national humiliation may 
be such that the clamor for full 
mobilization could be irresistible. 


(4) In that case, Stalin & Co. 
might be alarmed to the point of 
acts of retaliation and aggression 
which would touch off World War 
III, “the big show’’ itself. 


(5) Politically, Truman’s sudden 
move got him off the hook relative 
to Senator McCarthy’s blasts against 
Dean Acheson and Communists in 
the State Department, and public 
reaction against our  do-nothing 
policy in China. However, the sudden 
imposition of price-wage-production- 
and-labor controls might damage 
the chances of Democratic candi- 
dates in November. That puts the 
Administration in a ticklish spot. 


(6) If public pressure forces a full- 
scale mobilization—and then nothing 
happens—it would be a serious shock 
to our economy. Stalin would love 
that. We’d be “all dressed up and 
no place to go” (except into a de- 
pression). 

(7) Now that we’re committed in 
Korea, we can’t afford to lose. The 
psychological effect on our shaky 
allies abroad might cause them to 
desert us, and bow towards the 
Kremlin. However, we're probably 
due for more lickings there for 
awhile. Truman’s_ right-about-face 
caught the Army with its pants 

— 


Democratic 
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MOTOR-BASE 
ADAPTERS 


A set of Motor 
adapters makes that 
new motor sale 
possible. The adap- ‘% to 1 hp.—102-C 
ters do the trick. 1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBER 
Motor Adapter Corporation 


4730 JOY ROAD 
DETROIT 4, MICHIGAN 


Vp to Ya hp.—101-D 


down. Again, it’s “too little too late.” 


(8) Whatever the outcome, mili- 
tary spending will rise. This means 
further inflation, controls of some 
sort, and at least temporary cut- 
backs in production of certain civilian 
items. 


(9) Further expansion of indus- 
trial capacity is likely, and the 
labor market will tighten. 


(10) Even if the Kremlin pulls in 
its horns, the “cold war” has turned 
into a “warm war” as far as the 
American public is concerned. Ap- 
prehensions about Stalin’s next moves 
against real estate far, far away 
from this country will continue, and 
some hotheads probably will con- 
tinue to feel that the present im- 
passe is intolerable, and that it’s 
high time we dropped a few eggs 
on the Moscow nest. 


The Inflationary Rat-Race 


Ten years ago, when we geared up 
for war, there was plenty of slack 
in our pants. This time, our belt al- 
ready has been let out to the last 
notch. 


The Korean situation has been 
superimposed on an economy in 
which consumer demand already 
was exceptionally strong and in 
which output of goods and services 
was in excess of former postwar 
peaks, both in terms of physical 
volume and dollar amounts. 


New orders for all sorts of things 
rose substantially in the second 
quarter, and businessmen were re- 
vising upwards their earlier plans 
for expenditures on plant and equip- 
ment even before we committed our- 
selves in Korea. Prices of key ma- 
terials, especially farm products, 
non-ferrous metals, and building ma- 
terials have been advancing sharply, 
and consumers’ prices tending up- 
wards. 


The number of persons employed 
was rising appreciably, and unem- 
ployment had declined to a _ level 
about 1% million above the excep- 
tionally low levels of June, 1948. 
Credit was easy and interest rates 
generally 
stocks had leaped to levels higher 
than at any time since August, 1946. 


At the moment strong addi- 
tional demands are being created for 
consumer goods by the war scare, 
and shortages of parts and materials 
are developing in many industries. 
Prices are sure to go up more and 
more and more. That’s the one 
thing of which you can be sure. The 
likely increases in defense expendi- 
tures indicate a strong probability 
of mounting pressure on available 
industrial capacity, 
the labor supply, and accentuation 
of inflationary forces generally. 


Memories of World War II are 
prompting some scare buying of 
commodities like sugar and specialty 
products like home freezers. Inven- 
tories are being accumulated both 
by businessmen and consumers—es- 
pecially of things made of metal, 
which are likely to be in short sup- 


whatever happens, you can be sure 
that your money is going to be 
cheapened, that many products will 
become scarce, that taxes will go 
up soon, and that the Days of the 
Locust have ended. 

From now on, all plans will have 
to be changed from week to week, 
and even day to day. 

AIR CONDITIONING & REFRIGERA- 
TION NEWS has reactivated its 
Washington pipeline, and will strive 
to keep you informed and _ fore- 
warned in advance. 


What's Next? 


First curbs, say the Planners, will 
be on consumer credit. Regulation W 
may be reinstituted quickly. Next, 
higher taxes. 


If emergency powers are needed, 
the necessary enabling legislation is 
ready for submission to Congress for 
action. For two years the National 
Security Resources Board has been 
drafting and redrafting an omnibus 
Emergency Powers Act for mobili- 
zation. This Act would give the 
government total power over men, 
industry, and materials. The resulting 
controls would dwarf those of World 
War II, both in the speed with which 
they would be imposed and the effect 
they would have on every man and 
his business. 

It would give the Administration 
power to impose priorities and allo- 
cations, draft industry and _ labor, 
requisition property, censor communi- 
cations, regulate prices and wages, 
and ration everything. 

The Emergency Powers Act would 
depress living standards purposely 
by ‘“freezing’’ prices, wages and 
rents, and the stocks of wholesalers 
and retailers. Civilian durable goods, 


such as autos, refrigerators, etc., 
would be cut back, and so would all 
types of civilian construction. 


Industries would be informed of 
military needs and raw materials 
priorities, and then industry groups 
would be asked to furnish their own 
plans for meeting these problems. 


Steel allocation priorities are al- 
ready in effect by the extension of 
the draft act, which gives priority 
to defense orders placed with the 
steel industry. 


Here are the section titles of the 
proposed Emergency Powers Act, 
as worked out by the NSRB: 

1. Coordination of executive agen- 
cies and functions. 


2. Employment without compensa- 


tion (presumably dealing with $1-a- | 


year specialists). 

3. Emergency contracting author- 
ity. 

4. Creation and powers of govern- 
ment corporations. 


5. Defense facilities. 
6. Production loan guarantees. 


7. Acquisition and disposition of | 


real property. 
8. Priorities and allocations. 
9. Plant seizure. 
10. Exemption from anti-trust laws. 
11. Authority to requisition. 
12. Import and export controls. 
13. Censorship of communications. 
14. Price and wage stabilization. 
15. Excess profits tax. 
16. Renegotiation of contracts. 
17. Special amortization of emer- 
gency facilities, 
18. Employment controls. 


19. Compulsory arbitration of labor 
disputes. 


Serving THE REFRIGERATION 
INDUSTRY Since 1919 


Specify Acme 
For Top Performance 


FREON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 
FREON SHELL AND COIL CONDENSERS 
HEAT EXCHANGERS OIL SEPARATORS 
INDUCED DRAFT COOLING TOWERS * 
EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
BLO-COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COILS 
AMMONIA CONDENSERS 


*A new Acme product with out- 
standing feotures. Write for 
Catalog No. 40. 


Write for free 
cotalog on any of 
the above items 


ACME INDUSTRIES Inc. 


Representatives 
JACKSON + MICHIGAN __ inpineipstcines 


FOR SALE 


or license to Manufacture Evaporator 
Refrigeration Plate. Distinctive Construc- 
tion, No Oil Clog, Simplest and Most 
Efficient Plate in the competitive market. 
No Heat changer or Oil Trap required. 
All patents issued late 1949. Full details 
on request. 


E. E. Laubscher 
1816 Standard Bldg., Cleveland 13, Ohio. 


low. Prices of common | 


tightening of | 


ply soon, come what may. Further | 


upward revisions of business plans 
for investment in plant, equipment, 
and raw materials are in order. 


In short, prices of nearly every- 
thing are headed upward, and the 
wise businessman will convert idle 
money into inventory as rapidly as 
feasible. 

If the American people will only 
keep their shirts on, we can avoid 


World War III at this time. But | 


Another “FIRST” 


THE “KLUB KOMMANDER’’ 


DESIGNED TO MEET FIELD DEMAND—IDEAL FOR SMALL 
SERVES DRAFT BEER, BOTTLED BEER, 
ICE WATER, 
ICE CUBES 


a complete KOLD-DRAFT system in one package 
FOR FULL INFORMATION, WRITE, WIRE OR CALL KOLD-DRAFT TODAY! 


OTHER KOLD-DRAFT PRODUCTS: Draft Beer Dispensing Systems, 
Ice Cube Makers, Lectrik-Ice Water Coolers. 


KOLD-DRAFT DIVISION 
Uniflow Manufacturing Company, Erie, Pa. p< oa 
Distributors in most principal cities 


by KOLD-DRAFT 


TAVERN USE 


*Trademark 
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HUSKY WRENCH FLATS 


LIKE THE LINKS IN A CHAIN — Your refrigera- 
tion equipment is no stronger than your weakest 
connection — and strong, dependable connec- 
tions can only be made with fittings that are 
designed specifically for that job. 


There are many types of so-called “Lightweight” 
fittings on the market today but very few meas- 
ure up to the rigid specifications required for 


refrigeration usage. 


REFRIG 


(S.A. E. 


vibration. 


ATIC 


| FLARE PROTECTORS 


construction and husky wrench flats eliminate 
the danger of cracked or twisted fittings. Long 
length “Dryseal” pipe threads give positive 
protection against Refrigerant loss through 
stripped threads and loosened connections by 


Your reputation is based on the quality of 
materials that you install—Don’t Take Chances! 


—Insist on STREAMLINE Refrigeration Fittings 


and be sure! 


All Mueller Brass Co. STREAMLINE Fittings are 
manufactured exclusively to strict S.A.E. Refrig- 
eration Standards. Their rugged forged brass 


MUELLER 
BRASS CO. 


PRODUCTS 


Packaged in strong, metal-edge 
containers. STREAMLINE Fittings 
are clean and dus? free — pro- 
tected against damage until 
you put them right into the job. 


Order a supply today from your refrigera- 


MU. 


tion wholesaler... Always keep them handy! 


ELLER BRASS 


PORT HURON M 
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] Patron’s Buying Helps 
° Him Pick Talent Queen 


WEST BRANCH, Mich.—A home- 
talent radio contest sponsored by 
West Branch Appliance Co. here 
pushed sales volume $1,000 above a 
year ago, according to Fern Sapping- 
ton, who is owner of the Gibson 
dealership. 

The promotion consisted of a series 
of specially-produced, one-hour pro- 
grams broadcast for 13 consecutive 
weeks over station WGRO in West 
Branch. Conducted by Sappington, 
the program series was titled ‘The 
West Branch Hour of Talent.” 

Each week, a winner was chosen 
from among the local participating 
entertainers by means of an elec- 
tric applause meter. At the end of 
a 12-week period, these winners ap- 
peared in final competition for the 
grand prizes, which included the title 
of “Gibson Queen.” 

For this final selection of winners, 
a point system was devised whereby 
customers of the store were entitled 
to cast one vote for every $1 worth 
< of merchandise that they purchased 
tied in the store. 

A strong newspaper and radio 
advertising campaign was used to 
create initial interest in the contest 
and secure talent suitable for the 
program. 

The local appeal of the program 
reportedly resulted in many extra 
purchases at the _ store for the 
privilege of casting a vote in the 
final ballot. 


CINDERELLA WEEKEND AUDIENCE: There's 
for department store's quiz show. (See story at right.) 


CINDERELLA WEEKEND PRODUCERS: (I. to r.) John Kimberley, publicity director at 
Adam & Co.; R. H. Wolfe, merchandise manager, home furnishings at Adam & Co.; 
Tom Cockerell, appliance, radio, and TV buyer at Adam & Co.; and Irving Nadrich, 

vice president of Bickford Bros. 


invariably a capacity crowd on hand 
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A Perfect Pair 


KLIXON PROTECTORS 


a7 


You can’t find a better team for protecting and 
mn Starting hermetic compressors than KLIXON Dome- 
. mounted Protectors and KLIXON Motor Starting 
Relays. Tested and proved on thousands of installa- 
tions, this perfect combination assures trouble-free 


compressor operation years on end. 


! KLIXON Protectors safeguard the motor by pre- 
i, venting possible burnouts. Installed on the dome of 
the hermetic unit where they can accurately follow every 
temperature change, they shut the power “off” should 
the motor become dangerously overheated. Then, 
when it cools to safety, they snap the power “on” auto- 
matically enabling the unit to maintain refrigeration. 


for Protecting and Starting Hermetic Units 


MOTOR STARTING RELAYS 


KLIXON Motor Starting Relays start the motor 
surely and quickly. Their positive action and long life 
eliminate starting troubles. 


Whether you are a manufacturer of hermetic units, 
or a user who incorporates the compressor into your 
own boxes, it will pay you to use and specify Klixon 
Dome-mounted Protectors on all hermetic units. 


KLIxo 


SPENCER THERMOSTAT 
Division of Metals & Controls Corp. 
2407 Forest Street, Attleboro, Mass. 


Successful Dealer Radio Shows Depend on Audience Participation 


acieaeneaatil 


9 Appliance Dept. Serves 
* As Show “Box Office’ 


BUFFALO—“Cinderella Weekend,” 
an ambitious audience-participation 
quiz show co-sponsored by Bickford 
Brothers, appliance distributor, and 
J. N. Adam & Co., Buffalo depart- 
ment store, has proved highly suc- 
cessful from an appliance merchan- 
dising standpoint. 

Bickford Brothers submitted the 
idea for the show to J. N. Adam & 
Co. and it was accepted by the store 
management. 

Aired five afternoons a week 
direct from the _ store’s Magnolia 
Terrace Restaurant, the show has 
played to continuous capacity audi- 
ences since the first broadcast. De- 
mand for tickets has exceeded all 
early expectations with hundreds of 
women still relegated to the waiting 
list. 

Broadcast over Station WKBW, a 
50,000-watt outlet, the show has long 
range coverage throughout western 
New York. The proceedings are 
handled by Mike Mearian, popular 
disc jockey for a locally broadcast 
radio program. 

Bickford Brothers’ cooperating 
sponsors include International Har- 
vester Co. (refrigerators and freez- 
ers), Altofer Bros. Co. (washers and 
ironers), Hamilton Mfg. Co. (driers), 
Youngstown Kitchen Div., Mullins 
Mfg. Corp., and American Stove Co. 
(Magic Chef ranges). 

“Cinderella Weekend” has_ been 
broadcast afternoons at 3:30 and 
aimed at the housewife audience. On 
the weekday show, Monday through 
Thursday, four contestants chosen 
from the participating audience com- 
peted for the daily Cinderella nomi- 
nation. 

On Friday, all four Cinderellas 
from previous shows vied for grand 
prizes. The winning finalist received 
an all-expense paid weekend trip 
for two to a popular hotel in New 
York City. 

The entire sales force of J. N. 
Adam & Co. was brought into play 
in promoting the program. Regular 


3 Audience Takes Part 
° In ‘Appliance Skits’ 


HOUSTON, Tex.—‘Brunch Club,” 
a half-hour audience participation 
radio show, has proved highly suc- 
cessful for J. A. Walsh & Co., 
Houston appliance distributor, reports 
James W. Derr, Walsh Co. vice 
president in charge of sales. 

“The ‘Brunch Club’ show, featur- 
ing audience participation and 
variety-type entertainment, has 
helped a great deal in increasing 
sales for our dealers, and in pro- 
ducing closer relationship with them,” 
Derr said. 

This show has drawn _ sizeable 
crowds to the newly redecorated 
KTHT studios, where a professional 
home economist gives a 45-minute 
demonstration before each show. 

Each member of the audience is 
given a registration card, and guests 
are asked to list the age of their 
home appliances. A prize is given for 
the oldest refrigerator, washing ma- 
chine, dishwasher, or kitchen range. 

These cards are then used as 
direct prospect leads for new sales. 
Each week selected women’s clubs 
and church groups are featured in 
the interviews, which take place on 
the stage where featured appliances 
are prominently displayed. Acts in 
which audience members participate 
are centered around these appliances. 

Each program is “sponsored” by 
a specific dealer, and it is anticipated, 
Derr said, that suburban dealers 
will be able to handle local promo- 
tions when their stores are featured 
on the show. 

The J. A. Walsh and Co. mobile 
demonstration unit will be parked 
in front of these stores with the 
public address system relaying the 
radio show to sidewalk audiences. 

In the case of suburban dealers, 
women’s groups from those areas will 
be featured on the program, and 
this will heighten local interest. 

Dealer demand for participation in 
the show has been strong enough 
that it may be extended to a full 
hour, with two dealers sponsoring. 


newspaper advertising is employed 
by the store, along with window dis- 
play, elevator posters, placards at 
escalator landings on each floor, and 
table cards which are utilized in the 
restaurant. 

Free tickets for the broadcast 
were made available in the store’s 
appliance department as an added 
traffic-builder. 

According to Irving Nadrich, vice 
president of Bickford Brothers, the 
program increased sales of cooperat- 
ing appliances not only at J. N. 
Adam & Co. but for other dealers in 
the area. 


yy 


REFRIGERATION UNITS 
WANTED 


Desire to purchase Y% to 
1-HP Sealed or open type; 
standard brands; Complete 
condensing units; Also parts; 
Give full details. 


HARWOODE EXPORT CO. 
31 E. 4 Street, New York 3, N. Y. 


You can make extra profits when you add the 
MARVEL 400 to your present lines. There's a 
bigger market than you may realize for a really 


good 4-foot unit. 


Requires only 23” x 20” floor space. Door 
opens full 90° even when unit is smack against 
the wall. Requires no side or back ventilation. 
Tecumsehhermetically sealed compressor. Under- 


writers approved! 


Needed by doctors for refrigerating penicillin, 
sulfa, etc. Make multiple sales to apartment 
houses—both original equipment and replace- 


ments—cottages, resorts, etc. 


The ideal second refrigerator for the home— 


recreation room, shop, home bar. 


MARVEL INDUSTRIES, | 


Write FOR DEALER LITERATURE! 


Refrigeration Engineering 


Marvel has built small, specialized refrig- 
erators since 1937. Superb production facili 
ties in our new, modern plant at Sturgis 
designed and built exclusively for refrig 
erator manufacture. Every unit individually 
tested. Performance guaranteed. 


Sturgis, Mich, 


sales 
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Distributor Finds Ice and Mechanical Refrigeration To Be Well «Mated’ 


NIAGARA FALLS, N. Y.—‘“I can’t 
see any reason why ice and mechani- 
cal refrigeration can’t dovetail 
nicely,” contends William J. William- 
son, president of the Cataract Ice 
Co., whose firm has been doing just 
that for years. 

Founded ’way back in _ 1886, 
Cataract Ice for the past 13 years 
has been promoting and selling me- 
chanical refrigerators in addition to 
ice boxes and coal. 

Besides domestic refrigerators and 
appliances in general, the firm has 
distributorships for General Electric 
commercial refrigerating, air condi- 
tioning, and heating; Carrier com- 
nercial refrigeration, and Weber 
Showcase & Fixture’s commercial 
‘line. Major appliances’ are _ repre- 
sented also by Westinghouse. 

The major appliance department, 
incidentally, is under the manage- 
ment of Miss Irene Meyer, who has 
headed up this department for 
several years. Appliances receive the 
major emphasis in the store display, 
which features a large, attractive 


Miss Irene Meyer, 
manager of Cataract 
Ice Co.’s appliance 
department, reminds 
Wm. J. Williamson 
(center), president, 
and Dan J. O’Con- 
nor, salesman, that 


the automatic dish- 
washer can be effec- 
tively demonstrated 
right in the store, 
thanks to this at- 
tractive model kitch- 
en display in the 
salesroom. 


model kitchen. 

Here a_ refrigerator, automatic 
dishwasher, sink, and other items are 
blended into a working display that 
permits demonstrations of the appli- 
ances. Behind this is a special room 


prepared for demonstration of tele- 
vision and radio sets. 

Selling for this division is handled 
by Miss Meyer and Dan J. O’Connor, 
outside man, along with the boss, 
Williamson. 


Backing the appliance department 
as well as the commercial and air 
conditioning departments is the 
three-man service department which 
has its shop and parts room on the 
second floor over the ice plant pro- 


per. Two well equipped trucks are 
used by the service department. 

Jack Goldstein heads up the com- 
mercial department as sales man- 
ager which includes three other 
salesmen. 

Practicing what it preaches, Cata- 
ract Ice has its offices and showroom 
air conditioned, although its source 
of cooling would hardly be available 
to everyone. 

“We use melted ice water, which 
we run through the ceiling type cen- 
tral conditioner,” explains William- 
son. “We'd be wasting the water, 
anyway, if we didn’t use it for air 


conditioning,” he adds. 


For some years a consistent user 
of advertising for not only household 
appliances but commercial refrig- 
eration and air conditioning as well, 
Williamson emphasizes that “we 
still have a long way to go to get 
back to the pre-war type of selling. 
Right now we’re striving to build 
up the quality of our sales organiza- 
tion.” 


‘Showmanship’ Kit Helps Dramatize Features 
Of Hotpoint Appliances In Home or Store 


CHICAGO—A new “Showmanship” 
kit of demonstration devices that 
permits retail salesmen to dramatize 
outstanding features of major appli- 
ances in the home and store is being 
introduced to dealers by Hotpoint, 
Inc., Edward R. Taylor, sales man- 
ager, Hotpoint, Inc., announced re- 
cently. 

The kit, no larger than a make-up 
case, packages 15 items with which 
the salesman can do 17 different de- 
monstrations on features of the com- 
pany’s full line of appliances for 
kitchens and home laundries. 

This is part of a complete pack- 
age of materials that also includes 
five films and records on electric 
ranges, water heaters, refrigerators, 
dishwashers, and home laundry 
equipment. 

They were developed by Charles 
H. Smith, sales training manager, as 
a part of Hotpoint’s 1950 ‘Quality 
Salesmanship” program, to aid 
dealers in training new salesmen on 
a professional basis, and to bring 
store personnel up to date on new 
features. 

Taylor said that a relatively small 
number of dealers use action displays 
and demonstrations that require a 
plumbed-in operating appliance. To 
some retailers’ objections that this 
type of display is “too expensive or 
too much trouble,’ Taylor counters 
with the new “truck of tricks’ that 
makes use of the fundamentals of 
specialty selling. The simple demon- 
strations focus the customer’s at- 
tention on certain features that the 
salesman wants to dramatize. 

For example, the overflow rinsing 
and sediment ejector principles of 
the company’s automatic clothes 
washer are easily explained by pour- 
ing a little sand and ground cork 
into a glass of water. 

The salesman points out that the 
sand settles to the bottom where it 
is removed, while the ground cork 
floats on the surface and is removed 
by overflow rinsing. 

A few drops of green vegetable 
dye placed in water in an operating 
machine with a glass top shows the 
rinsing and spin-drying actions 

To demonstrate the advantages of 
electric cooking, the salesman puts 
cut a candle by holding a glass up- 
side down over the flame to show 
that an open flame needs oxygen to 
burn, and therefore removes it from 
tie kitchen. 


By contrast he plugs in an elec- 
tric light on an extension cord to 
illustrate that electricity is cool, 
flameless, and healthful. 

The kit also contains samples of 
lemon juice and alcohol for demon- 
strating the acid-resisting nature of 


porcelain and baked enamel finishes > 


on small metal panels. 

Lipstick and nail polish smeared 
on appliance surfaces are removed 
with a razor blade or damp cloth to 
dramatize the durability as well as 
stainproof character of the surfaces. 

Showing the customer a_ milk 
bottle with pasteurization tempera- 
ture of 145° labeled on the side, the 
salesman points out that an elec- 
tric clothes drier has clean heat at 
195°, thus assuring hygienically dried 
clothes. Other devices center around 
water temperature in the dishwasher 
and insulation in the water heater 
and range. 

Taylor said that the kit arms the 
salesman for house to house selling, 
and is a complete line demonstrator 
that is low in cost and easily carried. 


Survey Shows How To Lose 
Customers, Alienate 
Accounts 


CHICAGO — Why do customers 
stop trading at one store and go to 
another to buy their merchandise? 

At least part of the answer was 
found by a survey of such customers 
that was cited by James C. Taylor 
of the University of Houston when 
he spoke at the Music Merchants 
Annual convention here recently. 

Here are the reasons given for 
ceasing to do business with a par- 
ticular store: 


Errors and delays in service .. 17% 
OM Ere ere 14 
Inefficient store methods ...... 13 
Poor quality merchandise ..... 10 


Unwillingness to exchange 
goods and tricky methods .. 10 


Indifference of sales people ... 9 

Ignorance and misrepresenta- 
2 ge | ere er 8 

Haughtiness of sales people .. 7 


Over insistence by sales people 6 
Attempted substitution of goods 6 
Taylor used this survey to illus- 
trate that every person in a store 
is doing a selling job, whether he 
waits on trade or sweeps the floor. 


© Fast Delivery © Complete Satisfaction 


@ Large Stocks 


@ Authentic Manufacturers’ Parts 


® Prompt Shipments to all points in U.S. and the World 
Wholesale Only—Please Write On Your Letterhead 


‘AIRO SUPPLY CO. 


+2732 N. ASHLAND AVENUE © CHICAGO 14, ILL. 


Testimonials Mark 


BUFFALO — Testimonials from 
numerous’ Buffalonians who have 
purchased refrigerators under the 
meter plan were féatured in a large 
newspaper advertisement used by 
Schwegler Bros. here, to mark the 


18th anniversary of its adoption of . 


the meter plan of merchandising re- 
frigerators. 

The advertisement pointed out that 
over 20,000 persons have purchased 


18th Birthday of Store’s Meter Plan 


appliances from Schwegler’s under 
the meter plan “and every one of 
them will tell you it’s the ideal way 
to own a new refrigerator.” 

Here are typical consumer testi- 
monials carried in the advertisement: 

“My Mother bought her refriger- 
ator on the meter plan. She told 
me it is the only way to buy. Now 
I want one.” 

“It's the | most t painless way I have 


UNIVERSAL COOLER’S ¢ answer to water conservation problems! 


WATER COOLED, 


. . . f00, when extreme conditions require! 


ever paid for anything. We don't 
miss our loose change.” 

“We put all our extra quarters in 
the meter. At the end of the month, 
not only my payment is there—but 
extra savings for something else.” 

General copy in the advertisement 
read: “The meter plan was _ intro- 
duced by Schwegler’s 18 years ago 
and now we celebrate the event with 
a great value giving sale.” 


Gets quick approval where building codes require conservation of water! 


Write for copy of New York Water Dept. 


letter approving this condensing unit. 


Fully air cooled and delivers its rated output without the use of water in normal operating conditions. 


Water-cooling system automatically activated only when extreme conditions require the use of 


— Vee 
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MARION, 


water to maintain the rated capacity of unit, 


Ad4iiional protection at little extra cost. Sizes: % H.P. through 3 H.P. 
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They'll Do It Every Time . . .. By Jimmy Hatlo 


A YEAR, AND 
THE GUARANTEE 
PERIOD WAS 

NINETY DAYS~ 
I'M SORRY, 


— 


VM YO) eters | @ 
YY ee 


== 


ONE WEEK, AND 
BLINK::-I JUST 


TO BRING IT 
IN TILL 


IT WAS ON THE @ 
DIDN'T HAVE TIME 


CoRR. 1960, KING RES SYNDICATE, Inc, WORLD RIGHTS RESERVED 


ISN'T THAT THE DAME WHO 


put QO wr ir & wuar's sue BEEN 
; ING | LIVES UNDER US AND KEEPS 
YOU'VE HAD IT \/ NEVER WORKED: fay ten od hess TUE RADIO BLASTING DAY 


ZITHER2Z K AND NIGHT? 


sis a SHE'LL HOLLER 
ITS LOUDER THAN THE 

WONDER SHE PROGRAMS SHE TUNES 
L.. ) GONT WANT THE IN, TILL SHE GETS 
7>9( DOUGH BACK ON WHAT SHE WANTS 
HER 1920 CAT- 

WHISKER SET J A<)\ 
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by 
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E CUSTOMER IS 
ALWAYS RIGHT +++ SO 
THE STORE GETS LEFT: 
THANX TO 
BERNARD ZORN, 


16-18 S. MONTGOMERY ST., 
TRENTON ION 


Do You Have ‘One Foot In the Door’? 


All of these combinations of 
bore, stroke and refrigerant 
give an unequaled versatility 
of displacement and capacity. 
There is a Tecumseh Hermetic 
to fit your application. 


And—equally important—our 


... but these two major elements of performance require a great 
deal of careful engineering in proper application of the com- 
pressor assembly to the evaporator and cabinet. Maximum re- 
frigeration with minimum power and cost is the prime objective. 
Thus, one designer may achieve’ the same operating efficiency 
with a small unit that requires a larger unit in another similar 
product. Again careful balance is the answer. 


1. Balance of the cabinet heat leak to the unit capacity by 
attention to: Proper insulation * Vapor barriers * Cabinet 
sealing * Tight construction and Good door seals. 

2. Balance of the evaporator to the unit capacity by proper 
design for temperature and cooling. Size * Shape * Surface 
¢ Position * Baffling and Mounting. 

3. Balance in the evaporator refrigerant passages to obtain 
Correct refrigerant flow * Minimum refrigerant charge. 


IN A DOMESTIC REFRIGERATOR IS ESSENTIAL 
TO SUCCESSFUL OPERATION IN THE USER’S HOME 


aE. | 


ae | 


Bao. 


. of the hermetic unit capacity to the refrigerating 
system and cabinet are of prime importance. 


. of the reciprocating and motive mechanism is 
necessary to quiet operation and freedom from vibration. 


4. Balance in air flow over the motor compressor to * Maintain 


low shell temperature * Minimum motor winding temperature 


* Low oil temperature. 


space. 


Proper restriction * Correct refrigerant flow. 


5. Balance of condenser to the compressor to obtain * Low 
operating head pressures * Adequate air flow * Minimum 


6. Balance of the capillary tube to unit capacity to obtain ¢ 


The success in balancing the entire system, in a large degree, 
measures the customer satisfaction and appeal of the final 


product. 


Tecumseh Products Company are in the best position of any 
manufacturer in the industry to give you the correct hermetic 


compressor for your application. 


peg sammy | ae Fy have The 1/9 H.P. Tecumseh The internally spring The Tecumseh twin, sup- 
prone ct ne br - on pans compact compressor—for mounted single cylinder plied in all sizes from 1/4 
a your evaperater end cabinet. limited space application, compressor, supplied in to 3/4 HP. in four bores 
a wae : Penge but maximum perform. all sizes from 1/8 to 1/3 and three strokes for 
anne ag Pe ge ance and efficiency. H.P. in four bores and either F-12 or F-22 re- 
these Tecumseh Hermetics. three strokes for either frigerant. 
F-12 or F-22 refrigerant. 
TECUMSEH PRODUCTS COMPANY __ “i's torsest inde: 
* pendent producer of * 
compressors and con- 
TECUMSEH, MICHIGAN ene 
refrigeration ind: » 
EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICH. atte 
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“| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.""—Charles A. Dana. 


Opportunity for Ambitious 
Refrigeration Specialty Dealers 


ISIT a fresh-produce market on a late afternoon some time. 

You’ll observe that nature’s wilting process has changed 
the early morning fresh-and-salable appearance of its vegetables 
and fruits to a washed-out and withered sorriness. 

Next morning the resulting waste-pile of spoiled foodstuffs 
assumes mountainous proportions. That means not only serious 
loss to the buyers and retailers, but an unnecessary and shameful 
waste of food supplies for consumers—and for everyone. 

Is more adequate refrigeration the answer to this flagrant 
wastage? Of course! 

There are special display cases available which will keep the 
“fresh look” on fruits and vegetables all through the first day— 
and tomorrow, too! 

Mr. Specialty Dealer in commercial refrigeration: 

Take a vegetable and fruit man aside, add up for him one 
day’s investment loss in his discarded produce, and then demon- 
strate the obvious savings which will accrue to him through his 
purchase of proper, modern refrigeration equipment. 

Add to that convincing argument the demonstrable sell-more 
merchandising advantages of being able to advertise “kept fresh 
and appetizing”’ his perishable foodstuffs—which advantages are 
dramatized by modern refrigerated display cases. 

Result? A _ pays-for-itself selling story that is air-tight. 
It’s a “natural” for some 38,000 specialized fruit and vegetable 
markets, along with the 500,000 larger stores which handle a 
considerable quantity of green goods and fruits, meats and other 
perishables. 

Encompassing all the possibilities for vastly enlarged sales 
volume which await the commercial refrigeration and air 
conditioning dealer and manufacturer would require a many- 
chaptered book. 

We can’t begin to outline or detail these opportunities in this 
editorial. 

However, at this late date we feel free to suggest that much 
spade work (advertising, promotion, and selling) is yet to be done 
in this ballooning industry before it even begins to realize its 
ultimate Bright Promise. 

The possibilities of this yet-to-be-scratched market are extra 
evidence that peak sales of commercial refrigeration equipment 
are nowhere near in sight, yet, and that even a war shouldn’t 
figure in the long-range forecasting of dealers who are lucky 
enough to have and hold franchises for commercial refrigeration 
specialty products. 

To make your fortune in this business however, you must 
sell. Do you have “One Foot in the Door,” and can you wield the 
magic “Marshal’s Baton” effectively? 


Quotable Quotes 


“One government agency in Washington has enough 
light bulbs to last until 2043. It has suffiicient loose-leaf 
binders to last until 2197, but filler paper for the binders 
will be exhausted in 2118.”—Employment Counselor. 


“Do what you feel is right; say what you think to 
be true; and be willing to face the consequences.”— 
Uncle Horace’s Journal. 
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Portable Walk-In Designed for River Levee Workers | << a] Soa 
a F ICE CUBES by the BUSHEL 
6 . umes, 
an- LEFT: Note that design of | 
es: ; y 
a portable refrigeration com- | = 
ice, partment permits it to be | = 
mounted on skids, fast- = 
ened to a flat truck or 
carried on a river barge. 
| 
yer | 
ive 
** @ | 
ST. LOUIS—A portable refrigera- Built with a skid mounting, the 
’ tion compartment was recently built compartment can be fixed to a flat 
gr. by Kold-Trux, Inc. here for U. S._ truck or a river barge or it can be KUBEMASTER 
yer government engineers working on _ tractor-towed across country, accord- 
rivers and levees for the storage of ing to the manufacturer. ee ee eee ee 
| pr gn ag ge a and ~—— A gon model 3A21 gasoline ... dust think a bushel of ice cubes for the rice of a coke! 
— an a s, the company has’ engine operates the portable refrig- ABOVE: Interior photo shows compact The 24 quick-releasing aluminum trays in the KUBEMASTER 
aa! announced. erated compartment. installation of units. discharge 336 large ice cubes per freezing and you can repeat 
. 3 more times per day. 
e " ~ ‘ ood vee em ae _ 
Small Under-the-Window Case-Histories Illustrate How Meat, Dairy aan enantio ters ape hn 
, C 4 5 | 5 LIFT-A-WAY DOOR HANDY TEMPERATURE CONTROL 
* e,e 
A & Ai on itio ales ‘ : The KUBEMASTER has the famous The new exclusive dial-temp con- 
Year Air ner purt When Grocers Adopt Self-Service United stainless steel Lift-a-Way trol on the United KUBEMASTER 
door which smoothly slides out of allows the user to conveniently 
a is Introduced by McQuay Pages ome pe lige a = by cog ag ee org Pag Mee sight—no chance for bruised fingers. freeze cubes according to the need. 
substantially after installa- eorgiana, Ala., pointed ou a e 
MINNEAPOLIS — An _under-win- tion of refrigerated self-service and first weekend he used his new case, For Complete Information Write or Phone 
dow air conditioning unit that de- combination Giayiay cases in thelr he wae cimplotely S088 out of most 
humidifies and cools in summer and cane st he aes tases saaeeen a7 he ae n't bis aa UNITED REFRIGERATOR COMPANY 
og Be gy is being introduced ;, McCray Refrigerator Co. here. much beyond anything he had hoped HUDSON, WISCONSIN 
pitt oni a alii tas tae One of them, Carl Gray, Gray for, he said. 
1e. neue a its P ee og ee Rac “ee Grocery Co., operator of markets in ®— = aa a mai a oS re =e 
ed mene sizes an ny . se pe alied in Rogers and Fayetteville, Ark., said 
ee Per, al omnis ING volume, has rin easly B07 since 
pedro Of pipeng he moved the Fayetteville store to 
Each unit filters its own fresh and 2 Gn a 
ffs recirculated air. A damper on each = ~, 
unit allows individual control of ee Se ee ee 
us tow! v o' OF ping Center, was equipped with 13 
ul fresh air intake. The fresh air is pieces of McCray equipment by Elden 
furnished either through pipes from  jyengerson. M sigan A : 
. cCray distributor in 
a central blower in the basement or ort smith. Said Gray: 
nt seas FRc ys p saga Bg we “I knew before I moved from my 
. 4 e ectly . e outside, through old location that I could do much 
ty red wm ~~ basen sittile better in my new and much more 
he a yon vn Bagg be modern location, but I never ex- 
ia wi Pod Meer OUL CADINCT. x vn S pected to increase my business to the 
peed per - me Saeed poner 0 allow extent of almost 50% more volume, 
aan i am? to a Ww ae on iIn- considering that both buildings and 
erlor Gecorating scheme. wiring their parking facilities were on a 
and piping connections are concealed comparable basis 
ne and the cabinet will fit under any “A very large percentage of my 
n- prom nnd lesen ‘minimum pro- increased business is due to impulse 
* . buyi fford 
his Without cabinets, the units can sconaee, yg Mi Hag Resend 
be installed so that they are com- display cases... . 
on pletely > aoe Or oar can be “In comparing by old meat market 
suspended from the ceiling. with my new 100% _ self-service 
sh Front, top, and yo are 7. one- —_ equipped market, I have gained from 
re piece construction and can re- a $1,700 weekly business to an ever- 
moved for servicing. increasing volume of $2,700. The 
: over-all volume in my present store 
ht. Marine Corps Lets Contract is around $33,000 monthly, and is 
ble CHARLEeTON. &. © y ap steadily increasing.” 
» & O.—d. en Other testimonials came from users 
= | Patterson of Beaufort has been of McCray’s triple-duty display case. 
1er awarded a $7,182 Navy contract to Declared Francis Benedict of the 
= gr - Suiting ie = Red & White Store in Trumansburg, 
inin . ‘ee 
les Marine Corps Recruit Depot, Parris be’ | have experienced a 25% in- 
ont Island. crease in meat sales, 50% increase in | 
. butter sales, 30% increase in cheese, | 
1y- 40% in egg sales, and a doubling of | 
my sales of buttermilk. Furthermore, | a 
because of the self-service feature, ° inéer's 
his my wife and I have had to do con- yvice Eng &p 
siderable less work in response to ‘A 2 We 
h quart of milk, please.’ x0 57 tL / ce 
1c “We have found also that our a , 
yne meats keep much better with the % 
its result that our meat department has >» } 
Become & real customer Guilder.” — @ Quickest cnd Easiest Valve to Install! i Mae 
Pat McQuire, Lincoln, Neb., testi- ; 4 | BOS 
tra fied that milk sales at his store @ Adjust it to required ome ODEL 204 . gee 
P “are up about 40% now that we have BEFORE or AFTER Installation ; i ose 
ent “ 1-TEMP it out in the case and not in the | @ Remove Strainer without removing AUTOMATI _ oS w 
in’t LARKIN CEILING HUM = cooler.” } V Ive from Line EXPANSIO SEs . Sods 
‘ky Price is only one factor in the se- Since Francis Elliot, Mount Grove, | ” a § . 8 Pa 
: lection of any product—especially Mo., installed a triple-duty case, he | This new A-P Model 204C is the ONLY auto- VALV nas ? 
ion one that has rel ge a ve hag is “getting sales that used to go to | matic expansion valve with the quick-adjust- tials : 
prosecuns valuable ‘ies a a the big volume markets.” And, he | ing, easy-to-read scale on the adjusting knob. . Seo 
Performance must come first. Qual- stated, “from the start both meat | Entirely NEW! You turn the adjusting knob to 
ust ity cannot be overlooked. Dura- ai , t needs. 
a a ; : and dairy sales have increased.” the exact operating pressure your system ne 
the bility is highly important. Larkin Ruf ae h arora | Once installed, the 204C holds its pressure setting re- Room cooler by 
has all of these. And Larkin has a a See Soe gardless of varying loads. Extremely small and compact in size, Saree tae 
icago 51, Illinois 


low prices, too. Compare them and 
see for yourself how low they 
really are. 

For the latest Larkin price list, 
see your wholesaler. If you wish, 
write direct to us and we shall be 
glad to send you one. 
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Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils — Direct Ex- 


adjustable from 15” to 45 lbs., it also has a large strainer 
that is removable without disconnecting liquid or suction lines. 
Nominal capacity is % ton Freon 12, % ton Freon 22 or Sul- 


phur, % ton Methyl. 


AUTOMATIC PRODUCTS COMPANY 


MILWAUKEE 10, WISCONSIN 
Export Department, 13 E. 40th St., New York 16, N. Y. 


2450 NORTH THIRTY-SECOND STREET 


Use Model 204C for Room Coolers, Refrig- 
erators, Freezers, Beverage Coolers, Water 
Coolers, and similar units. 


Prove the new A-P Model 204C on YOUR 
small systems. See it at your wholesaler or 
write for bulletin E102. 


pansion Water Coolers — Steel Vacuum ce ier 
Plate Coils — Heat Exchangers. pongenge~ead : 
12 ew. ff. is 
vee EPENDAB Refrigeration Valueo 
For information write AS <= 


STOCKED AND SOLD BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE... 
RECOMMENDED AND INSTALLED BY LEADING REFRIGERATION SERVICE ENGINEERS 


EMIL STEINHORST & SONS, UTICA, N.Y. 
Established 1908 
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Finest in Farm and Home Food Freezers 


CHILL CHESTS 


3 Popular Sizes 


8, 15, and 23 cu. ft. Chill Chest models, 
advanced in design and engineering features, 
offer larger food storage capacities in less 
space than any other make. Competitively 
priced. Chill Chests give you distinctive 
advantages . . . more sales! 


* WRITE FOR COMPLETE DATA 
Revco nc. Deerfield, Michigan 


RESEARCH PRODUCTS CORP. 
Madison 10, Wis., U.S.A. 


What's New 


co 


Heat-X-Changer Co. Adds 
Heavy Heat Interchanger 


BREWSTER, N. Y.—The Heat-X- 
Changer Co., Inc., has announced 
production of a new line of heavy 


duty heat interchangers of the shell: 


and tube type and with capacities 
from 15 to 100 tons. 

They extend the line of cast alu- 
minum heat interchangers which the 
company has been building in ca- 
pacities from 4 to 10 tons. 

Construction of the heat inter- 
changers incorporates the Heat-X 
longitudinal fins on both suction line 
and liquid line. These fins provide 
maximum heat transfer with very 
low pressure drop, it is claimed. 

Literature which gives complete 
information on construction and rat- 
ings, is available from the company. 
Ratings are given for both “Freon- 
12” and ‘Freon-22” systems. 


Direct Draw System Styled 


To Keep Beer from Foaming 


READING, Pa.—A new series of 
direct draw beer dispensing systems 
that feature a patented dome to 
house the faucets and, according to 
the company, keep the beer at the 
proper temperature right to the tip 
of the faucet, has been introduced by 
the Excelsior Machine Co., 2601 
Kutztown Rd. here. 

The company declared that with 
the new unit, the warming up of 
beer in the faucets, which causes ex- 
cessive foam after beer has not been 
drawn for some time, has been eli- 
minated. 

The new series includes units of 
3, 4, and 6 half-barrel capacities. 
The exteriors (except backs) are 
covered with heavy gauge mirror 
finish stainless steel. All working 
surfaces and drain plates are made 
of stainless steel. Hinges and locks 
are of cast bronze, chromium plated. 

Interior walls are lined with heavy 
gauge aluminum and interior floors 
are of stainless steel. Each cabinet 
is equipped with removable barrel 
skids. Door sills are solid brass 
wearing strips. 

Insulation is 3 in. of cork and 
fiber glass, applied with moisture- 
proof protection. 

A full set of tap rods, taps, koro- 
seal leads, air hose, air regulator, 
cleaning brushes, built-in thermom- 
eter, interior light, and _ exterior 


—<6> 
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Central Type 
10 and 15 Ton 


*% 2, 4, 6, 8-Ton Packaged 
. Air-Conditioning Units 


quality product. 


; Distributors have long known of the 

, unsurpassed quality and performance 

record of Curtis equipment. Now, because 
of the strong continued National Advertising 
Campaign, users of air conditioning are 
asking for Curtis. They know it as a 


Evaporative Condensing Units, 
Cooling Towers and Air 
Handling Units 


few 


This broad line permits Curtis distributors to 


handle air-conditioning jobs profitably. 


REFRICERATION 
AIR CONDITIONING 
COMMERCIAL 
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2, 4, 6, 8-Ton Packaged Units 
10 and 15-Ton Central Type Package Units : 
Condensing Units—.H.P. Thru 40 H.P. 


A Gur tis Franchise 


IS BECOMING MORE AND 


‘MORE PROFITABLE 


_ BECAUSE OF NEW ADDITIONS TO THE LINE 


Water Cooled Condensing Units 
Y, H.P. thru 40 H.P. 


Jime —«-” ewaswech 


and many other publications 


' i 
me | 


alias 


CURTIS REFRIGERATING MACHINE DIVISION 


of Curtis Manufacturing Company 


1912 Kienlen Ave. 


St. Lovis 20, Missouri 


FOR YOUR NEEDS! 


Excelsior Machine Co. direct draw beer 
dispensing systems. 


switch with pilot light, rubber 
wheeled keg truck, and a tank for 
ice water service with a chromium 
plated water faucet are furnished 
with each dispenser. 

All models are equipped with an 
exclusive Excelsior designed evapo- 
rator with heavy duty motor and 
fan. There are no beer coils in the 
system, just a direct connection be- 
tween tap rod and faucet. 

The 3-keg model is equipped with 
a %-hp condensing unit. It measures 
72 in. long, 41 in. high, and 27 in. 
deep (all models have the same 
height and depth dimensions) and 
weighs 680 lbs. It has two beer 
faucets. 

The 4-keg model is equipped with 
a %4%-hp. unit, measures 95 in. long, 
and has three beer faucets. It weighs 
875 Ibs. 

The 6-keg model is powered by a 
1%-hp. unit, measures 120 in. long, 
and has four beer faucets. It weighs 
1,150 Ibs. 


Palmer Furnace Installs 
In Hoor or On Ceiling 


PHOENIX, Ariz. — A_ horizontal 
forced air heating unit that can be 
installed in an attic, suspended from 
the ceiling, or put in as a floor furn- 
ace has been introduced by the 
Palmer Mfg. Co., here. 

Outstanding feature of the unit is 
that it does not need to take up any 
valuable floor space. According to 
the manufacturer, it can be placed 
in the upper part of a closet, per- 
mitting the normal use of all floor 
space. 

It can likewise function as an attic 
furnace, suspended unit heater, floor 
furnace, or as a central heating unit 
installed in the basement or in the 
crawl space under a home. 

Available in three models with in- 
put ratings of 65,000, 100,000, and 
130,000 B.t.u., the horizontal furnace 
can be installed with supporting 
brackets or placed on a platform. 

A four way directional grille with 
adjustable vanes is optional equip- 
ment. 

Motor and blower assembly 
mounted on thick rubber cushions for 
quiet operation. An oversize blower 
moves a high volume of air at low 
power cost, the manufacturer said. 


Air space insulation between cabi- 
net and casing keeps the outside 
cabinet cool and prevents heat dissi- 
pation through the sides. 

The cabinet, reinforced with hori- 
zontal ribs, features smooth flowing 
contoured corners and baked hammer- 
tone enamel finish. 


Kold-Draft Shows Beverage 
Cooler with Slanted Top 


ERIE, Pa.—Kold-Draft Division of 
the Uniflow Mfg. Co. here is intro- 
ducing its new PT line of beverage 
coolers, marked by a slant-type front 
and Pebblestone finish. 

The Pebblestone finish in soft 
greentone blends in with the rails 


om 
and lids which are of stainless steel. 
The lids work on a roller arrange- 
ment, providing fingertip control. 

The inside liner is galvanized 
metal and the coil arrangement is 
the Kold-Draft type of coil. Five 
models are offered, in capacities of 
12, 18, 24, 36, and 15 cases. 


Victory Produces All-Metal 
Line of Refrigerators 


PHILADELPHIA — The _ Sta-Kold 
Div., a separate manufacturing unit 
of the Victory Metal Mfg. Corp. here, 
is now manufacturing a complete line 
of low-cost all-metal refrigerators, 
states A. Raymond, president of 
Victory Metal Mfg. Corp. 

There are now 26 different Sta- 
Kold models being manufactured, 
ranging in size from 20 to 70 cu. ft. 
Included are reach-in refrigerators 
and bakery dough-retarders—both 
self-contained and remote—as well as 
beer dispensers, bottle coolers, wall 
cases, and sandwich units. 

No wood is used in the construc- 
tion of these refrigerators, all-metal 
construction with heavy-gauge 18-8 
stainless steel fronts being featured. 

Victory Metal Mfg. Corp. also 
makes the “Vimco”’ line of stainless 
steel refrigerators. 
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NEW 


a . , 
HEAVY-DUTY Cr0300-Hla 


Two outstanding innovations by 
Remco — Molded Du-Cal drierite 
discs as the ideal drying agent for 
liquid line application; and Spun 
Ends as the ideal leakproof. joint 
less body design. 

Available in either Flare End or 
Integral Sweat End Connections 
In 1, 2, 3, & S Ton Capacities 
Send for Literoture & Prices 


INCORPORATED 
ZELIENOPLE, PA. 


| 


and 
spUN ENDS 


REMCO 


CASH FOR INVENTORIES! 


TRACO WILL BUY 


Your Surplus Refrigeration Stock 
Parts * Units * Assembled Appliances 


Don't overlook our 
sensational bar- 


ANY QUANTITIES « 


Send list of what you have 
for our prompt quotations 


NEW ITEMS ONLY 


gains on national 
trade name refrig- 
eration merchan- 
dise. For fantastic 
savings, send for 
FREE catalog. 


Whether you want to sell or buy—write, wire, ‘phone! 


TRACO Industrial Corp. 


455 West 19th St., N.Y. 11, N.Y. waAtkins 4.4302 
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What's New (Con’t) 


X-Ray Film Water Cooler Offers Instant Results 


BROOKLYN — Bar-Ray Products, 
Inc., 209 25th St. here, has an- 
nounced development of a new X-ray 
film processing water cooler measur- 
ing 12 in. in height and 17 in. in 


width and depth. 

Its compactness permits installa- 
tion under tank, on shelf, in or out 
of dark-room, the company pointed 
out. 

Designed for use with any existing 
tank, it has a capacity of 15 to 50 
gals. of water per hour with incom- 
ing water temperature at 85° and 
outlet temperature at 68°. Other 
units are available with capacities to 
180 gals. 

The stainless steel cabinet en- 
closes hermetically sealed condenser, 
motor, and all controls. ‘“Freon-12” 
is the coolant. 

Advantages listed by manufac- 
turer include instant cooling and 
automatic water delivery at 68°, 
with no build-up time required. 


Oster Sharpener Grinds Both Sides of Knife Blade 


RACINE, Wis.—John Oster Mfg. 
Co. here, introduced its new Oster 
electric knife sharpener at the 
Summer Exhibition of the National 
Housewares Manufacturers Associa- 
tion, held in Atlantic City. 

Distinctive feature of the appli- 
ance is the double action from the 
two electrically driven wheels that 
sharpen both sides of the knife blade, 
simultaneously. A balanced edge can 
be assured by this process, accord- 
ing to the company. 

Two wheels automatically dress 
themselves and design of _ the 
sharpener is said to allow complete 
sharpening from the heel to the point 
of the knife. Housed in a plastic 
mold, the appliance is finished in a 
satin white porcelain enamel. 


The unit operates on 110 volts, 


a.c., and will retail for $12.95. 


Baldor Fans Have Large Capacity for Blade Sizes 
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xX} MM 
( Om 
\ ih bi 


ST. LOUIS—The Baldor Electric 
Co., 4353 Duncan Ave. here, has 


announced development of a line of 
exhaust fans in 16, 20, and 24-in. 
sizes. 

Outstanding feature of these fans, 
according to the manufacturer, is 
their large capacity for a given blade 
size. By using deep pitched blade 
and a large motor, each fan moves 
a large volume of air—16 in.—2,500 
c.f.m.; 20 in.—3,500 c.f.m.; 24 in.— 
4,500 c.f.m. 

Other features include direct drive, 
ball bearings of the sealed-for-life 
type, rubber-mounted low-speed mo- 
tor of capacitor-run type, substantial 
steel case and metal grille which 
fully guards the fan blade on the 
inside. 


MASTER-BILT BEVERAGE COOLER 


Gravity Coil Cooling ... 


Bottle Compartments... Coils (5¢” 


is evenly and individually cooled. 


WITH PUSH-UP TYPE LIDS FOR FAST SERVICE 


REMOTE CONTROL OR SELF-CONTAINED MODELS, 3 CAPACITIES. 
STANDARD FINISH BAKED ENAMEL EXTERIOR, ALSO STAINLESS STEEL. 
FASTER “COOLING, LARGER CAPACITY, ECONOMICAL TO OPERATE. 


Not forced air; no fans. Addition of warm beer 
(compartment refills) does not affect temperature of beer already cooled. 


for easy separation of brands. Each bottle has direct contact with coils, 


Distributors & Dealers write for details. 


MASTER-BILT REFRIGERATION MFG. CO. 
920 Palm Street . 


tubing) form separate compartments 


St. Louis 7, Mo. 


Metaline Beverage Cooler 
Has Removable Sections 


PITTSBURGH—A stainless steel 
dry beverage cooler that incorporates 
removable sections including doors, 
door channels, and glass rack has 
been introduced by Metaline Corp., 
142 S. 18th St., here. 

Another feature of the beverage 
cooler permits the installation of a 
pie or pastry rack on top of the 
glass rack. 

The cooler is made in _ four 
models for either remote or self-con- 
tained installations. Smallest model 
is the 4958 or 4958-C (self-contained) 
which has a capacity of 15.2 cu. ft. 
and a case capacity of 164. Its 
675g-in. length is divided into three 
compartments which are covered by 
four lids. 

The _ self-contained model is 
equipped with a -hp. compressor. 

Also powered by a %-hp. com- 
pressor is the 6034 (-C) which has 
a capacity of 18.9 cu. ft. or 21% 
cases. It has four compartments with 
five lids and measures 78% in. in 
length. 


The model 7178 (-C) has 22.7 cu. 
ft. capacity and will hold 27 cases. 
In a length of 89% in., it has five 
compartments covered by six lids. 
A 13-hp. compressor provides the 
cooling. 

Largest model is the 8334 (-C) 
with 26.4-cu. ft. capacity and holding 
32% cases. It has six compartments 
topped by seven lids. It measures 
101% in. and is powered by a 14-hp. 
compressor. 

Extra dividers are available on all 
models. Length measurements which 
are listed above include compressor 
housing. 


“Aquaire’ Humidifies Air 
Taken from Floor Level 


BROOKLYN — A _hassock type 
floor fan that draws air over a tank 
of water or ice cubes and thus 
“humidifies, purifies, and conditions” 
the air has been introduced by 
Mimar Products, Inc., 138 Spencer 
St., Brooklyn 5. 

Called the ‘“Aquaire,” the fan is 
made in a_e standard and deluxe 
model. The standard model (MP 
460) has a 10-in. single speed fan 
that delivers 3,000 c.f.m. It stands 
12 in. high and is 11% in. in diam- 
eter. 

The deluxe fan (MP 450) has a 
12-in. two-speed fan that delivers up 
to 5,000 c.f.m. It stands 15% in. high 
and is 15 in. in diameter. 

The standard model is fair traded 
at $34.95, and in the 11 western 
states, $36.95. The deluxe model is 
priced at $49.95 except in the 11 
western states where it retails for 
$52.95. 

According to the manufacturer, the 


fan recirculates air from the floor to 
the upper areas without blasts or 
drafts. By passing the recirculated 
air over the water or ice cubes in 
the oversized tank, the air is con- 
ditioned and refrigerated for summer 
comfort. 

He adds that humidity is easily 
balanced to avoid discomfort in over- 
heated apartments during the winter. 
A few drops of deodorant in the 
tank banishes odors. 

The Aquaire is finished in two-tone 
brown baked enamel with chrome 
plated legs and trim. It is so sturdily 
constructed, the manufacturer says, 
that it can be used as an occasional 
chair. 

The motor in each model is of the 
heavy duty, induction type with four 
poles and four coils. Both are 
equipped with an 8\%-ft. heavy duty 
cord with moulded plug. The stand- 
ard model weighs 15% Ibs. and the 
deluxe 25 Ibs. 
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YOU CAN REST ASSURED — 
WHEN DOLE ICE-CEL 1S ON THE JOB 

IN PRODUCT COOLING FOR-THE DAIRY, 
CREAMERY, BAKERY X CANDY MAKING-. 


DOLE ICE-CEL 15 ALSO ToPS IN AIR 
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WRITE FOR LITERATURE 


REFRIGERATING CO., 


5911 N. PULASKI RD, CHICAGO 30, ILL. 
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Heat Interchangers 


Cecil Boling Outlines Functions and Proper Application To Assure 
Best Results In Various Types of Refrigeration Systems 


ST. LOUIS—How to get the best 
results from heat interchangers in 
a refrigeration system were outlined 
in the talk “Value and Proper Ap- 
plication of Heat Interchangers,” 
presented by Cecil Boling, presi- 
dent, Heat-X-Changer Co., Inc., at 
the Midwest REMA-RSES_ Educa- 
tional Conference here. 

Following is the discussion on the 
functions and proper applications of 


liquid refrigerant and superheating 
the suction gas. This is accomplished 
by passing the cold suction gases 
through a closed heat exchange sur- 
face in counterflow with the warm 
liquid refrigerant. 


Fig. 1 shows diagrammatically the 
arrangement of the heat interchanger 
in a typical system. Note that the 
bulb of the expansion valve is 
placed on the suction line between 


DESIRABLE FEATURES OF 
CONSTRUCTION AND DESIGN 
HIGH HEAT TRANSFER 


If the heat interchanger is to per- 
form effectively it must first have 
high heat transfer. There must be 
sufficient surface, properly arranged, 
to effect the maximum amount of 
subcooling and superheating. 


temperature difference between gas 
and liquid. 

Use of fins, or extended surface, 
results in the most compact unit 
with the minimum weight. The finned 
surface must, of course, be arranged 
so that it does not create a high 
pressure drop. 

In general, extended surface offers 
substantial advantages if properly 
handled in the design. Fig. 6 shows 
the large amount of fins which can 
be incorporated. - 

The refrigerant charge should be 
kept as small as_ possible. The 
volume on the suction gas side is 
not important but the liquid volume 
should be kept to a minimum. 


ADVANTAGES RESULTING 


casT 
Alun 
Fig. 4—Liquid suction heat inter- 


changers for systems from % to 
10 tons. 
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Fig. 5—Liquid suction heat inter- 


changers for systems from 15 to 
100 tons. 
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heat interchangers, as Boling pre- the evaporator and the heat inter- Sor cas TO woe CAPACITY LIFT temperature systems offer the mo:t 

sented a i tee ital _ changer. In this position the heat  ,,,,,,,, sen If the refrigerating system capac- dvantages from the use of he:t 

_ A suction-liquid heat interchanger jnterchanger is best able to add == Sleiseon c ) = ity is on the border line, a heat inter- interchangers. 

in a refrigeration system performs  superheat to the suction gases. SeMPRESOCR av 08 TO bon enetion 44 enough 

the double function of sub-cooling the CO Tesh re ee us: STATIC LIFT 
|. paces. races — macee WTegn witw ‘of a lift to meet requirements. This Thi 

EFFECT ON SYSTEM castles aii te can mean better temperature condi- If the evaporator is mounted a)- is 
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tions or may permit a system cycle 


preciably higher than the condens.-r 


The heat interchanger influences — ~ : . 3 

the refrigeration system both by sub- for defrosting or other purposes. it is possible that the liquid refri,;- 
cooling the liquid refrigerant and by Fig. 2—Showing per cent gain in erant will flash due to reduction of Cal 

superheating the suction gas. vce Mga heat inter- EXPANSION VALVE ee at — a e° A het 

ee : changers w various pressure PERFORMANCE interchanger eliminates is possi- 
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is an increase in the refrigerating ouigiee te te ae ar oh ania A properly sized heat interchanger 
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can absorb more heat in the evapora- ; of bi sh ia py li fri t line will not sweat if the suction gas 220- 
: eon, & ne liquid retrigerant. is superheated to a temperature new 

Fig. 1—Diagrammatic cycle of 61s Control is steadier and vibration or higher than the room dewpoint 

refrigerating system, showing Superheating the suction gas has i euse. ease. chattering in the valve is prevented. bed : Hen 
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The Electrimatic Type W.P. direct act- 
ing piston type regulator tells its own 
story of superiority in daily service... 
feeding just the correct amount of 
cooling water to maintain the proper 
condenser pressure without waste of 
water .. . doing it without chatter or 
water-hammer and with the absolute 
minimum of attention. 

All working parts of this quality 
regulator are monel and stainless steel 
and the body is of special non-porous 
brass alloy. A number of advanced 


features distinguishes it from all other | 


regulators—the stainless steel piston; 
the heavier cushion spring; the 
tight seal; the presence of water behind 
the piston, equalizing pressure and 
dampening vibration. 

The monel seat — an exclusive fea- 
ture — minimizes wire drawing and 
does away with dezincification. Even 
the part of the push pin exposed to 
water is monel. The sturdy two-ply bel- 
lows (300 Ibs. test) is further evidence 


of quality construction. 


Mounting and adjusting. the W.P. 
is particularly simple: Open yoke 
provides easy access for adjustment 
and yoke is rotatable on the valve 
body for mounting the regulator in 


any position. 


THE ELECTRIMATIC COMPANY 
Sales Affiliate of JAS. P. MARSH CORPORATION 
Dept. D, Skokie, III. 


ae 


| Electrimatic 


WRITE US OR 
SEE YOUR JOBBER 


\ Type W.P. Regulators are made in 
sizes %", 2", 34’ F.P.T.; head pres- 
sure range, 60 to 130 lbs.; water 
pressure, up to 150 Ibs. Head pres- 
sure connection, 4 male flare. It 
is used with methyl chloride, sul- 
phur dioxide and Freon. 


The type W.P. is merely one mem- 
ber of the Marsh-built Electrimatic 
family of automatic refrigeration 
controls and regulating valves 
which includes: water regulators for 
ammonia service; suction throttling 
valves; packless solenoid valves and 
other related controls. 


Type W. P. 


THE MARSH Electrimatic Line 


interchanger with the higher super- 


heat gives better performance and - 


a greater increase in capacity. 


LOW PRESSURE DROP 


Next in importance to high trans- 
fer is low pressure drop on the suc- 


tion side. Pressure drop in the suc-_ 


tion line makes the compressor op- 
erate at a lower suction pressure. 


The result is a reduction of the sys- f 


tem capacity. 

Figs. 2 and 3 show the effect of 
different pressure drops. A very high 
pressure drop can actually offset all 
the gain from  subcooling. 

Unless the heat interchanger is 
properly designed it can do more 
harm than good. Low suction side 
pressure drop is highly essential, 
with % p.s.i. is suggested as a prac- 
tical permissible pressure drop. 


OIL TRAPPING 


The physical shape of the unit 
must be such that oil will not be 
trapped in the suction side. Connec- 
tions should. be arranged so that the 
shell or tubes are free draining. 

This is especially important in 
larger installations. Fig. 4 shows the 
arrangement of a line of smaller 
heat interchangers to 10 tons. Fig. 5 
shows larger units with tubes in a 
shell. This type of construction goes 
to 100 tons or more. 

The tubing and fins should be 
arranged and baffled so that there 
is no possibility of by-passing. By 
this is meant that all of the cold 
suction gas must pass over the warm 
surfaces in positive manner. 

It is desirable that there be true 
counterflow between gas and liquid. 
Counterflow in a heat interchanger 
gives the maximum heat transfer 
and takes the most advantage of the 
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LOW TEMPERATURE SYSTEMS 


On low temperature systems a heat 
interchanger provides a steadying in- 
fluence on the system. Any liquid 
surging through the low side is 
boiled off. 

Valve operation is steadier and the 
entire system operates with less 
variation in pressures and flow. Low 


6—Cross_ section of tube 
showing the Heat-X longitudinal 


Fig. 


fins in both suction and liquid 
sides. Note large amount of fin 
which can be incorporated. 


DOUBLE-TUBE COUNTER-FLOW 


This 


HALSTEAD & 
MITCHELL 


Cleanable 
CONDENSERS 


CONDENSERS 


WATER-COOLED 


Service Engineers and commercial users throughout the refrigeration industry are now specify ng 
HM Condensers for replacement and conversion orders. These new HM units combine two {28 
tures never before obtainable in tube-withir -a- 
tube water-cooled condensers; (1) The: 're 
CLEANABLE ... the water tubes are easily 3¢- 
cessible at both ends for the spiral cleaning tol 
to restore the interior water surfaces to "new-ur it” 
efficiency. (2) A TRUE-COUNTER-FLOW «rcla- 
tionship is achicved between the coolant and “he 
refrigerant through a unique seamless cop et 
tube-within-a-tube construction that makes «b 
solete most types of similar water-cooled com 
densers. Thus, water and space requirements '¢ 
reduced substantially and a most economi 4 
operation is obtained. 
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“y replace it right with 
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precision-built for WATER COOLERS 


Servicemen everywhere rely on Ranco Replacement Controls to 
assure customers dependable, accurate, trouble-free service. You'll 
eliminate expensive call-backs, increase your profits on every 
service job—when you replace if right with Ranco. Ask your 
Ranco wholesaler to show you the eight Ranco models designed 
especially for Water Cooler installations. 


Kanco Due. 


HM Condensers available from 1, to 10 
H. P. from wholesalers in principal cities. 


cxmalel 


OFFICES: Bessemer Building, Pittsburgh 22, Pa. 
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For 3, 5, 7.5 Hp. Motors 


220 VOLT SINGLE PHASE ——————- 


TO 3 PHASE MOTOR» 


This Henry Electric Co. phase converter 
is designed for use with a 7-hp. motor. 
i“ + 


Converter Permits Use of 
3-Phase Motor on Line 


SAGINAW, Mich.—Use of 3-phase 
220-volt motors on a_ single-phase 
220-volt line is made possible by the 
new phase converter introduced by 
Henry Electric Co. here, the com- 
pany announced. 

Henry phase converters are de- 
signed for use with 3, 5, or 744-hp. 
motors—special sizes are furnished 
upon order for motors up to 40-hp. 
Fuse blocks with proper sized Fuse- 
trons are standard equipment and 
eliminate the need for a _ separate 
fusible disconnect. Heavy duty, non- 
fusible toggle switches make _ sepa- 
rate motor starting controls unneces- 
sary. 

With the phase converter, the 
company says, single-phase power 
users may enjoy these benefits of 
3-phase equipment: lower purchase 
price advantage on equipment; 
motor compactness; higher power 
factor; high efficiency; wattage (cost 
of power) savings, and less surge 
on line. 

Extensive tests in the plant of one 
of the largest motor manufacturers 
demonstrate that 3-phase, 5-hp. 
motors develop an efficiency of 80% 
when used in conjunction with the 
phase converter, and a power fac- 
tor of 95%, it is claimed by the 
manufacturer. 


Refrigerant Data Issued 
In Chart, Tabular Form 


NEW YORK CITY — A_ handy 
booklet, “Refrigerant Tables, Charts, 
and Characteristics,’ containing the 
complete compilation of refrigerant 
properties in chart and table form 
has been issued by the American 
Society of Réfrigerating Engineers. 

This 93-page booklet is claimed to 
be unique in that it contains in one 
volume tables of properties, pressure- 
enthalpy diagrams, and  Mollier 
charts for all commonly-used refrig- 
erants. 

While the material duplicates 
similar data which can be assembled 
from several textbooks, the form of 
the tables has been rearranged and 
improved and the tabular material 
critically re-examined and brought 
up to date, the society said. 

The data in the book has been re- 
printed from the ‘Fundamentals 
Volume” of the Asre Data Book 
which was issued in 1949. The tables 
were compiled by Harry D. Edwards 
and the chapter on refrigerant char- 
acteristics was prepared by Paul B. 
Reed. The Data Book was edited 
by B. H. Jennings. 

Copies may be obtained from Asre 
headquarters, 40 W. 40 St., New 
York 18, at $1.50 a copy, bound in 
paper, and $2 a copy, bound in cloth. 


New Circular Covers 


Methods of Soldering 


WASHINGTON, D. C.— The Na- 
tional Bureau of Standards has just 
published a circular, “Solders and 
Soldering,” which describes in detail 
types of solders and soldering pro- 
cedures. 

This circular (492) is now avail- 
able from the Superintendant of 
Documents, U. S. Government Print- 
ing Office, Washington 25, D. C., for 
15 cents a copy. 

The three classes of solders treated 
are soft solders, precious metal 
solders, and common brazing solders. 
Instructions are given for the proper 
use of each type of solder for joints 
of the required strength. The selec- 
tions of fluxes, which can be as im- 
portant as the solder, is discussed. 

All common soldering alloys are 
listed and their component elements, 
together with their melting ranges, 
are given. 
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PLUS - ——A RADICALLY NEW DESIGN PROVID- | : 
NG MAXIMUM HEAT TRANSFER. : 

OTE SIZE — — RADAIRE HAS NO EQUAL FOR 
DIRECT DRAWS. Hace ma SMALL ee 


_ MODEL Cem | SURFAC 


DIMENSIONS LIST 


NO. SQ. FT. 


Ww 1?) PRICE 


85-U 190 | 17.95 


11344" | 8%" | $46.00 


; 115-U 250 | 23.37 


1734" | 8%" | $57.00 


150-U | 150 | 310] 31.25 


"2" 


171" | 1034" | $69.00 


aioe Them at Your Wholesalers 


G-E Device “Hooks-On’ 


Wattmeter Checks Power 
Without Interrupting Line 


SCHENECTADY, N. Y.—A new 
hook-on wattmeter applicable to ac- 
tive and reactive power measure- 
ments in single and polyphase cir- 
cuits has been announced by General 
Electric’s meter and instrument divi- 
sions. 

Designated as Type AK-2, the new 
device enables measurements to be 
taken without service interruption. It 
makes use of a removable magnetic 
hook to surround the current carry- 
ing conductor, and potential leads 
are connected as in a conventional 
single-phase wattmeter. 

In addition, a three phase balanced 
power measurement is made possible 
by the hook-on unit. This is accom- 
plished by passing two power leads 
through the hook, and connecting the 


potential leads to these same two 
power leads. 

The instrument is designed to meet 
exacting requirements as to accuracy, 
weight, simplicity of operation, and 
range of full scale capacities. 
Through the use of a single dial 
switch, a selection of any one of six 
power measurement ranges is avail- 
able to provide readings from 3 to 
300 kilowatts full scale deflection. 

The simple-switching, direct-read- 
ing scales of the new wattmeter, in- 
troduced as a companion unit to the 
AK-1 hook-on volt-ammeter, have re- 
sulted in one-hand operation with a 
minimum possibility of error in use. 
The new unit will be made available 
as a distributor item. 


Catalog Sheet Is Published 
For Hossfeld Hydraulic Unit 


WINONA, Minn.—A catalog sheet 
on the new hydraulic attachment de- 
signed for the Hossfeld No. 2 univer- 
sal iron bender has been published 
by the Hossfeld Mfg. Co. here. The 
hydraulic attachment is a power unit 
that can be added to the bender so 
that work can be done by power and 
yet directed and operated manually. 


Clifford Wood Named Eastern 
Div. Mgr. for Catawissa Valve 


CATAWISSA, Pa.— Appointment 
of Clifford Wood as eastern division 
manager for the Catawissa Valve 
& Fittings Co. was announced here 
recently by the company. 

Wood has his headquarters in New 
York City. Before joining Catawissa, 
he was sales manager of the Jeffer- 
son Union Co. for several years. 


’ important 


Producer of ‘Recold’ Line 
Steps Up Expansion Pace 


LOS ANGELES — The expansion 
program of Refrigeration Engineer- 
ing, Inc., which was started well over 
two years ago, has seen increasing 
activity during the past few months, 
it was announced recently by Harry 
L. Quinn, director of sales. 

The company manufactures the 
familiar “Recold” line of s saad trans- 
fer equipment. 


With the addition of the many new 
refrigeration -and air conditioning 
jobbers announced by Quinn, the 
marketing ‘of Recold equipment is 
now underway in virtually every 
trading center in the 
United States and in many countries 
abroad. 


In addition to the large number of 
distributors appointed during the past 
year, Quinn stated that Recold will 
continue its expansion program with 
the appointment of many more such 
firms in locations where the com- 
pany is not now represented. 


Included in the list of firms an- 
nounced as having been appointed as 
Recold distributors within the past 
few months are the following: 


Abco Refrigeration Supply Co., 
New York City; Air Conditioning _& 
Refrigeration Co., Inc., Anchorage, 
Alaska; Bowen Refrigeration Sup- 
plies, Inc., Atlanta, Ga.; Hajoca 
Corp., Philadelphia; Mideke Supply 
Co., Oklahoma City; Palmer Supply 
Co., Tulsa; Refrigeration & Power 
Specialties Co., Seattle, Portland, 
Tacoma; William W. Short Co., New 
York City; Tesco Distributors, 
Newark, N. J.; and Wakefield Supply 
Co., Spokane, Wash. 
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LEHIGH BLU-COLD 


V2 H.P. Heavy Duty 
Air-Cooled Unit 


Cadiadiieeaie ie POR eee < ee 


“How do you figure costs- 


WELL, 
IT WAS A BARGAIN 
ONCE... 


units of all sizes in operation, 


-first cost or upkeep?” 
cihs the Lehigh Team 


BLU-COLD performance is showing buyers how 
to make that deflated dollar BUY MORE! 


The man who first said ‘You'll remember the quality —_ wr ne 
price is forgotten" is hereby elected an honorary member of the 
Lehigh Team! Today, with tens of thousands of LEHIGH BLU-COLD 
the Lehigh Team can say without 
fear of contradiction ‘‘We talked quality—we stressed honest ratings 
—we pointed to performance—and the records back us!” 


Now — 


when your dollars have to buy the MOST-- it pays to buy the BEST 


ATCOMPLETE LINE OF CONDENSING UNITS from /4 H.P. to 5 H.P. 


* Package Air Cooled—!4, H.P. 


thru '% H.P. 

* Heavy Duty Air Cooled—!,, H.P. 
thru 3 H.P. 

* Water Cooled—! H.P. thru 5 
H.P. 


* Truck Units—% H.P. thru 2 H.P. 
* Combination Air and Water 
Cooled—!/% H.P. thru 3 H.P. 


* Automatic High Side Defrost 
Units 


* Units for 
densers 


* Water Cooled Condensers 

* Gasoline Engine Driven Units 
* Units for Specific Uses 

* Bare Compressors 


Evaporative Con- 


Write For New Catalog and Price List 
Export Department—39 Broadway, New York 6, N. Y. 
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Use of Desiccants In 
Refrigeration Systems 


Our conclusions thus far indicate 
that the best method of drying a 
system in the field that has enough 
moisture in it to cause a stick valve, 
is to use a dehydrator filled with a 
good dry desiccant. 

So what are these desiccants, how 
do they remove moisture, and which 
are the best ones? 


Desiccants are certain granular 
materials that have a very strong 
affinity for moisture. Sometimes 
these granules are pressed or molded 
into a solid form as cakes, sticks, 
cylinders, or other shapes suitable 
for a special type of dehydrator; but 
more often, they are merely put in 
the dehydrator in loose form. A 
screen and filter pad should be placed 
in the outlet and preferably both 
ends, as the dehydrator may be in- 
stalled in the reverse position, to 
prevent any of the desiccant from 
getting out of the dehydrator and 
into the system. 

Most of the desiccants are some- 
what abrasive, so if they get into 
the compressor they cut the bearings, 
valves, seals, and other parts, besides 
stopping up refrigerant and oil pass- 
ages. It is therefore imperative that 
the desiccant be kept from getting 
out of the dehydrator. 


Refrigeration Problems 


and their Solutions 
by Paul Reed 


For Service and Installation Engineers 


TYPES OF DESICCANTS 


There are two types of desiccants: 

1. The one that unites chemically 
with water and forms another sub- 
stance. This type of desiccant is 
usually called a chemical desiccant, 
but it is also known as an absorbent 
type of desiccant. The water there- 
fore disappears from the refrigerant 
as water or moisture. 

This substance that is formed by 
the chemical union of the desiccant 
and the moisture, should stay with 
the desiccant in the dehydrator, and 
not circulate around over the sys- 
tem. 

The desiccant should not have 
corrosive or other harmful properties. 
In fact, it should not react at all 
with the refrigerant or oil. 

There are a number of chemical 
desiccants that have been used, but 
the only ones that have been used 
to any great extent in the field are 
calcium compounds—calcium chlor- 
ide, calcium oxide, and calcium sul- 
phate. 

For some years, calcium chloride 
was used extensively and in fact, al- 
most exclusively. It takes up quite a 
lot of moisture per pound, but it 
goes into solution and the liquid 
passes right through the filters. This 
liquid is corrosive and attacks some 
oils and some materials of which 
the system is constructed, especially 
bearing and gasket materials. It is 
especially corrosive if there is any 
alcohol in the system. Calcium 
chloride alone is rarely used today, 
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EASIER TO 
READ! COMPLETELY 
REVAMPED WITH 
NEW TYPE FACES 


Here’s Your New Edition of 


HARRY ALTER’S 
DEPENDABOOK 


No. 153 


a 


: ya ae 
~ ILLUSTRATES, DESCRIBES AND PRICES* OVER 9,000 


REFRIGERATION 


PARTS sureties 


*some items up to 60% 
below regular prices 


WHOLESALE ONLY 
WRITE ON YOUR LETTERHEAD TO 


= A 
aa THE HARRY ALTER co. 


1728 S. MICHIGAN AVE., CHICAGO 16, ILL. - 134 LAFAYETTE ST., NEW YORK 13, N.Y. 
© “Service Doesn’t Falter When It Comes From Harry Alter” 


Paul Reed 


and should never be used in her- 
metics. 
Calcium sulphate 


is used under 
the trade name “Drierite.” It is 
used in granular form, available in 
various size granules; also, it is 
available in molded forms for some 
specially designed dehydrators. 

Calcium sulphate is a very effec- 
tive desiccant and is quite popular. 
It forms no corrosive or other harm- 
ful compounds when it combines 
with water. For normal usage, with 
the amount of moisture encountered 
in field moisture removal, it stays 
in the dehydrator. 

If there is a great deal of water 
in the system, that is, more than 
normally encountered in ordinary 
moisture trouble, the granular cal- 
cium sulphate breaks down. How- 
ever, it does not go into solution as 
calcium chloride does, and if the 
dehydrator is provided with tightly 
fitting felt pads, the calcium sulphate 
can be kept in the dehydrator. 

Calcium sulphate, if properly dry 
to start with, is capable of drying 
a system to an extremely low per- 
centage, or parts per million, of mois- 
ture. It is one of the best desiccants 
available. 

2. There is another type of 
desiccant that has become very 
popular, known as an_ adsorbent 
type. It has no chemical reaction 
with the moisture nor with the re- 
frigerant or oil. It “soaks up” mois- 
ture in much the same way that a 
sponge does. 

It is composed of very tiny pores 
or tubes which the moisture enters 
and which retain the moisture. These 
pores or tubes have a strong affinity 
for water. They do not “care” for 
oil or refrigerant, but if any 
moisture comes into contact with 
them, the moisture is caught in these 
pores or tubes and is held there. If 
the pores or tubes do have some oil 
or refrigerant in them, the moisture 
goes right in and forces the oil or 
refrigerant out. 

There are two of these ad- 
sorbent type desiccants in ordinary 
field or shop use—activated alumina 
and silica gel. Calcium sulphate, in 
addition to being a chemical desiccant 
is also an adsorbent type desiccant 
to some extent. 

There are some other desiccants 
that are in use, that are mixtures of 
the ones named above, or are furn- 
ished in slightly different forms; but 
almost all of the desiccants in field 
and shop use today are basically 
calcium sulphate, activated alumina, 
or silica gel. 


CAPACITY AND EFFICIENCY 


Before everything else, a desiccant 
must be safe—safe to handle and to 
use; and it must not harm the re- 


TROUBLE-FREE AUTOMATIC STARTERS 


Only ONE Moving Part—No Contact Maintenance 


Only ONE Moving Part... that is the 
secret of the trouble free, dependable serv- 
ice of these Allen-Bradley solenoid starters. 
No pivots, no pins, no bearings, no hinges 
to corrode and stick. No jumpers to break. 
No contact maintenance, because the double 
break, silver alloy contacts need no cleaning, 
filing, or dressing. You just install A-B solenoid 
starters... and forget them. For full infor- 
mation about ratings, enclosures, etc., send 
for Bulletin 709. Allen-Bradley Company, 
1313 S. First St., Milwaukee 4, Wisconsin. 


“ALLEN-BRADLEY 
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frigerant, oil, or the materials of 
which the system is made. The three 
desiccants, calcium sulphate (Drier- 


ite), activated alumina, and silica gel, © 


and their combinations and in vari- 
ous forms, meet these requirements. 
They are not corrosive, they are not 
poisonous to handle, they are not 
explosive, and in normal usage they 
do not break down or pass into the 
system. 

They also have three other virtues 
that a good desiccant must have: 

1. Capacity. They have high capac- 
ity for taking up a lot of water per 
pound of desiccant. This is a good 
characteristic, but not as important 
as one might think, for most any 
reasonably good desiccant has a very 
much greater capacity than is or- 
dinarily required to take out the 
very small amount of moisture that 
is usually found in a refrigerating 
system, unless there has been a 
broken condenser, or some similar 
occurence that has put more than a 
few drops of moisture in the system. 
We probably use a much larger 
dehydrator than is actually neces- 
sary, so the capacity of the desiccant 
is less important than the efficiency. 

2. Efficiency. By efficiency is meant 
the ability of the desiccant to re- 
duce the moisture content to a very 
low level. 

A desiccant can have a large Cca- 
pacity and yet not have very good 
efficiency. Calcium chloride is a 
good example of this. It will take 
up a good deal of moisture if the 
system is quite wet—that is, it has 
high capacity. But it does not get 
a system very dry—down to the 
very few parts per million required 
for low temperature work. It has 
high capacity, but low efficiency, and 
is of use only as a “rough drier.” 

3. Speed of drying. A _ good 
desiccant must act quickly. If there 
is moisture in the system, the sooner 
it is removed, the sooner the freeze- 
up trouble is eliminated, and the 
less time is lost. 


REFILLABLE OR 
NON-REFILLABLE 
DEHYDRATORS 


Should the service engineer use a 
refillable type dehydrator with a 
gasketed end, and use it over and 
over again by refilling it with bulk 
desiccant, or should he buy and use 
only factory filled dehydrators? 

There are good points on each side 
of this question. There are many 
good service engineers who use only 
factory filled driers; and there are 
many equally good service engineers 
who refill their dehydrators and use 
them over and over. 

The answer to this question de- 
pends largely on the man himself, 
and also on the type of equipment 
that he customarily services. On the 
one hand is the careful type of man 
who makes sure that he keeps his 
supply of bulk desiccant tightly 
sealed and only opens it when neces- 
sary, and then only long enough to 
get out enough desiccant to fill a 
smaller container (also a sealed can) 
out of which he uses. 

He keeps a supply of new clean 
screens and felt pads on hand and 
he keeps them in a sealed can, for 
a felt pad can itself hold a lot of 
moisture. He packs the desiccant 
tightly in the dehydrator, so that it 
will not bounce around and powder. 
He fits the screens and pads tightly 
so that the desiccant cannot ’ get 
around the edges. He caps the ends 
of the dehydrator and keeps it 
capped until he is ready to use it. 
If there is any doubt in his mind as 
to the dryness of the desiccant, he 
reactivates it as described later. 

In a word, he is very careful to 
keep the desiccant and the dehydrator 
dry. He believes that he can save 
some money by using refillable-tvpe 
driers. 

Moreover, most of his work is with 
the larger sizes of commercial 
equipment, %-hp. units and larger, 
on which he needs a fairly large de- 
hydrator. 

On the other hand is another serv- 
ice engineer who services mostly 


household refrigerators, water cool- 
ers, beverage coolers, ice cream 
cabinets, home freezers, and other 
self-contained equipment using 4,- 
hp. and smaller units. Most of the 
dehydrators he uses are rather smal 
ones and he buys the non-refillabk 
type. He believes that he save: 
enough time to offset the savings h:. 
might make by refilling. 

He also feels rather sure that hi; 
desiccant is dry, for it is put in a: 
the factory under carefully con- 
trolled conditions. Then too, using . 
small drier, and leaving it on th; 
job, he saves time in not having t» 
take it off as he would the refillab)2 


type. 
REACTIVATION OF DESICCANT;. 


The three most popular desiccant ,, 
activated alumina, silica gel, anj 
Drierite, can be re-activated, bit 
this does not mean that it is god 
practice to dry out a desiccant aft: r 
it has been used. 

In the first place, it is probab y 
not worth the time and trouble, for 
new desiccant is not expensive, ard 
it is better to dump out the old 
desiccant and use new desiccant. in 
the second place, the old desiccant 
is apt to be dirty, and probably 
fouled with gum, wax, or other 
foreign materials from the systein, 
for the desiccant acts as a filter as 
well as a drier. Dirty, used desiccant 
could be washed carefully with 
carbon-tet or Stoddard Solvent and 
then dried, but it is more time and 
trouble than it is worth. 

Reactivation may, however, be 
helpful in the case of new bulk 
desiccant that is suspected of being 
not as dry as it should be. Perhaps 
it has been on hand a long time and 
the cover of the container has not 
been air-tight; possibly the cover has 
been left off for an extended period, 
possibly the desiccant was not as 
dry as it should have been when the 
service engineer got it. 

The three desiccants, activated 
alumina, silica gel, and _ Drierite 
may be reactivated by spreading 
them out in a shallow pan to a 
thickness of about one half inch and 
placing them in the oven of an or- 
dinary gas or electric kitchen stove 
and “baking” them for preferably 
10 or 12 hours. The oven temperature 
should not be higher than 480° F. for 
Drierite, nor higher than 600° for 
activated alumina or silica gel. 

The container in which the 
desiccant is kept, should be baked, 
too, to be sure that it is dry, and 
the desiccant put back in the con- 
tainer and sealed while both are 
still quite warm. 

Refillable dehydrators, including 
the screens, should also be baked, 
so that they, too, are dry. Care must 
be taken with some types of dehydra- 
tors whose ends are soft-soldered in, 
for some soft tin-lead solders melt 
above 360° F. 

The felt pads must not be put in 
as hot an oven as above indicated, 
for they would scorch and char. The 
old ones should be thrown away and 
new ones used. Felt pads can hold 
a lot of moisture, so even new ones 
should be dried. 


YY 


a eee TTT 


; Air Cooling Experience 
4 


—— FOR ——= 
60 = 
profits = 

TIE UP WITH - 


TYPHOON 


PACKAGED AIR CONDITIONERS 
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EVAPORATIVE CONDENSERS 


3 10 2O tons 


Over 40 Years of 
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BUILT “NOT TO LEAK.” Con- 
your jobber or send for 
free literature to 


CEE-KLEER SELLS YOU 
TO YOUR CUSTOMERS 
Make Trouble Visible 


liquid indicator that fully indicates 


FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filter ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


CEE-KLEER PRODUCTS CO. 
1335 Wainut St., Cincinnati 10, Ohio 
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Terms for Title 1-- 


(Concluded from Page 1, Column 3) 
tional requirement has been made 
that is of importance to dealers. It 
is now necessary for all dealers to 
furnish a copy of the contract which 
they are writing to both the lending 
institution which is designated to 
inance the installation, and to the 
norrower. This contract must be a 
ontract used in the normal course of 
uusiness and must be supplied by the 
ealer himself—the lending institu- 
ion is not permitted to furnish the 
ontract. 

Another regulation that will be- 
ome effective Aug. 1, brought about 
y the President’s orders in the 

orean emergency, calls for the 
‘orrower to make a 10% down pay- 
,,ent in connection with all Title I 
vans where the borrower’s credit 
-oplication is dated or executed on 
cr after Aug. 1, 1950. 

This down payment must be in 
cash. It is not permissible to include 
«3 a part of a down payment special 
allowances, trade-ins, or labor per- 
formed by the borrower. 

For example, if the total cost of 
tue proposed installation is $540, the 
cash down payment requirement 
would be $54 and the balance to be 
financed would be $486. Should the 
dealer allow $50 on a trade-in the 
required cash down payment would 
still be $54, but the balance to be 
financed would be $436. 

FHA suggests that all dealers con- 
tact the lending institutions which 
finance their deals to find out how the 
lending institution desires to handle 
the loan, and also to get copies of 
the Cash Down Payment Certificate. 


<> 
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FOR MAXIMUM 
EFFICIENCY 
USE 
CHICAGO SEALS AND 
VALVE PLATES 


Precision lapping, superior 
construction and simple 
installation make Chicago 
seals ideal for replacement. 


Only Chicago valve plates have replace- 
able seats. Replacements for over 340 
compressor models. 


SHI CAOQG@e @rat' ¢@. 


332 S. HOYNE AVE. CHICAGO 12, ILL. 


Room Coolers Eligible? - - 


(Concluded from Page 1, Column 2) 


- air conditioning or air cooling equip- 


ment. 

“In general, it may be stated that 
self-contained package type of air 
coolers or air conditioners that are 
most frequently installed with no 
permanent duct distribution system 
serving the entire structure, are not 
eligible for Title I financing. 

“Almost without exception the in- 
quiries we have received refer to 
‘packaged’ units which are so 
placed in a room or a window as to 
cool the space without a duct dis- 
tribution system. These _ self-con- 
tained units are designed to operate 
without ducts, but it is not unusual 
to add ducts for the purpose of pro- 
viding better distribution of air with- 
in a single room or to service two 
or more rooms in the same building 
by extending ducts from the unit to 
the space to be cooled. 

“Such units, which are frequently 
installed in small commercial es- 
tablishments such as_ restaurants, 
taverns, stores, and shops, are in 
the category of equipment, ma- 
chinery, or trade fixtures. They can- 
not be considered as an improve- 
ment to the structure so as to be 
eligible for Title I financing even 
though connected with the water 
and sewer systems and provided with 
distribution ducts and with air in- 
takes through an outside wall of the 
structure. 

“Complete air conditioning or air 
cooling systems permanently _in- 
stalled as integral parts of the 
structure are eligible. Such installa- 
tions are designed to serve an entire 
structure in a like capacity that the 
heating system; that is, furnace, 
pipes, radiators, or grilles serve the 
structure. 

“Eligible units as a part of such 
systems in residential structures are 
ordinarily designed for installation 
in the basement or utility room, (or 
in dry climates the evaporative type 
of unit will be installed on the ex- 
terior) the air being circulated 
through the ducts of the heating 
system or other extensive system 
of ducts within the walls of the 
structure. 

“It is the responsibility of the 
insured to ascertain from the infor- 
mation appearing on the borrower’s 
credit application, the dealer’s con- 
tract or sales agreement, and other 
supporting data, if any, whether the 
installation is an eligible one as 
falling within the above criteria. If 
there is doubt as to the eligibility of 
a particular installation, the com- 
plete facts, drawings, and specifica- 
tions as well as descriptive literature, 
if available, may be forwarded to this 
office for an official ruling.” 


Thor Ups Washer Price, 
Unveils ‘Budget’ Model 


CHICAGO—Thor Corp. has made 
a $10 increase in the price of its 


model 492 wringer washer, from 
$99.50 to $109.50 ($119.50 with 
pump), it was reported here. 


Thor has also recently introduced 
a new “budget” model to sell at 
$89.95. 


<> 


crushed ice? 
chipped ice? 
snow ice? 


economical 
controlled flow 
uniform size 
sanitary 

only 10x10” of 
counter space 


Son See 


ice chipping machine 


the perfect 
sales package 
Serv-ice plus any 

ice cube maker! ) 


dealer inquiries invited. write 


service devices, incorporated 
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Room Cooler Output- - 


(Concluded from Page 1, Column 2) 


The manufacturer makes an esti- 
mate of how many of his units the 
market will absorb before the be- 
ginning of the year, and establishes 
a production schedule based on that 
estimate. 

Generally, the manufacturer gets 
no clear indication that the demand 
will exceed the supply (if that be 
the case) until the season is so far 
along that it would be impossible 
to step up or stretch out the produc- 
tion schedule to meet the added re- 
quirements. There is little movement 
in room coolers after the early part 
of August, and both manufacturers 
and retailers dislike the idea of 
having inventories of any size hang- 
ing over until the next season, when 
new models will be making their 
appearance. 

Based on the demand this year, 
which cleaned out stocks rather 
early, the production estimates for 
next year are already shooting up 
to some high peaks. Those manufac- 
turers who make a variety of prod- 
ucts and schedule in room coolers 
for a part of the year, will probably 
meet the problem by starting the 
manufacture of room coolers earlier 
than they have heretofore, and in 
greater daily runs. 

For example, York Corp., gener- 
ally conceded to be the leading pro- 
ducer of room air conditioners 
(manufacturing for Philco as well 
as making its own line), is said to be 
planning to go into production in 
October of this year, whereas the 
production of 1950 models was said 
to have started in December of 1949. 

How much more production of 
room coolers will there be for 1951 
than there was this year (barring 
government restrictions)? In 1949, 
the industry sold slightly under 
100,000 units. Most major producers 
geared production for a 50% in- 
crease this year (some got more 
than that), and it is estimated that 
sales this year will be around 175,000 
units, possibly more. From. state- 
ments and indications given out by 
manufacturers it is probable that 
there will be an average increase of 
50% for 1951, which would put total 
production between 250,000 and 
300,000. 

Philco, which apparently was get- 
ting 50% more than its 1949 volume 
of room cooler merchandise, was re- 
portedly just about sold out early in 
July. Philco is likely to step up its 
volume considerably next year. 

Carrier reported a 50% increase in 
sales this year, and Frigidaire is 
said to have tripled its 1949 volume 
on room coolers, which points to in- 
creases for both of these major pro- 
ducers next year. 

Fedders-Quigan reportedly sold 
30,000 units this year and is plan- 
ning for as high as 75,000 next year. 
Mitchell Mfg. Co. is also said to be 
considering ‘75,000” units about the 
right figure for next year. 

It has already been reported in 
the NEWS that Remington Corp.’s 
air conditioning division has _pur- 
chased a new plant at Auburn, N. Y. 
and will start producing in sizable 
quantities before the end of the year. 

Some new firms who may get into 
the field and produce in volume in 
1951 are International Harvester Co., 
which has put out some 1,000 units 
this year on a field-test basis; the 
Lewyt Corp., which manufactured a 
limited number of models this year 
marketed by Philharmonic Corp. and 
talks of box-car figures for 1951; 
Sears, Roebuck & Co., which has 
dabbled in the field and could become 
an important factor anytime the 
management thought the time ripe. 


New Frigidaire - - 


(Concluded from Page 1, Column 2) 


room” for tall bottles on the shelf 


below, the company explained. 

This new Master model provides 
flexible storage facilities. There is 
a total of 15.1 sq. ft. of shelf area 
in the food storage compartment, 
plus the 1.78 sq. ft. in the freezer 
chest. Shelves are constructed of 
aluminum and some are adjustable. 
There are three full-width shelves 
and a split shelf for larger items. 

Cold, moist storage for fruits and 
vegetables is provided in two porce- 
lain-finished sliding “Hydrators” 
with a combined storage capacity of 
18% qt. These Hydrators have trans- 
parent plastic covers and can be 
stacked, one on the other, to afford 
storage space alongside for bulky 
items. 

Other features include the cold- 
control, porcelain-finished interior, 
automatic interior light, and level- 
ing glides. 


>—--- - 


Thor Allocates Washers Due To 
Heavy Buying, Steel Shortage 


CHICAGO—A wave of consumer 
buying, coupled with a shortage of 
steel, today forced Thor Corp., a 
major producer of home laundry 
appliances, to place shipments of its 
clothes washing machines to distribu- 
tors on an allocation basis. 

The allocation to each distributor 
will be based on the particular dis- 
tributor’s 1950 quotas, his Thor 
sales during the first six months of 
1950, and the factory’s production 
estimates, the company said. 

Wilson said that “at present” other 
Thor products—electric ironers, dish- 
washer units, and combination clothes 
washer-dishwasher-sinks and driers— 
will not be allocated. 


Acme Appoints Millsom -- 


(Concluded from Page 1, Column 4) 
to residential air conditioning as well 
as a wide variety of commercial 
uses, either with forced warm air 
or wet heat systems having radiator- 
convectors. They are made in ca- 
pacities from 2 to 15 tons, and 
matching Acme cooling towers and 
finned coils are available for each 
unit. 

Millsom has been associated with 
the air conditioning industry for over 
15 years. 

He served Airtemp Div. of 
Chrysler Corp. as district engineer, 
district manager, and regional man- 
ager, and from 1937 to 1940 was 
sales manager and general manager, 
air conditioning, heating, and refrig- 
eration distributorships. 

In recent years, he has been vice 
president and general manager of 
Temperature Equipment Corp., Cleve- 
land distributor. He has also been 
associated with Fedders-Quigan 
Corp., selling room air conditioners, 
unit coolers, and air-cooled refrig- 
eration condensers. 

Millsom, who will direct sales of 
the Model TCJ cooling towers as 
well as of the liquid chiller, assisted 
in planning and merchandising what 
was called the first complete ‘“pack- 
aged” air conditioner for residential 
air conditioning in 1936. 

He was also instrumental in the 
layout, sale, and installation of one 
of the first hospital “packaged” air 
conditioning installations—that for 
the Jamestown general hospital in 
1939. During World War II, he con- 
centrated on hospital air conditioning 
for the armed services. 


‘Rush Buying’ Danger - - 


(Concluded from Page 1, Column 4) 


tories can create a severe unbalance 
and overstock conditions, leading to 
distress selling. 

“The situation calls for calm study 
by every merchant of his own busi- 
ness and a wise apportionment by 
every distributor of all the merchan- 
dise he receives from the manufac- 
turer. 

“Intelligent order handling and 
control of supply, and refusal to 
permit pressures to influence distri- 
bution will obviate uncalled for price 
rises and seeming shortages of mer- 
chandise. Should cutbacks come, then 
the adoption now of such methods 
of distribution will provide a fair 
allocation system for retailers and 
a maximum protection for the buying 
public. 

“Pressure buying is hysterical buy- 
ing which can only be harmful for 
business and consumers. It should 
be discouraged.” 

Gross further stated: 

“While it is true that television 
and radio may be affected first, due 
to the great part that the electronics 
industry plays in radar and many 
other phases of wartime production, 
nevertheless the productive capacity 
of the industry is so great that there 
still can be plenty of merchandise 
available for satisfactory business 
for all concerned, if unbalance in in- 
ventory is avoided. 

“With fair competition prevailing, 
the best interests of the public will 
be served and possible distress con- 
ditions avoided. I am certain most 
wholesale distributors will do their 
share to avoid the accumulation of 
excessive inventories.” 


Correction 
Allison-Erwin Was Never 
Distributor for Mitchell 


On page 23 of the July 10 issue of 
the NEWS a story reported that the 
Twin States Distributing Co. of 
Charlotte, N. C. had succeeded the 
Allison-Erwin Co. of Charlotte as 
distributor for the Mitchell Mfg. Co. 
lines of packaged room air condi- 
tioners. 

It is stated by Joe L. Pleasants, 
vice president, major appliance divi- 
sion Allison-Erwin Co., that his 
company never functioned as a dis- 
tributor for the Mitchell Mfg. Co.’s 
lines. 


VALUE Pamea tion 


cine i art 


| 1 Attractive Streamline 
* Design 
Lifetime Black Porce- , 

* Jain Finish 
3 Stainless Steel Working | 
* Surfaces - 


4 “ Roll-Away Doors 


5 Special Full Length No- 

* Frost Coil 

& Patented Uniform Cool- 
© ing System 

7 Positive Temperature 
* Control 


8 Pull-Out Unit for Fast 
© Maintenance Service 


In 50” 6’ 8’ 10’ Models 
Remote and Self Contained 
Available with Bar Tops 


4g THE NEW P.H ‘*LIFETIME’’ 
FEATURING DRY BEVERAGE COOLERS 


—WITH BLACK PORCELAIN EXTERIORS 
STAINLESS STEEL WORKING SURFACES 


Yes Sir! You can get more downright valve for 
your beverage cooler dollars than you ever could 
before! 
| Reason: Puffer-Hubbard has just introduced the 
\ new “‘Lifetime” Dry Beverage Coolers! With black 
porcelain exteriors! With stainless steel working 
surfaces! With unsurpassed speed of cooling and 
bottle capacity! With economy of operation and 
upkeep unknown before in beverage coolers! 
Cooled by the famous, patented P-H forced up- 
draft cooling system... 
other types in 20 years of field testing, the new 
*Lifetime” models have 25% more air move- 
ment than heretofore avail«uble. 
Quality built, through and through! With every 
important design feature that has won for Puffer- 
Hubbard leadership in the beverage cooler field 
. . the new “Lifetime’’ models are truly the 
Value Sensation of the year! 


proved superior to 


: . - \c Comparison, feature by feature — dollar for 
LOOK TO THE PIONEER * G)) = dollar — will prove this statement to youl 
Dor 


FOR THE VERY BEST IN REFRIGERATION 
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CABINETS 
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CABINETS 


WRITE TODAY 


GRAND HAVEN 


PUFFER-HUBBARD MANUFACTURING CO. 


MICHIGAN 
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PATENTS 


Week of February 21 
(Continued) 


2,498,248. MEANS FOR REDUCING 
FROSTING IN LOW-TEMPERATURE 
FREEZERS. Joseph RB. Chamberlain, 
York, Pa., assignor to York Corp., Pa., 
@ corporation of Delaware. Application 
Feb. 13, 1947, Serial No. 728,276. 8 Claims. 
(Cl. 62—2.) 


— 


3. In a food freezing plant, the combi- 
nation of a thermally insulated enclosure; 
conveying means for transporting layers 
of material in a controlled path within 
said enclosure while affording extended 
surface exposure of the material; a main 
refrigerative evaporator; means compris- 
ing a fan and related duct for passing 
air in a confined stream from the space 
within said enclosure into contact first 
with the evaporator and then with said 
material, in two passes, the first with at 
least partly frozen material, and_ the 
second with less frozen and _ unfrozen 
material; and an auxiliary evaporator in- 
terposed in the path of air discharging 
from said second pass, said auxiliary 
evaporator being so located that air may 
by-pass it and reach the entrance to said 
duct even though the auxiliary coil be- 
comes clogged by frost. 


2,498,342. PEDESTAL TYPE AIR CON- 
DITIONING UNIT. Richard Petticrew, 
Dearborn, Mich. Application April 5, 1946, 
Serial No. 659,831. 1 Claim. (Cl. 62—129.) 


An air conditioning unit comprising a 
base plate, a tubular standard mounted 
on said plate, a head positioned on said 
standard, said head having an opening, 
cooling means mounted on said head, a 
base member having an opening, said 
member being positioned adjacent said 
cooling means, spaced from the head 
and having its opening in alignment with 
the head opening, a circular baffle plate 
secured to the head and positioned be- 
tween the head and the base in alignment 
with the openings, and within the cool- 
ing means, a drain for the baffle plate, 
a circular housing secured to the base, 
said housing including a filter and air 
circulating means on said base and within 
said housing. 


2,498,369. SPLIT AMMONIA ABSORP- 
TION SYSTEM. Charles D. Hartman, Jr., 
New York, and Almon J. Cordley, Garden 


City, N. 
Serial No. 


Y. Application Sept. 12, 1946, 
696,598. 13 Claims. (Cl. 257—3.) 
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5. A heating system for a refrigerating 
chamber comprising a heat exchanging 
coil in said chamber, means for supplying 
weak aqua ammonia to said coil, means 
for supplying ammonia vapor to said 
coil for absorption in said aqua ammonia 
to form strong aqua ammonia and gen- 
erate heat, an expansion chamber con- 
nected to said coil for receiving said 
strong aqua ammonia from said coil, a 
float valve in said chamber for discharg- 
ing said strong aqua ammonia from said 
chamber, and a receiver for said strong 
aqua ammonia connected to said chamber. 


2,498,379. REFRIGERATOR. Edward 
Oneal Sears, Oakland, Calif, assignor to 
June Sears White, Oakland, Calif. Ap- 
plication May 11, 1946, Serial No. 669,005. 
4 Claims. (Cl. 62—99.) 


1. A structure for a refrigerator, com- 
prising a flat bottom frame having a rec- 
tangular opening, a second frame super- 
imposed thereon and dimensioned to re- 
cede from the inner and outer edges of 
the first frame, two shells secured to 
the second frame in telescoping relation 
to form a rectangular chamber, a refrig- 
erating coil accommodated in said cham- 
ber, a top closure for the two shells, a 
third rectangular shell secured upon the 
outer edge of the first frame and project- 
ing above the first two shells to form. 
a second chamber around and above the 
said shells, insulating material disposed 
in the second chamber, and a cover for 
the third shell, the first frame forming 
a door opening for the structure when 
the latter is turned upside down. 


2,498,427. AIR CONDITIONING SYS- 
TEM, John Kohut, Boonton, N. J. Appli- 
cation Oct. 17, 1945, Serial No. 622,854. 3 
Claims. (Cl. 261—105.) 
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3. Air-conditioning apparatus for con- 
verting liquid into the state in which it 
will exist as suspended finely divided 
particles comprising a chamber having 
an upright gas passage therein, means to 
impel a gas through the gas passage ver- 
tically thereof, a liquid disrupter dis- 
posed in the passage and substantially 


compartment, 


the tool that both FLARES and BURNISHES TUBING 


@ Makes Stronger Flares 
® Does Not Score Tubing 


IMPERIAL AOZLAZZZ © 
FLARING TOOL 


ROLLS FLARES IN THE AIR. Gives them a 
highly burnished finish which assures tighter 
joints. Flare is not formed against die block 
but is rolled out with tubing extended above 
die block face. Flares soft copper, brass and 
aluminum tubing. 

No. 355-F Imperial Rol-Air Flaring Tool. 
Flares 1/4”, 5/16”, 3/8”, 1/2”, 5/8” O.D. 
Tubing $9.85 


THE IMPERIAL BRASS MFG. CO. 
565 South Racine Avenue, Chicago 7, Illinois 
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filling the passage so that all the gas 
traversing the passage passes through the 
disrupter, said disrupter comprising a 
series of equally spaced parallel self- 
sustaining reticular diaphragms _ dis- 
posed in vertical planes, said reticular 
diaphragms being composed of loosely 
meshed fabric offering very little resist- 
ance to the passage of air therethrough, 
a series of horizontally disposed imper- 
meable baffles located between, contact- 
ing, and connected to the diaphragms of 
successive pairs of diaphragms, the same 
number of baffles being employed between 


each successive pair of diaphragms, the 
baffles being spaced appreciable and 
equal distances’ vertically from each 


other, corresponding baffles between each 
successive pair of diaphragms being lo- 
cated in the same horizontal plane, each 
of the vertical spaces between the second 
diaphragm of a first pair thereof and 
the first diaphragm of a second adjacent 
pair thereof being devoid of baffles and 
open throughout its extent, and a liquid 
spray means for directing liquid against 
the reticular diaphragms of the _ dis- 
rupter. 


2,498,524. DRINK VENDING MACHINE. 
Jack J. Booth, Dallas, Tex. 


a 


1. In a beverage dispensing mechanism, 
in combination; a water carbonator com- 
prising a diffusing vessel having an inlet 
connected to a source of water, a COs 
inlet pipe into the vessel connected to a 
COs supply, a block of heat conducting 
metal about the diffusing vessel and in 
heat exchange relation therewith, sepa- 
rate passageways in said block having 
the form of concentric coils arranged one 
within another, a refrigerating unit hav- 
ing connections with the innermost coil 
to pass a refrigerant therethrough, the 
source of water connected to an outer 
coil, said outer coil discharging into the 
diffusing vessel and a pipe for discharg- 
ing carbonated water from the vessel. 


2,498,562. REFRIGERATOR. Norman O. 
Long, Niagara Falls, N. Y. 


4 29 ' 


sm 
[f=] = 


—— 
| 


J 


1. In a refrigerator, a cabinet com- 
prising a storage compartment having an 
access opening, an outer closure and a 
transparent inner closure therefor, said 
inner closure in its closed position being 
edjacent the inner side of said outer 
closure when said outer closure is in its 
closed position, said inner closure in its 
open position being below the storage 
sealing guides for. said 
inner closure extending vertically at each 
side of said access opening adjacent the 
inner side of said outer closure when 
said outer closure is in its closed posi- 
tion, said guides extending below the level 
of the bottom of the storage compartment, 
and means for refrigerating said storage 
compartment. 


DESIGNS 
157,384. BEVERAGE VENDING MA-.- 
CHINE. David E. Lawson, Cleveland, 
yng assignor to Hupp Corp., Cleveland, 
0. 


The ornamental design for a beverage 
vending machine, as shown and described. 


Week of February 28 


2,498,661. REFRIGERATING APPARA- 
TUS FOR WINDOW MOUNTING. Edwin 
S. Dybvig, Dayton, Ohio, assignor to 
General Motors Corp., Dayton, Ohio. 


of a 
sta- 
said 
said 
sys- 


1. In combination with a _ wall 
room having an opening therein, a 
tionary housing disposed within 
opening, a cabinet disposed within 
stationary housing, a _ refrigerating 
tem including an evaporator and a con- 
denser connected to said evaporator and 
mounted within said cabinet, means for 
flowing one stream of air in thermal ex- 


change with said. evaporator, means for 
flowing another stream of air in thermal 
exchange with said condenser, said sta- 
tionary housing and said cabinet having 
a plurelity of registering openings for 
the ingress and egress of said air streams, 
certain of said openings communicating 
with the inside atmosphere and other of 
said openings communicating with the 
outside atmosphere, means for rotatably 
mounting said cabinet within said sta- 
tionary housing whereby the openings 
in said rotatable cabinet may be shifted 
into a different registry with the openings 
in said stationary housing, and damper 
means cooperating with certain of said 
openings for varying the ratio of out- 
said air to inside air introduced into 
said stationary cabinet to form one of 
said air streams. 


2,498,718. AIR WASHER. Wedworth V. 
Baker, Detroit, Mich., assignor to Detroit 
Sheet Metal Works, Detroit, Mich., a cor- 
poration of Michigan. 
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1. In an air washer having a housing 
and a flood sheet there‘n defining receiv- 
ing and exhaust chambers on opposite 
sides thereof, a stack in communication 
with said exhaust chamber, air suction 
means in said stack, a fluid tank in said 
housing below said flood sheet and ex- 
haust chamber, a flood tank adapted to 
overflow on said flood sheet, a plurality 
of angularly arranged parallel spaced 
filters in and extending entirely across 
the opening in said exhaust chamber, 
and a secondary flood tank in said ex- 
haust chamber adapted to overflow on 
and through one of said filters. 


2,498,753. DUCT OR THE LIKE. Frank 
Deitsch, Fort Thomas, Ky. Application 
March 22, 1947, Serial No. 736,518. 3 
Claims. (Cl. 285—201.) 


1. In a device of the class described, 
the combination of a tubular duct sec- 
tion having opposite ends, at least one 


of which ends includes a series of keeper 
lugs, a coupler frame of approximately 
the same cross-sectional shape as_ the 
duct section, means duplicated and re- 
versed upon the coupler frame for ac- 
commodating and gripping the keeper 
lugs of two axially aligned duct sec- 
tions, stiffener means detachably attachec 
to the coupler frame transversely of the 
duct section, said stiffener means having 
a pair of legs, one of said legs being 
disposed within the coupler frame for 
stiffening the frame, the other of said 
legs extending outwardly from the duct 
sections, and means on the outwardly 
extending leg for. supporting the duct 
sections. 


2,498,861. REVERSE CYCLE REFRIG. 
ERATING SYSTEM. Alwin B. Newton 


Dayton, Ohio, assignor to Chrysler Corp.. 
Mich., 


Highland Park, 
Delaware. 


a corporation o- 


( 


1. In a reverse cycle refrigeration sys- 
tem having an evaporator located in heat 
transfer relation with a source of heat, 
condenser located in heat transfer rela- 
tion with a substance to be heated and 
a compressor, unloader means to vary the 
capacity of said compressor and control 
apparatus responsive to conditions indi- 
cating the available heat in said source 
and the demand for heat by said sub- 
stance to control said unloader means 
and thereby adjust the capacity of said 
system so that it operates at its opti- 
mum efficiency for said conditions. 


(To Be Continued) 
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CLASSIFIED ADVERTISING 


“Positions Wanted" $5.00 
Limit 50 words. 10¢ per 


RATES for 
per insertion. 
word over 650. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 650. 

ADVERTISEMENTS set in usual classi- 
fled style. Box addresses count as five 
words, other addresses by actual word 


count. Please send payment with order. 
POSITIONS WANTED 
CAREFULLY SELECTED group of 


trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


AIR CONDITIONING and refrigeration 
application engineer. 20 years background 
all phases thermal engineering; accus- 
tomed carrying job any size thru from 
survey stage to installation supervision, 
including design and layout; seeks con- 
nection with dealer, factory distributor or 
engineer. South preferred. BOX 3549, Air 
Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


CHIEF ENGINEER—Experienced in de- 
sign, research, and laboratory testing of 
self-contained refrigeration equipment. 
Old established New York State manu- 
facturer. Give full details in first letter, 
BOX 3536, Air Conditioning & Refrigera- 
tion News. 


MANAGER FOR Chicago branch of na- 
tionally known manufacturer of commer- 
cial refrigeration. Must have experience 
in selling commercial refrigeration. Must 
be able to establish dealers and train 
salesmen. Excellent opportunity. Give 
full details and experience in first letter. 
BOX 3546, Air Conditioning & Refrigera- 
tion News. 


WANTED: QUALITY control engineer. 
Must be familiar with refrigeration com- 
pressor manufacturing. Minimum experi- 
ence of two years required. BOX 3550, 
Air Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding. 
We will rebuild and convert your unit to 


“Freon-12." One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 
829 East MecNichols Road, Detroit 3, 
Mich. 


COMPRESSOR, NEW 7% H.P. water 
cooled, at less than distributor’s cost. 
BIMEL CO., Cincinnati, Ohio. 


PACKAGED AIR conditioners—brand new, 
prominent brand, in original crates. 3, 5, 
7%, 10, and 20 horsepower units. Imme- 
diate shipment. Exceptionally low prices. 
Write for descriptions. J. GEO. FISCHER 
& SONS, INC., Saginaw, Michigan. 
Honest dealing since 1889. 


A-C INDUCTION motors (9), 5 HP 50/60 
cycles, 220/440 volts, 2 phase, frame 254, 
type APT, 1735 RPM., in original crates. 
$95.00 ea. f.o.b. Phila., subject to prior 
sale. GENERAL REF. & STORE FIX. 
CoO., 856 N. Broad St., Phila. 30, Pa. 


FOR SALE—Ice cube machine, sell out- 
right to manufacturer. Makes 55 cubes 
every 18 mins. Automatically controlled. 


Also, 5 cond. units; 2 supermetic lowside, 
250 lbs.; highside, 150 lbs.; Servel and 
Copelands. See at WM. LOUIS, 1915 
Sheffield Ave., Chicago 14, Illinois. 


PROMINENT BRAND sealed condensing 
units; %4-HP. model L2M @ $42; also 
open type %-HP. model 033 @ $52. Write 
or wire NEW YORK REFRIGERATION, 
35 East Fourth Street, New York 3, N. Y. 


1 KATHABAR air conditioning system, 
size 4-A, complete, never used. $750.00, 
F.O.B. Toledo. REFRIGERATION MAIN- 
TENANCE CoO., 3745 Haverhill Dr., Toledo, 
Ohio. 


SEALED UNIT parts made to precision 
tolerances. External and internal replace- 
ment terminals for all model _ units. 
Strainers, check valves, strainer capillary 
combinations for all units, open or sealed, 
designed to replace high and low side 
floats and defective capillary. Guaranteed 
to do the job right. See your local jobber 
for sealed unit parts made by: SEALED 
UNIT PARTS CO., INC., 261 East 161st 
Street, New York 51, N. Y. 


SUBJECT TO prior sale—standard makes 
hermetic units. %, %, % static condenser 
—$44.50. %. %, %, %, % fan cooled her- 
metics—$52.50 to $63.50, prominent brand. 
Guaranteed new, open units 4, %, %— 
$56.50, $64.50, $84.50. Prominent brand 
relays—% or %, each $1.25, lots of * 
$1.15, lots of 10—$1.00. 149, %, %, %, 4, 
1%, %, each $1.50, lots of 5—$1.35, lots of 
10—$1.25. Overload relays, same capacity 
as above, each $1.00, lots of five—85¢, lots 
of 10—75¢. 894 T.X.V. low temp. max. op. 
press. 15# capacity % ton, 60” tube, 
% x % flare—$1.50. Brass strainer 4” 
flare, 1%” x 7%” $1.00. %4 H.P. single 
pass 2 row air cooled condenser, 131” 
long, 11” high, 10 row %” tube high— 
$2.95. % H.P., same dimensions, 3 row— 
$3.95. Cold control, complete—$3.95. 
WALTER W. STARR, 2833 Lincoln Ave., 
Chicago 13, Illinois. 


TWO SECTIONS Dole assembled locker 
plant units, #28201, six plates to section, 
12’ x 12”; one assembled Dole quick freeze 
plate units #28244, six plates, 4’ x 22”; 
one blower coil 19 x 23 inches; one hun- 
dred sixteen lockers. Will sell any part 
or the complete plant. Write TENNES- 
SEE VALLEY APPLIANCES, INC., £60 
South Main Street, Memphis, Tenness:e. 


OVERSTOCK OF nationally advertised 


ton window units for sale. 12 mocel 
ARL-50 in original crates, $195.00 eah 
f.o.b. seller’s shipping point. Will s:ll 


part or all. 10% with order, balan:e 
SDBL. BOX 3548, Air Conditioning & 
Refrigeration News. 


SCHOOLS 


DETROIT AIR Conditioning Institue 
offers instructions in air conditionin‘. 
heating, refrigeration, ventilating, shet 
metal layout, and heat pump engineerin *. 
Preparatory and advanced courses ava''- 
able. New classes start August 1. Wri é 
for free information. Veteran approve. 
DETROIT AIR CONDITIONING INST'- 
TUTE, Department D, 4258 Woodwar'!, 
Detroit, Michigan. 


MISCELLANEOUS 


NORGE SEALED units remanufactured 
and exchanged. Immediate delivery from 
stock, 1 year guarantee. Write for pric? 
and shipping instructions. Complete Norse 
engineering service. 22 years experien é- 


MODERN REFRIGERATION CO., IN©. 
12541 E. MecNichols Road, Detroit 5 
Michigan. 
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1949 Pattern of Equipment 


Sales In 22 Areas of World Trade 


Schedule Tunisia Egypt Sudan Canary Isl. O. Sp. Afr. Camroon F. Eq. Afr. Fr. W. Afr. Gold Coast Nigeria 
B No. 1949 1949 1949 1949 1949 1949 1949 1949 1949 1949 x 
705710 Electric household refrigerators ............ $396,000 $105,000 $1,000 $3,000 $67,000 $129,000 $263,000 $1,000 $ 4,000 
705720 Condensing units, not over % hp. ........ ne 2,000 2,000 sis 1,000 Her 6,000 — ‘ats 
705755 Electric household refrigetator parts ...... $ 5,000 99,000 7,000 2,000 2,000 13,000 1,000 
Compressors and condensing units (com’) od 
764615 % hp. through 1 bp. ............ccsceees 2,000 2,000 * fas 8,000 1,000 500 
764620 Gyer 2 Bp. throueh BS MP. 2... cccvcceccars 3,000 500 500 2,000 * e 
764680 Over 3 hp. through 10 hp. ................ 1,000 a i 
764650 Ce Sn eae ae ee ee area 24,000 Laue 2,000 
764710 Centrifugal refrigerating units ............ ‘ie 1,000 1,000 
"64730 Absorption and adsorption steam 
pe a bes 
64810 Evaporative condensers and receivers ...... 8,000 
64830 Condensers except evaporative and revrs... 1,000 int 
64910 Heat transfer equipment .................. 6,000 ssi 1,000 
°65050 Ice making equipment ..................... * 10,000 19,000 
TORE ee I CUI, hn oo hes oka Ne ed cceceasarers a 10,000 ae eh a 1,000 . 
(65610 Self-contained commercial refrig. equipment ss 30,000 4,000 6,000 50,000 20,000 1,000 
TOO Be I boos Vireo iio cic gic ccccvasina 11,000 dea ee oe 500 oe ae 
Self-contained air conditioners 11,000 2,000 6,000 21,000 8,000 5 1,000 
765710 EE CE os ca hae hewn Os bath URES a eee 
65750 BT ED, Kiadaass sed arbeeesdexeess 6,000 haa ie 4,000 
765910 Mechanical commercial refrigerators ...... Pe 19,000 a 5,000 ious 3,000 per 
GOGO PAUEIIBTY GOIIDTIORE occ cick cect ccccccccvccs 1,000 33,000 1,000 1,000 38,000 10,000 1,000 
766030 Parts for foreign assembly ................ oe — ae Len sax 1,000 
a rr 1,000 19,000 500 ae sie sed aes sai ees sive 
WN ceca seh cso bac seeensiaenaessseees $12,000 $678,500 $120,500 $3,000 $3,000 $88,500 $263,500 $345,000 $2,000 $12,500 
*Amount under $500. 
oO. P.W. Belgian B. E. Mada- Un. South North South 
Schedule O. B.W. Afr. Angola Africa Liberia Congo Ethiopia Africa Mozambique’ gascar Africa Rhodesia Rhodesia 
B No. 1949 1949 1949 1949 1949 1949 1949 1949 1949 1949 1949 1949 = 
705710 Electric household refrigerators ............ $2,000 $ 77,000 $2,000 $16,000 $348,000 $9,000 $ 1,000 $21,000 $ 66,000 $ 330,000 $28,000 $14,000 o 
705720 Condensing units, not over % hp. ........ ask 500 14,000 Sai 500 ass ie 62,000 er 500 
705755 Electric household refrigerator parts ...... 1,000 1,000 27,000 7,000 4,000 3,000 252,000 3,000 6,000 
Compressors and condensing units (com’]) 
764615 ik | Ue ee ere 4,000 * * 2,000 3,000 106,000 500 8,000 
764620 ae ere 500 1,000 6,000 31,000 nh 3,000 
764630 Over @ Be: Ghreugn 10 BP. oii csckseses 2,000 1,000 one 3,000 21,000 6,000 2,000 
764650 a ee eee eer 116,000 s os 1,000 122,000 4,000 7,000 
764710 Centrifugal refrigerating units ............ oe 49,000 eae i 
764730 Absorption and adsorption steam 
DOC SORCTROVACINE WEIRD oii cccesciccceecscss sais 
764810 Evaporative condensers and receivers ...... me as 13,000 7,000 cans 
764830 Condensers except evaporative and revrs... 1,000 es 1,000 5,000 — 2,000 
764910 Heat transfer equipment .................. 3,000 des 2,000 4,000 54,000 ane 2,000 
765050 Ice making equipment ..................... a 500 5,000 * 6,000 49,000 4,000 ssee 
TODA «ARE GRRE WIND a oick cc cicccc ce deccevecis aks jars ° bey 4,000 ame 22,000 a 1,000 
765610 Self-contained commercial refrig. equipment 30,000 20,000 18,000 3,000 16,000 57,000 74,000 " 13,000 
ne re ied ‘ses * hae ae 7,000 1,000 
Self-contained air conditioners 
765710 RE 2 OEE cree ved bare caved saNiaRianees * 1,000 1,000 7,000 _ . 23,000 
Mee FF FF er Tree Tere as Ma re 1,000 7,000 ve 22,000 wees 
765910 Mechanical commercial refrigerators ...... Bis 2,000 he 5,000 1,000 6,000 2,000 iad 
TOG010 + AUMILIOTY CQUIDMONE 2c cc ccccciccccccccccces 4,000 21,000 500 2,000 3,000 216,000 500 1,000 
766030 Parts for foreign assembly ................ 7,000 — 7,000 1,000 24,000 2,000 seve 
TOGUGD + FRGDIBCOMERE POPS onc cc sisicccdcccccccsvces sai 3,000 Hedi 2,000 24,000 rr ais 6,000 ais 80,000 1,000 500 
ME, PUSe 604s es 85 Fak as HORDES RRR RES $7,000 $129,000 $3,000 $39,500 $588,000 $9,000 $13,000 96,000 $131,000 $1,568,000 $58,000 $61,000 


FROSIL-VADL 
A NEW NAME FOR A 
DEPENDABLE PRODUCT 


HEAVY DUTY LOW TEMPERATURE 
PREFABRICATED METALPLY VAULTS 


Any length to 120 ft. 
Widths of 8, 12, and 16 ft. 
Heights of 8, 10, and 12 ft. 
Insulation 4, 6, 8, and 10 in. 


IT’S BETTER BECAUSE 
IT’S ENGINEERED BETTER 


EXCLUSIVE RECO FEATURE NO. 2 


METALPLY 
EXTERIOR & snorted 


A thigh strength 
Material consist- 
ing of aluminum 
Shec perma- 
nent ly bonded 
to : cid off im- 
Dreo ated ply- 
boar’. Bright, 
Blea ing alumi- 
num for cleanti- 
ness and resist- 
ance to rust and 
corr: sion. Tough 
durccie plyboard 
for structural 
Stre oth, 


Kelvinator Booklet Backs 
British Export Campaign 


DETROIT—Kelvinator Export Di- 
vision is completing worldwide dis- 
tribution of its new booklet, ‘The 
Arms of Cheshire,” which is designed 
to lend support to the British ex- 
port drive and at the same time 
carry an institutional message for 
Kelvinator, Ltd., of Crewe, England. 

The arms and devices of towns in 
the famous county of Cheshire are 
presented in full color, with an ex- 
planation of their heraldic back- 
grounds. The 68-page book gives 
some interesting historical and geo- 
graphical data of Cheshire, and is 
illustrated with scenes of the area. 

The book was prepared and printed 
in England by W. S. Cowell, Ltd., 
London. It was sponsored and paid 
for in dollars by Nash-Kelvinator 
Corp. of Detroit, of which Kelvina- 
tor, Ltd. is a manufacturing and 
distributing subsidiary. 

“The Arms of Cheshire” is the 
third in a series of Kelvinator publi- 
cations backing the British export 
and tourist drives. 


CO PRODUCTS DIVISION 


O Naudain Street, Phila. 46, Pa. 
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~ In the Spotlight: 


WILSON 


FREEZERS e 
MILK COOLERS e« 
COMMERCIAL 
REFRIGERATION 
the: sid. 2¢ saieniapiiiaied 
dealership Franchise Availabilities 
REFRIGERATION, Inc., 


Pan = Satyrne, Del. 3 
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To Expand Conditioning System 


BAGHDAD, Iraq—The King Ghazi 
Cinema, which inaugurated air condi- 
tioning in Iraq by the installation of 
two 20,000 c.f.m. sets, plans to install 
two additional 50,000 c.f.m. units. 
Two other local theaters intend to 
install cooling units. One plans to 
install equipment to be made in Iraq. 


Cold Storage Plants To Be 
Installed In Tanganyika 


WASHINGTON, D. C.— African 
Trading Co., Ltd., has scheduled in- 
stallation of much-needed cold stor- 
age facilities in Dar es Salaam, 
Tanganyika, according to reports re- 
ceived here by the Office of Inter- 
national Trade. 

The initial installation, to be equip- 
ped with machinery from Great 
Britain, will have a capacity of only 
75 tons of food. But plans are under 
consideration to construct a plant 
with a capacity of about 500 tons 
and also to provide cold storage fa- 
cilities at Tanga and Mtwara. 

Arrangements have been made 
with farmers in various parts of 
Tanganyika to supply fruit, fish, 
cheese, and fresh meat. 


| to 

10 to 49 coples 

50 or more coples .......... 

Mail your order now along with your 
check to: Ain Conoitionine & Rernice 


eration News, 450 West Fort Sr., 
Detroit 26, Micn. 
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“| love to shop here - hd ve 
this store is so vw = 


* ocmenaiee 
DISPLAY TABLE 


Another sales opportunity 


The 
from 


Complete, ready to use — small floor space! 
| For all types of food stores, restaurants, 
2 hotels, taverns, florist and bakery shops, 
candy stores, etc. Write today. Tyler Fixture 
Corporation, Dept. R-7, Niles, Michigan. 


for TYLER AGENTS! 


latest Tyler FIRST offers shopping 
all 4 sides— wide open self-service! 
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Effect of War on Milwaukee Dealers-- 


(Concluded from Page 1, Column 4) 
ing brands of traffic appliances. 

“Traffic appliances were in free 
supply three weeks ago; now they’re 
all back on allocation. Overnight 
we've gone back to a seller’s market. 
Buyers who haven’t wanted to see 
us for years now greet us with open 
arms.” 

Greusel’s position and that of its 
dealers is a little complicated by the 
fact that the decks of both were be- 
ing cleared. in preparation for intro- 
duction of the new Crosley line at 
the end of August, Baker explained. 

“We had plenty of merchandise to 
carry us through until Sept. 1 when 
the new line will be announced. But 
in the last week or 10 days our 
dealers have gobbled everything up. 
It’s not been: simply abnormal, it’s 
been almost a panic. 

“Dealers who had figured on being 
all out of the present line by Sept. 1 
to prepare for the 1951 models now 
say they’ll be cleaned out by Aug. 1. 
In all my 25 years in the appliance 
business I’ve never seen anything 
happen so quickly. It came over- 
night,” Baker comments. 

“Everybody’s just going hog-wild,” 
he told a dealer over the phone who 
had anxiously called him long dis- 


‘tance in hopes of expediting an order. 


“We're doing about 10 times as much 
business as we normally do.” 

As yet, Greusel has set up no 
strict allocation for its dealers, and 
at the moment has no plans to do so. 

“We're simply trying to distribute 
the merchandise as fairly as possi- 
ble,” Baker explained. 

And as far as he can determine, 
the dealers, purchasing more than 
they normally do, aren’t warehous- 
ing the merchandise. 


GOES STRAIGHT TO CONSUMER 


“They’re moving it straight to the 
consumers. And as for us, I don’t 
know whether we're oversold or not. 
I suspect we may be.” 

What the immediate future will 
bring and what Greusel plans to do 
about it can’t be foreseen by Baker. 
He emphasizes, though, that ‘we are 
not gamblers, and 
we're operating the way any sound 
business organization must today.” 

Somewhat similar thoughts were 
voiced by Tom Cavanaugh of Taylor 
Electric Co., distributor for Cooler- 
ator, Ironrite, Hamilton, RCA, and 


other lines. 

“One department store which nor- 
mally sells eight to 10 washers a 
week sold 79 one day last week,” he 
said, “but I’d say that some dealers 
are buying heavier than they’re mov- 
ing. 

“We've been advising dealers to 
figure up their sales for last year 
and then put in a 90-day supply 
instead of enough for just two weeks. 
Based on last year’s sales, this 90- 
day supply order can be increased 
by 10% or 20% or whatever they 
think is justified.” 


FACTORS IN FREEZER BUYING 


Supplies of appliances are running 
short for Taylor, and the firm is 
completely out of freezers. Whether 
war scare buying has anything to do 
with the freezer situation or not is 
open to question, he indicates. 

“There was a darned good berry 
crop in Wisconsin this year and 
many people discovered there was no 
place to put them. So they’ve been 
buying freezers. This is especially 
true of those who up to now had 
just been ‘thinking’ about getting a 
freezer.” 

Cavanaugh also is of the opinion 
that there may be a fair number of 
people rushing to buy appliances be- 
fore credit restrictions are clamped 
down. 

“However, if prices keep going up 
so will wages, and 25% or a third 
down won’t mean anything.” 

As a distributor for a_ popular 
make of window air conditioners, 
Taylor has experienced no sudden 
upsurge in orders for this item. 

“Sales are running about the same 


as last year. Cold weather has held ' 


us back,’ Cavanaugh declared. 

At the retail level reaction on the 
current situation was varied. 

“Our business has been terrific, 
especially since the war scare,” de- 
clared Howard Droegkamp, operator 
of Droegkamp Appliances, G-E 
dealer. 

“Refrigerators and ranges top the 
list in consumer demand, followed by 
freezers and automatic washers.” 

Refrigerators likewise lead the list 
for Samson’s downtown store, follow- 
ed by television sets, washers, ranges, 
and freezers, according to Joseph 
Nania, store manager. 

“We're already short on certain 
models of refrigerators, automatic 
washers, and TV sets, and I’m just 


Every day, in every part of the world, 
more and more fountain dealers are 
turning to Everfrost for profit-making, 
easy to sell fountain equipment. 
There is just ONE reason — with 


Everfrost you can offer your cus- 


tomers more for their fountain 


dollar. 


The Everfrost fad’ Includes a 
complete range (14 models) of 
self-contained fountains and 


stallation. 


luncheonette equipment. With 
Everfrost you can supply exactly 
the right unit for every type of in- 


or 
s 


These outstanding features, found 
.on all Everfrost fountains, will 
make more sales, more profit for you: | 


No messy water bath 
¥ All-dry refrigeration = 
_ Everfrost Safety Pump 


Stainless Steel Ini 


investigate the Everfrost line today— 
write for the complete catalog. 


wondering if we’ll have enough to 
sell next month,” he says. 

But Nania also comes up with the 
sobering thought that ‘a lot of 
people who had been putting off buy- 
ing until fall are buying now instead. 
They’re doubtful that prices will be 
coming down then. But I’m wonder- 
ing if whether doing all this business 
now will mean that our fall sales 
will be less than normal.” 

One interesting thing he’s noticed 
in the past few days is that people 
are making larger down payments, 
or simply paying cash or 90 days. 

“Down payments are running 25% 
to one third, certainly better than 
20% over-all,” he says. 

Another interesting question at the 
retail level is whether dealers are 
trying to make the most of the “war 
scare” in persuading hesitant pros- 
pects to buy now. 

One dealer admitted that he was 
doing just that—reluctantly—‘“be- 
cause business hasn’t been so good. 
I don’t like to do it, though,” he 
says, ‘‘because it’s dishonest.” 

Incidentally, the Better Business 
Bureau of Milwaukee has started a 
campaign against the possibility of 
“scare” advertising that might create 
artificial shortages of consumer 
goods, it was announced by Richard 
Jordan, manager. 

Advertising in Milwaukee publica- 
tions will be reviewed and if adver- 
tisers use alarmist tactics they will 
be warned, he said. A memorandum 
is being sent to retail advertisers 
explaining the need for caution in 
advertising. 

There has been very little scare 
advertising here so far, however, he 
added. 

Refrigeration contractors have 
noted little if any effect from the 
war scare, they say. 


“Sheet metal has become a little 
bit scarce, at least so the sheet metal 
men would have us believe,’ com- 
mented Fred E. Boehme, “but other- 
wise we haven’t noticed any effect of 
the Korean situation.” 

Similar reactions were noted by 
Harold Berghauer of Arctic Refrig- 
eration. 

At the moment both contractors, 
who say their experiences are similar 
to others, are more concerned about 
another problem. 


BUSIER BUT LESS PROFIT 


“We're quite busy but our profit 
margin is getting narrower all the 
time.” 

Rising costs and reluctance of the 
consumer to pay higher prices for 
service may be causes of this condi- 
tion, but neither contractor can point 


to anything definitely, they admit.:: - 


The war scare hasn’t been felt as 
yet by Federal Store Equipment Co., 
Inc., reports Robert A. Dieringer. 

“This situation is too new yet, but 
I suppose we may feel it soon. Some 
merchants who are on the fence will 
probably move, but the bigger mer- 
chants don’t jump into these things 
the way many consumers do.” 

Parts wholesalers have noted some 
effects of the Korean war. 

Copper has suddenly become hard 
to get, according to Harry J. Jessel, 
who is manager of the Wisconsin 
division for Thermal Co., Inc., work- 
ing out of the Milwaukee branch. 

“Copper went on allocation last 
week, and soon I think we're going 
to be scraping the bottom of the 
barrel for our refrigeration cus- 
tomers,” he says. “And we were 
just beginning to feel the effects of 
the steel situation when this new 
situation suddenly developed.” 

It was pointed out by Jessel that 


his thinking. along these lines may 
be influenced by the fact that his 
firm distributes some appliances 
through refrigeration servicemen in 
smaller towns. 

“Automatic toasters and steam 
irons are on allocation and deliveries 
aren’t coming through as quickly in 
refrigeration,” he declares. 

Deliveries are slowing up, espe- 
cially on condensing units, said Gus- 
tave A. Larson, parts wholesaler 
with headquarters in Milwaukee and 
branches elsewhere. 

“Supplies aren’t harder to get, but 
shipping dates are slower. Where we 
used to get deliveries in two weeks 
we now get them in a month. 

“But there’s no point in stocking 
up too far in advance, because the 
government is still familiar with th: 
priorities of the past war. If we 
have 100 units on hand where we 
usually have 20, this will show up 
when we take an _ inventory i* 
priorities are clamped down. 

“Then we'll have to ship the extra 
80 machines back to the manufac- 
turer or to another wholesaler.” 

Some increases in purchases on the 
part of contractors and servicemen 
have been noted by Larson, but this 
is confined to small items. 

“A few are buying maybe 10 rolls 
of tubing now instead of their usual 
two or three, but most servicemen 
don’t have the money to really stock 


up.” 


UsAirco Vacation Starts 


MINNEAPOLIS—U. S. Air Condi- 
tioning Corp. here, will shut down on 
July 31 for a general factory and 
office vacation. Operations will be 
resumed on Aug. 7. 

Vacation schedules for employes 
entitled to a two-week vacation have 


been set up on a staggered basis. 


MORE FOR LESS / 


ae aS 


OFFER MORE BTU’S FOR LESS MONEY. these savings 


are the results of extensive engineering and the 
development of a newly patented KRAMER coil con- 
struction (Pat. No. 2,462,511). The traditionally high 
standards of KRAMER quality are maintained. 


GUARANTEED RATINGS are based on tests made in 


accordance with accepted standards. 


BUILT-IN HEAT EXCHANGERS are an integral part 


of all units. 


FEELER BULB LOOP extending outside the case, facilitates 


easy mounting of the feeler bulb between the coil and 


heat exchanger. 


NO RUSTING with ali aluminum cases. 


DIE STAMPED handsome cases. 


TWO ADJUSTABLE LOUVERS permit diffusion of the 


air stream. 


STANDARD EXPANSION VALVES can be used. Units 


are designed for normal pressure drop, external equal- 
izers are not required. 


Write for Bulletin KT180 


KRAMER TRENTON CO. Prenton 5, WV. 


THERMOBANK - COOLMASTER -RADIAL UNITS - PANEL UNITS - CUBERS - FINNED COILS- BARE TUBE COILS-HEAT INTERCHANGERS - 
CONDENSERS Air Cooled, Water Cooled, Evaporative - WATER COOLING EVAPORATORS - BLAST COOLING COILS - BLAST HEATING 


8701 South Mettler Street + Los Angeles 3, Calif. 
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